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Let the people know the facts, and 


the country will be safe.” 
Abraham Lincoln 


San Francisco Chronicle 


(Weekly Column From Copley News Service) 


For Editorial 
and 
Op-ed Pages 


World Leaders... 
HE KNEW 

them all 

HE KNOWS 
them all 


PINKLEY 

drops names 
because he has them 
to drop 


More than one-half century as a reporter, war 
correspondent, political writer, editor, publish- 
er and radio commentator. He’s Mr. Journalism. 


Author of the book 


Check for samples and rates: 
0 Virgil Pinkley 
0) Opinion & Analysis pkg. 
MAIL TO: Copley News Service 
P.O. Box 190, San Diego, CA. 92112 


Canada. 


“EISENHOWER (714) 299-3131 
DECLASSIFIED” NER 
. Pinkley was founding editor Title 
and publisher of the Los An- Orsenetion 
geles Mirror-News and _ has Nddrece 
owned, edited, and published City. 
newspapers in the U.S. and State 


Zip ee Phone 


“We switched to UPI because 
we believe UPI can do a better job 
for us in covering the news 
our readers want.” 


DON MARSH, EDITOR 
THE CHARLESTON GAZETTE 


TheTrend Continues. 


It takes solid facts to convince news people like Don Marsh to line 
up with The News Company. 


We have them; a lot of them. That's why the new switch to UPI is 
moving along at such an impressive pace. 


If you'd like to read and compare these facts, 
just call or write. They, and UPI, 
are well worth a special 

look these days. 
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EDITOR & PUBLISHER CALENDAR OF EVENTS 


DECEMBER 


2-4—Southern Newspaper Publishers Association circulation sym- 
posium, Dallas Hilton Hotel, Dallas, Texas. 


2-5—Association of National Advertisers, The Breakers, Palm Beach, 
Fla. 


3-5—Southern Circulation Managers’ Association, Legal Seminar, 
Georgia Tech, Atlanta. 


JANUARY 


10-12—Arizona Newspaper Association, Mountain Shadows, Scottsdale, 
Ariz. 

16-17—First Amendment Congress, Philadelphia, Pa. 

17-19—Wisconsin Newspaper Association, mid-winter meeting, Stevens 
Point, Wisconsin. 


26—Florida Bar's Media-Law Conference, Curtis Hixon Hall, Tampa, 
Fla. 


20-23—International Newspaper Advertising Executives sales confer- 
ence, Hyatt Regency, Dallas, Tex. 

24-26—Texas Press Association, Rodeway Inn & Conference Center, Ar- 
lington, Texas. 

24-26—Kentucky Press Association, Executive Rivermont, Owensboro, 
Ky. 

26-29—Great Lakes Newspaper Production Conference Inc., Detroit Plaza 
Hotel, Detroit. 

27-Feb. 2—Suburban Newspapers of America, Wailea Beach, Hawaii. 


FEBRUARY 


10-12—Southern Newspaper Publishers Association production confer- 
ence, Orlando Hyatt House, Kissimmee, Fla. 


14-15—Inland Cost Clinic, Hyatt Regency O'Hare, Chicago. 


20-22—International Circulation Managers Association/American News- 
paper Publishers Association legal symposium, Fairmont Hotel, 
Dallas, Texas. 


22-24—-Mississippi Valley Classified Mar eaels. and National Telephone 
Supervisors, Hyatt Regency Hotel, Chicago. 


28-March 2—Maryland-Delaware-DC Press Association, Ramada Inn, Bal- 
timore, Md. 


MARCH 
2-4—New York State Publishers Association, Rye Town Hilton Inn, Rye, 
N.Y. 


2-5—Inland Daily Press Association, Hyatt Regency, Phoenix, Ariz. 


13-15—New England Association Circulation Executives, Boston Mariott, 
Newton, Mass. 


14-15—Mid-West Circulation Managers Association, Plaza Cosmopolitan, 
Denver, Colo. 


16-18—First Amendment Congress, Williamsburg, Va. 


18-21—Inter American Press Association, board of directors, Hotel Car- 
iari, San Jose, Costa Rica. 


19-22—National Newspaper Association, government affairs conference, 
Hyatt Regency, Washington, D.C. 


23-25—Central States Circulation Managers Association, Galt House, 
Louisville, Ky. 


26-28—America-East Newspaper Production Conference, Hotel Hershey, 
Hershey, Pa. 


APRIL 


13-16—Newspaper Research Council, Doubletree Inn, Scottsdale, Ariz. 

23-25—American Newspaper Publishers Association annual convention, 
Honolulu, Hawaii. 

27-29—Ohio Circulation Managers Association, Stouffer's, Cincinnati, 
Ohio. 
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Nobody looks as closely 
at our readers as we do. We 
bring them the news from their 
neighborhood, their school 
district, their local government. 
We dig deep. And our readers 
read deep. 

The Suburban Newspaper 
that is delivered to our readers 
every Wednesday has a quality 
and a character that’s 
absolutely unique. 

More and more people are 
turning on to news they partici- 
pate in; to news they can do 
something about. That local 
focus goes beyond news, 
sports, entertainment and 
features. It rounds up the best 
buys from the retailers who are 
a short drive away. Our 
Suburban Newspapers are 
loaded with money-saving ads 


SUBURBAN NEWSPAPERS 
—= OF GREATER ST. LOUIS == 


Nearsighted news. 


from local stores. So readers 
save close by. 

Suburban Newspapers of 
Greater St. Louis is a group of 
28 locally edited newspapers 
that serves the entire metro- 
politan area, with a total 
circulation of 754,294* 447% 
more than the two dailies 
combined. 

We open your eyes...toa 
world of local news. 


Suburban Newspapers 
of Greater St. Louis 


WK i 
Rind FE 
ser ae 


bf - The Third Newspaper 


pe North Office: 9320 Lewis & Clark Blvd., 

St. Louis, MO 63136 (314) 868-8000 
South Office: 7020 Chippewa, 

St. Louis, MO 63119 (314) 481-1111 


*C.A.C. Audit, 9/30/78, for 27 
Suburban Newspapers, 709,934; plus our new 
28th newspaper, the Alton Citizen, 44,360, 
Publisher’s statement subject to C.A.C. Audit. 


That’s First in St. Louis 


eyes. 


It opens 
our readers’ 


Photo credits 


Jerry Huff, UP| NewsPictures manager for North Carolina, 
has developed a mobile photo lab that can transmit from 
almost any location and has already yielded him several ex- 
clusives. 

Huff, a 10-year UPI veteran, got the idea for his mobile lab 
while driving the backroads of North Carolina. “It’s such a big 
state that | seemed to spend much of my time driving, setting 
up a darkroom transmitting, tearing down and then driving to 
the next spot. | wanted to build a better mousetrap.” 

The unit contains an enlarger, some safelights, trays and 
chemicals, typewriter, a UPI transmitter, weather and police 
scanners, CB radio, plus food and water. All he needs is to be 
near a telephone. 

Huff first used the lab to cover Hurricane David, transmit- 
ting via a portable power source. He moved pictures from 
Charleston, North Litchfield Beach and Beaufort, S.C. 


C= a> — 
Huff gets ready to send from his portable photo 
transmitter in the van. 


Six basic questions 


By Ben Hansen 


We need to get back to the basics of good journalism. 

I don’t think objectivity is an attainable goal. We're 
human, too, and every news professional has a personal 
set of religious, political and social biases which have to 
affect the judgments made on every news story. But 
being professionals, we should be able to recognize 
those biases and strive to reach the easily attainable goal 
of fairness and balance. 

Every good news story should answer the six basic 
questions of who, what, when, where, why and how. 

But these days every serious news professional should 
be seeking the answers to six more questions in the 
preparation of each story. 

First, are the facts straight? Have I checked and 
double-checked them? 

Second, do I have it all? Are my facts thorough, and 
am I presenting them in context? 

Third, are the facts in balance? Have I given everyone 
who could be affected by this story a chance to 
comment? 

Fourth, do the readers have a legitimate right, need or 
desire to know this information? Are their tax dollars 
involved? Would their health or safety be affected? Is 
their personal freedom at issue? 

Fifth, Have I told this story in sufficient depth to 
relate it in understandable terms to the reader’s interest 
in that information? Do my readers realize what it means 
to them and why I’m bringing it to them? 

Finally, and most important, have I given it length and 
display in keeping with its importance and have I 
presented it with dignity and professionalism? 

We have a big fight ahead of us. A judge can be a 
tyrant in his own court, and his or her tyranny can be 
tempered only by the next higher court. We have seen 
by the events of the past year that we will have no easy 
time dealing with the tyranny and downright arrogant 
antagonism from the highest court in the land. 

We have a fight on our hands in which the stakes 
couldn't be higher. 

Will police and prosecutors be able to rummage 
around our newsrooms at will whenever they can’t 
summon the will to do their own legwork? Will newsmen 
have to admit courts into their minds and be forced to 
account for all the thoughts that go into preparation of a 
news story? 

Will judges and prosecutors be able to cut the public 
off from their rightful role in monitoring the quality of 
their own criminal justice system? 

Will the people who would come forward—at the risk 
of their lives and livelihoods—to give us proof of 
officials misfeasance and malfeasance continue to feel 
safe in doing so? Will we be able to assure them that 
they and their families and livelihoods will be protected? 

Our weapons in this fight are few and fragile. All we 
have are our professional skills and our reputation for 
accuracy and fairness. We must be sure that we are in 
full fighting trim and that our weapons are in top 
condition. And if some in our ranks aren’t up to that 
fight, we must not follow the example of the legal 
profession or the medical profession and chortle quietly 
at their indiscretions and look the other way. 

Those who abuse the ethics of our profession 
undermine the work of all of us and deserve the censure 
of us all. 


(Hansen is managing editor of Provo (Utah) Daily Herald.) 
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Magna Carta, the Great Charter of 
English liberties granted by King John 
in 1215, is one of the most important 
documents in the history of 
mankind. It laid the founda- 
tion for personal liberty, 
played a key role in the re- 
form of law and justice — and 
influenced all generations to 


. . H es 
national and state constitu- 7 


tions are directly traceable to 
this historic document. 
Today, almost 765 years after the 
Magna Carta, the world is still con- 
cerned with its basic issues — personal 
freedom and freedom of expression. 
Here, these freedoms depend on our 
Constitution’s First Amendment — 
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MAGNA CARTA, CLAUSE 39, 
CHARTER OF 1215 A.D. 


and on you in the newspaper 
publishing industry who exercise 
its guarantee. 

Having been an 
integral part of your 
industry for almost 100 
years, we re aware of your 
demanding and irreplace- 
able role in this endeavor. 

That’s one reason why 
our interest in newspapering 
does not end with the pro- 
duction of press systems. It 
extends to every facet of the news- 
paper business: Your challenges, your 
goals, your many achievements and 
your problems. 

Graphic Systems Division, 
Rockwell International, 3100 South 
Central Avenue, Chicago IL 60650. 


We're concerned. We're Rockwell-Goss. 


\ 


Rockwell 
International 


...where science gets down to business 


An illumination by Sol Nodel, commissioned by Peters, Griffin, Woodward, Inc., and reprinted with their permission, 


Every American 1n or out 
of government should know 


the facts about the 
Chrysler loan guarantee. 


Should Chrysler be given a loan guarantee? 

The editorialists and the self-styled experts 
have been holding their own debate in the press for 
several months. It's been long on rhetoric, but short 
on facts. 

The debate is now going on in Congress. 
Many hours of careful investigation and thoughtful 
hard work should improve the quality of the debate. 

A Chrysler loan guarantee is not a partisan 
political issue. It is a national issue that reaches into 
every state in the Union. 

It touches the lives of thousands upon 
thousands of Americans everywhere. Workers. Tax- 
payers. Stockholders. Union members. Businessmen. 
And yes, Congressmen. 

Many serious questions have been raised. And 
they deserve serious answers. 

With facts. 


Would a loan guarantee for Chrysler 
set a dangerous precedent? 


The American people should know $409 billion 
of federal loans and guarantees are on the books 
right now. : 

No Senator. No Congressman. No one will be 
setting a precedent on behalf of Chrysler. 

The precedent has already been set. 

For whom? Steel companies. Chemical 
companies. Shipbuilders. Railroads. Airlines. 
Farmers. And $10.4 billion for small businesses. 

Even an automobile company, American 
Motors, has received federal assistance. A special 
federal tax-credit rebate. A two year waiver from 


the final emissions standards for oxides of nitrogen. 
Such a waiver, if granted to Chrysler, could have 
saved us over $300 million. 

No. A loan guarantee for Chrysler is not a 
dangerous precedent. It's a pressing necessity. 


Is a loan guarantee good business? 


The loan guarantee is good business for some 
very simple reasons. 

The Secretary of the Treasury has testified that 
if Chrysler does not get the loan guarantee, it could 
cost the federal government $2.75 billion in lost 
revenues, unemployment and welfare. That doesn’t 
count the costs to state and local governments. The 
bankruptcy of countless small businesses dependent 
on Chrysler. And the human misery visited on 
hundreds of thousands of unemployed. A 
government authorized study estimates that the total 
cost to the nation would be $16.5 billion during 
the 1979—1981 period. 

Chrysler will make the cars America needs. 
Chrysler will be able to provide one million 4-cylinder, 
front-wheel drive cars a year for America beginning 
in the fall of 1980. By 1985, all Chrysler cars will be 
fuel-efficient front-wheel drive cars. 

And they will provide the very modest sales 
gains Chrysler's plan for future profitability is built on. 

Asa result of new tooling, improved manufac- 
turing techniques, better quality, and lower warranty 
costs, Chrysler will realize better profit margins. 

Chrysler's fixed costs have already been cut by 
$600 million a year. 

The passage of the loan guarantee will be the 
vote of confidence needed for Chrysler to secure the 


matching outside financial help required by the bill. 
A considerable portion of which already exists. 

The new management of Chrysler in concert 
with the Administration has put together a sound 
business plan. 


Is everybody in the American 
automobile business guilty of 
mismanagement? 


Chrysler will lose over a billion dollars in 1979. 
Ford will lose a billion dollars on its North 
American automotive operations in 1979. And 
another billion in 1980. 
GM lost an estimated $300 million on their 
U.S. automotive operations in the July, August, 
September quarter alone. 
Something is wrong somewhere. We can't all 
be bad managers. 
Maybe what we've been saying about the burden 


of government regulation has some truth in it after all. 


Regardless of Chrysler's huge losses. Regard- 
less of a recession and slumping sales of cars and 
trucks. Regardless of a prime interest rate of fifteen 
and a half percent. Chrysler must spend $160 million 
each and every month, or be in violation of the law. 

A prudent businessman would cut back. 

The law says Chrysler can't. 


Why can't Ford and GM just absorb 
the Chrysler unemployed? 


Most of the cars Chrysler makes are small cars. 
Chrysler doesn't sell very many big cars. 

Ford and GM are selling just about all the small 
cars they can make. Without capacity to make more 
small cars they can't hire more people. 

If Chrysler were to stop production tomorrow, 
only the imports could fill the demand for more small 
cars. That would aggravate the balance of payments 
problem by at least another billion dollars a year. 

America wouldn't just import more small cars. 
We would export jobs. How much longer can we 
afford that? 

Like it or not, Ford and GM won't absorb the 
bulk of Chrysler unemployed. 

They just can't. 


Is reorganization of Chrysler 
under bankruptcy a workable alternative 
to a loan guarantee? 


All of us have to think about this question as 
though we were in the market for a car. 

Not as editorialists, theoreticians or even 
bankruptcy experts. But car buyers. 

The car buyer wants parts and service. He wants 
to protect his investment. He must have confidence 
in the company from whom he buys a product worth 
thousands of dollars. 

If he does not, he will not buy. 

What will happen to confidence in Chrysler 
under bankruptcy proceedings? What will happen to 
its sales? To its cash flow? 

What will happen to its dealers? To its suppliers? 

If Chrysler doesn’t sell cars it can’t build cars. 
What will happen to its people. 

Reorganization under bankruptcy is a risk neither 
Chrysler nor America can afford to take. 

The alternative to a loan guarantee is not 
bankruptcy. For a very simple reason. 

It won't work. 


What will the loan guarantee cost 
the American taxpayer? 


The government loan guarantee will allow 
Chrysler to secure financing from banks and other 
lending institutions. 

Chrysler is planning cars that are right for 
America. Fuel-efficient, technologically advanced 
cars. 

That's what makes us so confident about future 
profitability. 

The loans will be repaid. With interest. 

The loan guarantee will cost the taxpayer 
nothing. 

You can count on it. 
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Lee A. Iacocca 
Chairman,Chrysler Corporation 
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Exploitation of the press 


A by-product of the tragedy being enacted in Iran is the 
manipulation and exploitation of our broadcast media by the 
leaders of that controlled society. 

When it became known that one Public Broadcasting Ser- 
vice television reporter had obtained a commitment for an 
interview with the Ayatollah Khomeini, reporters for three 
commercial television networks stepped all over each other 
in their race to put their networks at the disposal of the 
Moslem leader. That’s exactly what they did when he said: 
“T’ll see you for an hour, you for 15 minutes, and you for 15 
minutes.” All they did was act as a conduit for his views. 
They should have charged him prime time rates. 

Only in the printed press will anyone learn that whereas 
only afew months ago Iran was expelling western reporters, 
they and about 200 others have been welcomed back. They 
realize they are there to help spread the government’s 
propaganda. But they also have revealed that the demon- 
strations outside of the U.S. embassy which were seen on 
the air nightly seem to be well-orchestrated and choreo- 
graphed for television cameras only. That is not explained to 
us on the air. 

It is probably a weakness of a free press that it can be used 
in this way because of its zeal to report as best it can to the 
American people. Editors realize that in their quest for the 
news they can be used at times as a pipeline for propaganda. 
In cases like this one, we believe all segments of our press 
would serve their readers and listeners better if they took 
more time to explain the conditions and circumstances 
under which they have obtained and disseminated the news. 


Periodical center 


A recent White House Conference on Libraries and Infor- 
mation Science considered a proposal for the establishment 
of a National Periodicals Center. This would be a federally- 
funded, comprehensive central collection agency and store 
house for periodicals of all kinds. Articles in those publica- 
tions would be photocopied and distributed to libraries 
throughout the country. 

Fortunately, the conference did not endorse the proposal. 
That is no insurance the idea will not be presented again in 
future higher education legislation. 

This quantum leap by the federal government into the 
photocopying business would cost a minimum of $75,000,000 
over five years. In addition it would probably destroy, hun- 
dreds, if not thousands, of small circulation specialized pub- 
lications. 

Congressional supporters of this idea, if there are any left, 
might be making it easier for their constituents to obtain 
information on a variety of information at no cost through 
their public libraries, but they would be destroying the meat 
and potatoes of subscribers and advertisers that nourish 
those publications. ‘“Counterproductive” is the word, but it 
is not strong enough. 
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Letters 


TELL IT ALL 


The article, ‘‘ Newspapers and sex,”’ in 
the Nov. 3 issue reminded me of the 
Sunday morning eight or ten years ago 
when the wife of an important local 
church official stopped me on the 
sidewalk after services to inquire about 
an article that the newspaper that I re- 
ported for had published during the 
week. 

A citizen had been arrested on charges 
of *‘sodomy.”’ The church woman, teen- 
age daughter at her right elbow, wanted 
to know what crime the citizen had 
committed. 

A delicate situation, I’m sure you'll 
agree. I wasn’t even sure that the lady 
understood that we were discussing a 
Ss crime, much less what degree of 


Sex 
detail she wished in her education—in 
the presence of a teenage daughter. 

Delicately I informed the woman that I 
didn’t know either, because the laws of 
the State of Washington—like those of 
all other states—are so ambiguous that 
not even an attorney can tell for sure 
what sodomy is. I explained that the laws 
of some states are more specific than the 
laws of others, but that in any event the 
crime of sodomy is differently defined, 
interpreted and applied not only from 
state to state, but from county prosecu- 
tor to county prosecutor. Since I hadn't 
written the story in question, I could give 
no specifics that had been left unre- 
ported. 

But I told the woman that the pos- 
sibilities included anal intercourse with 
either a male or a female, or oral-genital 
contact involving another person. She 
thanked me politely for the benefit of my 
worldly knowledge and hurried down the 
sidewalk knowing a bit more, I suspect, 
than she had intended to learn. 

The point is that when newspapers re- 
port in such terms, they are not com- 
municating. The article having brought 
the subject once more to mind, I now 
have four dictionaries at my elbows; and 
(of course) I still don’t know what 
sodomy is. Black’s Law Dictionary de- 
fines it as ‘‘A carnal copulation by 
human beings with each other against na- 
ture, or with a beast.”’ For a minister’s 
wife that definition might include every- 
thing but the ‘‘missionary position’’ once 
weekly. Come to think of it, I know some 
people who might consider even that 
“‘against nature.” 

Fortunately some states have updated 
their ‘‘sex’’ laws, but in many states 
today we would be left unknowing, if our 
local newspaper reported that our 
neighbor had been arrested for sodomy, 
whether he stands accused of having had 
anal or oral sexual intercourse with pre- 
pubescent boys (in which case we may 
not wish to let him take our 11-year-old 
son fishing next weekend) or whether he 
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forgot to pull the drapes one night and 
was “‘caught’’ kissing his wife too lowly 
(in which case we may wish to put our 
arm around his shoulder and call him a 
sly old fox). 

I submit that such slipshod reporting is 
not reporting at all. It’s gossip. ‘*Pssst. 
Didja hear that Joe Jones is in trouble 
with the law?’’ If the press can’t, or 
won't, report what did happen, then it 
shouldn't report that ‘‘something’’ hap- 
pened, leaving its readers to their dark 
imaginings. 

The traditional view that ‘‘s-e-x”’ isn’t 
appropriate material for *‘family’> news- 
papers (unless, of course the editors are 
publishing a picture of a provocatively 
bikinied breastly beauty) is patently ab- 
surd. 

Editors are not protecting children 
from exposure to the ‘‘sordid”’ side of 
life by resorting to euphemisms and to 
undefinable terminology. I don’t know a 
second or third grader (not many of 
whom are reading the news columns 
anyway) who don’t already know the 
four-letter words for copulation, fellatio, 
cunnilingus, anal intercourse, and mas- 
turbation. Some they’ve already learned 
at home from parents or brothers and 
sisters and any gap in this sexual knowl- 
edge is quickly remedied in the public 
schools—extracurricularly, of course. 

Euphemisms and other evasions pro- 
vide a convenient bastion of defense for 
editors, protecting them from the wrath 
of prudes who would like to live in a 
fantasy world where such horrors as 
‘*s-e-x’’ (in its various manifestations) 
don’t exist. In those few instances where 
a child (almost certainly by now a teen- 
ager) does read something about *‘s-e-x”” 
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Re cent sieht ; 
ag: Now it goes “super contest: 


The feature that has captured the imaginations 

of kids around the world now gives them another 
reason to cheer—a new, 4-part contest every month! The 
excitement, suspense and drama created as each week reveals 
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in the “‘family’’ newspaper and is pro- 
voked to discuss the matter with a pa- 
rent, the newspaper will have done the 
individuals, the family and society a ser- 
vice. Parent and child will actually have 
been stimulated to discuss one of the 
most basic of biological and sociological 
facts. 

Whoever wrote the story was abso- 
lutely correct: ‘‘We must stop the hypoc- 
ritical management of sexual information 

. . iN Our newspapers.” 

TERENCE L. Day 
Pullman, Washington 


Corrections 


Bob Lewis of Newhouse Newspapers 
was referred to as chairman of the Soci- 
ety of Professional Journalists, Sigma 
Delta Chi in an article on page 14 of 
E&P, Nov. 24. Lewis is chairman of the 
SPJ/SDX freedom of information com- 
mittee. 


Advertising expenditures in daily 
newspapers increased 18.5% in Sep- 
tember over the same month last year. 
The percentage figure was reported as 
13.5% in E&P for November 17 due toa 
typographical error by the Newspaper 
Advertising Bureau. 


Short takes 


“The three major hospitals participat- 
ing in the program are being asked to 
donate at a rate of $10 per dead.’’—San 
Rafael (Calif.) Independent-Journal. 

(E&P pays $2 for amusing typographi- 
cal errors that appear in newspapers and 
are published here.) 
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Major Regional Shopping Center 
Planned for Metro New Orleans 


A massive regional shopping mall, one of 
the largest in the south, located on the West 
Bank of the Mississippi river, is planned for 
metropolitan New Orleans. 


The $50 million mall containing 1.2 million 
square feet will be located on 125 acres of land 
at the intersection of Lapalco and Barataria 
boulevards. 


Construction will start in 1981 and will 
open in 1983. The first phase will include three 
department stores and 75 specialty stores. It 
will be followed by a second phase adding two 


more department stores and 50 to 60 specialty 
stores. When the project is completed, 3500 
jobs will be available. 


One of the innovative design concepts is a 
ring-road system that will help the movement 
of traffic to and from the facility. 


Consider the added economic impact of this 
sprawling facility and be assured that The 
Times-Picayune and The States-Item are the 
newspapers that can make the Metro New 
Orleans market yours. 


THE TIMES-PICAYUNE / THE STATES-ITEM 
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Joint operation backed 
for 2 Cincinnati dailies 


By Celeste Huenergard 


It took more than two years, a lengthy 
federal hearing and reams of documents 
and testimony, but last week U.S. Attor- 
ney General Benjamin Civiletti finally 
approved the proposed joint operating 
pact between Scripps-Howard’s Cincin- 
nati Post and Gannett’s Cincinnati En- 
quirer. 


Civiletti’s consent marks the second 
time in the history of the 1970 Newspa- 
per Preservation Act that two dailies 
have been allowed to join business forces 
to avoid the failure of one of them. 

Edward Estlow, president of E. W. 
Scripps Co., issued a statement as fol- 
lows: 

*“We have been expecting a favorable 
decision in view of Judge Moore’s opin- 
ion of May 1. The delay has been un- 
fortunate. We are relieved to have this 
trying period behind us and hope that 
the joint operating agreement can be 
effected without unnecessary interrup- 
tion.” 

Unless a court order to postpone the 
joint agreement for appellate masons is 
granted before December 6, the merger 
is scheduled to take place that day and 
will permit the financially ailing Post to 
combine all business operations with the 
Enquirer. The papers say they would 
maintain separate editorial staffs. 

A group of 38 Post pressmen has 
agreed to file an appeal before December 
6 to block the merger. ‘‘Our primary 
ground will be based on the fact that the 
Post throughout the entire hearing. . . 
refused to put the paper up for sale. We 
feel you can’t claim that a newspaper is 
failing without giving an opportunity toa 
third party to make it a going concern or 
profitable,’ John Getgey, a Cincinnati at- 
torney representing the 38 pressmen 
said, ‘‘We hope to get a court order to 
stay the merger.”’ 

The Post currently employs 680 per- 
sons. Less than 150 of them would remain 
after the joint operating agreement. 
Based on figures provided by Post 
executives last summer those staffers 
losing their jobs would include 55 
pressmen, 126 composing room workers, 
46 mailers, 32 delivery truck drivers, 33 
executive and secretarial personnel and 
233 ad sellers, bookeepers and clerical 
workers from other departments as well 
as 30 electricians, plate makers, 
machinists and paper handlers. 

The editorial staff for the evening Post, 


an E.W. Scripps Co. property which 
publishes Monday through Saturday 
would not move to the Enquirer’s new 
building but would remain at the same 
location in downtown Cincinnati. 

If the agreement goes into effect, ad- 
vertisers would be offered an across the 
board discount of 15% off current daily 
Enquirer and Post rates as long as the 
ads appear within a certain time frame. 

A promotional campaign which would 
probably include broadcast and in-house 
ads is being organized to explain how the 
agreement might affect readers. And the 
Post also is planning to run the complete 
joint operating contract too *‘So there 
are no secrets and everybody under- 
stands it,’’ William Burleigh, editor of 
the Post, reported. 

Burleigh said the Post’s editorial prod- 
uct would remain ‘‘as much the same as 
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is humanly possible . . . And as our fi- 
nancial base stabilizes we hope to 
strengthen our editorial operation and 
make it more competitive.” 

The strengthening of that financial 
base comes after net losses of $1.9 mil- 
lion since 1970, according to Post tes- 
timony given during the seven week fed- 
eral hearing into the agreement last year. 
Circulation losses at that time were 
placed at 45,000 over a period of seven 
years. 

The morning Enquirer, owned by 
Combined Communications Corp., of 
Phoenix, and the Post proposed the 
merger in September 1977. Their case 
was the first to be reviewed in a public 
hearing. The only other joint operating 
arrangement granted since the Newspa- 
per Preservation Act was between the 
Anchorage Daily News and the Anchor- 
age Times. The Act was passed in 1970 
by President Nixion in order to exempt 
such agreements from antitrust prosecu- 
tion if one paper is found to be *‘in prob- 
able danger of failure.” 


1-order/1-bill plan 


The insert division of the Newspaper Advertising Bureau, Inc. has a 
new service which enables advertisers to place a multi-newspaper pre- 
print schedule with one order and pay for it with one check. The service 


is on a fee basis. 


Under this procedure, the bureau deals with the individual newspa- 
pers to develop preliminary and final cost estimates. It confirms rates, 
reserves dates, obtains shipping, packing and handling information, 


places the orders and pays the bills. 


The bureau is also offering a similar service on a limited basis to ad- 
vertisers placing national schedules of run-of-the-paper (ROP) and classi- 


fied ads. 


James H. Hollis, bureau vicepresident in charge of the insert division, 
pointed out that the bureau has been working for many years to develop 
one order/one bill service for multi-newspaper advertising schedules. He 
noted that the bureau's insert division was formed to assist agencies and 
advertisers in planning and executing complex multi-newspaper pre- 
print campaigns, and the new one order/one bill program is an extension 
of this work. The bureau’s computer system with its constantly updated 
data base is a key element in making this additional service possible, 


Hollis said. 


He said the bureau’s one order/one bill placement service has proved 
itself in several of the largest newspaper preprint campaigns ever run. 
This includes a preprint which was inserted in a schedule of newspapers 
with more than 50 million circulation. The bureau has also handled the 
placement of ROP and classified ads in schedules involving multiple in- 
sertions in hundreds of papers on a one order/one bill basis. 

In the one order/one bill procedure, the bureau prepares a master in- 
voice for the advertiser after the ad has run. It shows all newspapers 
used, actual insertion dates, gross amounts, net amounts and cash dis- 
counts. The bureau also makes all necessary billing adjustments, and 
issues a reconciliation statement which shows, and if necessary explains, 
differences between amounts billed and amounts paid. 
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Judge Wacntier writes sequel 


to his De Pasquale decision 


The New York Court of Appeals has 
reversed a lower court ruling which 
closed a 1978 competency hearing and 
has ordered the transcript of the closed 
hearing made available to the public and 
the press. 

The New York Court of Appeals is the 
same body which ruled that the press and 
public should be excluded from a pretrial 
hearing in 1977 in the now famous Gan- 
nett v. DePasquale case. 

The U.S. Supreme Court upheld that 
ruling last July and further ruled that the 
Sixth Amendment guarantee of a public 
trial belongs to the defendent and does 
not insure the public and press an inde- 
pendent right of access to pretrial pro- 
ceedings. 

The latest New York Court of Appeals 
ruling clarifies its own ruling in the Gan- 
nett vs. DePasquale case, in light of the 
recent Supreme Court decision. 

Referring to the New York Court’s 
1977 Gannett vs. DePasquale ruling, 
Judge Sol Wachtler, who also wrote the 
1977 opinion, said: ‘‘We did not mean to 
suggest that closure would be necessary 
or even appropriate in all pretrial pro- 
ceedings.” 

The New York Court of Appeals’ most 
recent ruling concerned another case in- 
volving Gannett newspaper reporters 
who were excluded from a 1978 compe- 
tency hearing involving a man who was 
charged with raping two young girls. 

In ruling to reverse the lower court 
decision, the Court of Appeals laid out 
specific ground rules for exclusion of the 
public and press at pretrial hearings. The 
ground rules narrow the basis for exclud- 
ing the public and press from pretrial 
hearings. 

In a unanimous opinion, the state’s 
highest court said, ‘‘if the public is 
routinely excluded from all proceedings 


prior to trial, most of the work of the — 


criminal courts will be done behind 
closed doors.” 

The opinion also stated: ‘‘Fairness to 
the accused does not require that his ap- 
pearance at the trial should come as a 
complete surprise to the community.”’ 

The opinion also spelled out the pro- 
cedure for excluding the press and pub- 
lic. 

“Initially, the motion to exclude the 
public from the pretrial proceeding must 
be made on the record, in open court,”’ 
Judge Wachtler wrote. ‘‘In support of 
the motion, the defendant must demon- 
strate to the court a strong likelihood that 
evidence relevant and admissible at this 
particular hearing in this case would 
prejudice the defendant’s trial if it were 
disclosed to potential jurors or would in- 
volve sordid matters.” 


12 


Judge Wachtler said if a judge then 
decides to close a courtroom, ‘‘the 
reasons for closure shall be given in open 
court.”’ 

In authoring the N.Y. Court’s opinion 
in the Gannett vs. DePasquale case two 
years ago, Judge Wachtler said the press 
should be excluded from pretrial hear- 
ings dealing with the admissibility of evi- 
dence unless the press could show the 
public had an ‘‘overwhelming interest’’ 
in keeping the hearing open. 

That case was appealed to the U.S. 
Supreme Court, which affirmed the deci- 
sion last July and further ruled that the 
Sixth Amendment guarantee of a public 
trial belonged to the defendant and did 
not insure the public and press a nght of 
access to pretrial proceedings. 

‘‘Under New York law, however, the 
public trial guarantee is not so narrowly 
viewed,’ Judge Wachtler wrote. 

Commenting on the Westchester 
Rockland (Gannett) Newspapers v. 
Leggett case at hand, Judge Wachtler 
wrote further: “ . not every disclo- 
sure about the case and the defendant’s 
involvement in it jeopardize his right to a 
fair trial, even though he may prefer, for 
strategic reasons, that there be no public- 
ity prior to trial of anything which is not 


Weil put in charge 
of acquisitions 


Louis A. Weil III, president and pub- 
lisher of Gannett’s Westchester- 
Rockland Newspapers, was named vice- 
president/development for Gannett Co.. 
Inc. 

Allen H. Neuharth, Gannett chairman 
and president, said Weil, 38, will coordi- 
nate the company’s acquisition and 
merger activity. The appointment is ef- 
fective immediately. 

Weil said: ‘‘Since 1971, when we 
joined Gannett through the merger with 
Federated Publications, employes and 
shareholders alike have benefited from 
the Gannett philosophy, policy and style 
which have made it the leader in its field.”’ 

Neuharth said Weil will report to 
Douglas H. McCorkindale, senior vice- 
president and chief financial officer. 

Weil will join the Gannett Operating 
Committee, whose 14 members super- 
vise the day-to-day activities of Gan- 
aett’s newspapers, broadcast stations, 
outdoor and other operations. 

Weil was publisher of the Lafayette, 
(Ind.) Journal and Courier at the time of 
the Gannett-Federated merger. He was 
promoted to Westchester-Rockland as 
executive vicepresident in 1973, became 


unequivocally beneficial to his case. © 

The New York Court of Appeals 
majority opinion did not rule that the 
public and press has a First Amendment 
right to attend and cover trial proceed- 
ings. 

In a concurring opinion, however, As- 
sociate Judge Jacob Fuchsburg said: 
“Citizen awareness of the functioning of 
governmental institutions—one of the 
prime underpinnings of the First 
Amendment—depends as a practical 
matter on the prospect of an inquiring 
press for its legal validity.” 

Fuchsburg said in this case, the First 
Amendment right to free speech should 
be upheld, even in conflict with the right 
to fair trial unless ‘‘the probability of in- 
eradicable prejudice remains after an 
exhaustive consideration of the alterna- 
tives of closure.”’ 

Allen Neuharth, Gannett’s chairman 
and president said: “‘After the U.S. Su- 
preme Court’s decision in Gannett vs. 
DePasquale, we concluded that the best 
hope of re-establishing the public’s right 
to know about pre-trial hearings lay with 
the State Courts. The decision by the 
New York State Court of Appeals sup- 
ports the view that a defendant’s right to - 
a fair trial can be protected along with 
the public’s right to know. 

‘This is a significant decision for the 
public in New York State, and we hope 
the U.S. Supreme Court also will event- 
ually recognize the public has a right to 
know what happens in the nation’s court- 
rooms,”’ Neuharth said. 


president in 1974 and president and pub- 
lisher in 1977. 

John E. Heselden, senior vice- 
president and chief of newspaper opera- 
tions for Gannett Co., Inc., announced 
that Weil will be succeeded as president 
and publisher of the Westchester- 
Rockland Newspapers by Brian J. Don- 
nelly, who had been president and pub- 
lisher of The News-Journal Co., in Wil- 
mington, Del. 

Heselden also announced that Donnel- 
ly’s successor in Wilmington will be 
Joseph T. Lyons, who had been pub- 
lisher of the Gannett newspapers in 
Springfield, Mo. 

Donnelly, 46, returns to the newspa- 
pers where he began his career as a 
sportswriter with the Ossining, (N.Y.) 
Citizen Register in 1956, while studying 
for his Master’s Degree in journalism at 
Columbia University. 

He rose to be a vicepresident of the 
Westchester-Rockland Newspapers, and 
then served as publisher of Gannett 
newspapers in Newburgh, N.Y.; 
Rockford, Ill.; Binghamton, N.Y.; and 
Wilmington. 

Lyons, 52, began his career with Gan- 
nett when TODAY was launched in 1966 
in Cocoa, Fla. He became publisher of 
TODAY in 1973, and later served as pub- 
lisher of Gannett newspapers in Fort 
Myers, Fla. and Springfield, Mo. 
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New cash system gives 
Gannett extra funds 


By Andrew Radolf 


Gannett’s new cash management sys- 
tem gives the company an additional $4 
million on average per day than had pre- 
viously been available for such corporate 
uses as short term investments and re- 
tirement of debt. 

The system involves collecting each 
day all funds on hand from subsidiaries 
and then disbursing monies back to them 
according to their daily cash needs. 

With revenues of the $1 billion yearly 
company averaging around $4 million 
daily plus other funds from maturing in- 
vestments, Gannett can have between $5 
million and $10 million coming in on any 
given day. 

*“We’ve speeded up the incoming side 
and slowed down the outgoing side,” 
explained Harvey Cotter, manager- 
treasury operations for Gannett Co., Inc. 
“The system eliminates captive money 
sitting in our subsidiaries’ accounts in 
anticipation of expenses. About $4 mil- 
lion used to sit in the system. Now we 
are able to pull those funds out and put 
them into an investment posture. It al- 
lows us to wrap our arms totally around 
the money in the company.”’ 

The cash management system employs 
the services of National Data Corpora- 
tion based in Atlanta, Manufacturer’s 
Hanover Trust in New York City, and 
Lincoln First Bank in Rochester, New 
York. 

Every day each of Gannett’s sub- 
sidiaries totals up its cash receipts and 
phones in that amount toll free to NDC. 

NDC passes all the receipt information 
on to Manufacturer’s Hanover Trust 
which prepares depository transfer 
checks drawn on the subsidiaries’ banks 
and payable to Gannett. The checks are 
then deposited into Gannett’s account 
with Manufacturer's Hanover and 
cleared through the banking system. 

During the same phone call to NDC, 
each subsidiary also tells how much 
money it needs to meet its expenses for 
that day. It then writes a check drawn on 
Gannett’s operating account with 
Rochester’s Lincoln First Bank to fund 
itself. 

Gannett has the funds deposited with 
Manufacturer’s Hanover Trust available 
for use the next day. Checks drawn 
against the company’s zero balance ac- 
count with Lincoln First Bank are paid 
out as they are presented. 

Cotter said Gannett’s subsidiaries 
finish reporting to NDC by 4:20 P.M. 
EST. 

NDC takes all the receipt and dis- 
bursement information in code for feed- 
ing into a computer terminal. Gannett 


accesses NDC’s data base through a time 
sharing system to learn how much 
money each of its subsidiaries has depos- 
ited with Manufacturer’s Hanover and 
withdrawn from Lincoln First. 

Under the previous cash management 
system subsidiaries waited for funds to 
accumulate before sending the money by 
wire to Gannett, the treasury manager 
commented. As a result, subsidiaries 
wired funds on a “‘periodic, sometimes 
sporadic’’ basis, often holding large 
sums in their local accounts to meet up- 
coming needs such as payrolls or equip- 
ment purchases. 

“Our subsidiaries no longer have to 
guess how much money to hold to cover 
their expenses,’ Cotter remarked. 
“‘There’s no more chance of them hold- 
ing too much or sending too much.”’ 

The old cash management system was 
also more expensive to operate than the 
present one. Each wire transfer by a sub- 
sidiary cost from $3 to $5 to send and 
another $3 to $5 to process by the receiv- 
ing bank. 

By comparison, Cotter estimated each 
transaction with the new system at cost- 
ing ‘‘less than $1.25.” 

NDC charges Gannett 65¢ for each call 
placed by a subsidiary to its computer. 
Manufacturer’s Hanover charges 25¢ for 
the check it processes, and Lincoln First 
Bank charges 12¢ for each check paid. 

“The inflow of daily receipts becomes 
a forecasting tool,’ Cotter stated, “It 
pins down any cyclical patterns and 
gives us a flavor of how to anticipate our 
inflow of budgeted revenues. It also 
gives us a more accurate accounting of 
funds.”’ 

He said he hears from ‘‘about 83 loca- 
tions” daily through NDC. 

Cotter maintained that Gannett’s cash 
management system does not interfere 
with the local business dealings of its 
subsidiaries. 

‘‘Where they do business is their deci- 
sion,”’ he affirmed. ‘‘The units pay local 
businesses with checks drawn on local 
banks. They only refund themselves with 
checks drawn on Gannett. . . 

‘*We don’t feel it’s necessary for any 
of our units to maintain excess balances. 
We bring the local bank accounts down 
to the minimum required level.” 

He added that ‘‘philosophically’’ Gan- 
nett did not want local banks to “‘have 
larger profits than necessary, but we 
don’t want them to suffer a loss either.”’ 

Cotter reported that the company’s 
subsidiaries have told him they prefer the 
new system to the old one because it had 
eliminated their need to anticipate future 
expenses. 

He said Gannett’s primary use for the 
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cash generated by the system is retire- 
ment of debt. 

“It’s the prudent thing to do,”’ he ex- 
plained, ‘‘so we can have increased 
capacity for the future. We are not ad- 
verse to investing to make a rate higher 
than what we borrow, but we are not in 
the business of arbitrating.”’ 

When Cotter does make an investment 
for Gannett, it tends to be either over- 
night in repurchase agreements, com- 
mercial paper, and eurodollar time de- 
posits, or for periods ranging from 7 to 10 
to 15 days. 

““We’re not interested in where the 
maximum yield is but in how to put our 
money to work ina cost effective manner 
and still meet our operating needs,’ he 
said, but commented that he does try ‘‘to 
take advantage of fluctuating (interest) 
rates.” 

Gannett believes its new cash man- 
agement system is as sophisticated as 
any other business’s, Cotter concluded. 
**Six years ago the old system was per- 
fect, but as the company grew larger we 
needed a better way. Now we have it 
daily, and we have it all.”’ 


X-ray societies 
to give awards 


A contest that will recognize reporters 
whose stories contribute to the public’s 
understanding of radiological health care 
will be offered for the first time in 1980. 

The contest is being sponsored by the 
American College of Radiology, the pro- 
fessional medical association that repre- 
sents 15,000 physicians who specialize in 
the use of x-rays and other imaging mo- 
dalities to diagnose and treat disease, 
and two allied societies, the Radiologi- 
cal Society of North America and the 
American Roentgen Ray Society. 

The societies will give three first prizes 
of $1,000 each plus a certificate, in each 
of the following categories: 

1. Daily newspapers, wire services, 
general circulation magazines; 

2. Medical news publications that are 
written by laymen for physicians and 
scientists; and 

3. Radio and tv. 

The deadline for submission of entries 
is November 1, 1980, and all articles 
must have been published or broadcast 
during the period December 1, 1979 to 
November 1, 1980. 

For full details on the awards program 
and copies of entry forms, contact 
Charles Honaker, director of communi- 
cations, American College of Radiology, 
20 N. Wacker Dr., Chicago, Ill. 60606. 
Telephone: (312) 236-4963. 


Bradley promoted 


David R. Bradley, Jr. was named 
editor of the St. Joseph (Mo.) News- 
Press & Gazette; and Henry H. Bradley 
was named assistant to the publisher, 
effective November 21. 
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Anchorage News on 
the road to recovery 


Circulation of the Anchorage (Alaska) 
Daily News has increased from 12,000 on 
April 1 to close to 30,000 under the new 
ownership of McClatchy Newspapers, 
News’ editor and publisher Katherine 
Fanning said after accepting the 1979 
Elijah Parish Lovejoy Award. 

‘‘The Daily News is now headed to- 
ward becoming a viable business propo- 
sition and it will survive,’’ Fanning said. 

She pointed out, however, that ‘‘there 
is still a long way to go.’’ The News’ 
afternoon competition, the Anchorage 
Times, has a circulation of 45,000 and 
over three times the advertising linage, 
she said. 

McClatchy Newspapers, based in Sac- 
ramento, California, bailed out the An- 
chorage News when it appeared that the 
newspaper had no choice but to close its 
doors. 

McClatchy purchased 80% of the 
News and Fanning kept 20% with the 
‘understanding’? that she would con- 
tinue to operate the paper. 

The joint publishing arrangement be- 
tween the Anchorage News and Times 
had been dissolved, effective April 1, 
and prior to McClatchy making the in- 
vestment in the paper, Fanning was 
faced with the prospects of finding a 
building, ordering and installing press 
and composing equipment, putting to- 
gether advertising, production, circula- 
tion and business staffs. 

‘Starting with only 12 members of the 
Staff—all news people—we found it 
wasn’t easy to hire key business-side 
executives, especially in Alaska, for 
what seemed to still be a financially pre- 
carious operation,’’ Fanning said. 

“With the deadline of April 1 beating 
down on us, we were faced with finding 
our way through the technological 
maze,’ She added. 

The Fairbanks (Alaska) News-Miner 
sent the News a top consultant on press 
and technology at no charge and the 
Lewiston (Idaho) Tribune sent the paper 
a business-side consultant at no charge 
and the News ordered a press and a 
computerized editing and typesetting 
system. There was still no building and 
not enough available dollars to finance 
it,’ Fanning said. 

There were some offers for money, she 
said, “‘but unless such offers would ena- 
ble us to publish the kind of newspaper 
that would make a positive contribution 
to the community, it couldn’t be ac- 
cepted.” 

She said the situation was ‘‘desper- 
ate’’ when McClatchy expressed interest 
in the ‘plight’? of the News in early 
January. 

Two weeks later McClatchy acquired 
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the majority ownership of the paper and 
a week after that bought a building to 
house the paper. 

“By April 1, the press we had ordered 
was in place, the new computerized edit- 
ing and typesetting system was function- 
ing, the news staff had been doubled and 
trained on the new equipment, some 60 
new wire services, columns and features 
were available, more that 50 employees 
in production, advertising and circula- 
tion had been hired and the paper com- 
pletely redesigned.’’ she said. 

‘Right now the competition between 
the two Anchorage newspapers is keen, 
but they have both improved because of 
it, and the community benefits,’’ Fan- 
ning said. 

‘‘Ours may not be the first instance in 
modern times that a successful publish- 
ing group entered a competitive newspa- 
per market through the smaller paper, 
but it is certainly among the few,’’ she 
said. 

“It’s impossible to generalize that all 
single newspaper cities are bad or that all 


newspaper chains have a negative ef- 
fect,’ Fanning said. ‘‘Competitive 
newspaper towns and independent own- 
erships are perhaps the ideal.”’ 

The first duty of a newspaper must be 
to survive, Fanning said. However, she 
added, ‘‘if the driving force behind 
American newspapering were to become 
commercial and superficial, geared 
strictly toward ever increasing profits, 
then I think the mission of the press 
would be obscured and freedom of the 
press in danger.” 

In accepting the Lovejoy Award of 
Colby College, awarded to a member of 
the newspaper profession who has con- 
tributed to ‘‘the country’s journalistic 
achievement,’’ Fanning added: ‘‘If 
newspaper operators retain an idealogi- 
cal commitment of an Elijah Parish 
Lovejoy, a commitment to a free, 
courageous, probing, diverse, informa- 
tive press that serves readers and not 
special interests, then we will have a free 
and profitable press. The first business of 
the press has traditionally been ideas, 
not dollars.” 

Fanning said in “‘no way am I suggest- 
ing that profit isn’t desirable, but news- 
papers have a solemn duty beyond the 
profit motive and if we let that duty be 
eclipsed we have lost something.” 


Extra ad linage sold 
in section on horses 


Nationally, horses are a $15 billion in- 
dustry . . . and that ain’t hay. 

Amarillo (Tex.) Globe-News cashed in 
on this wealthy equestrian trend with a 
special section that generated more than 
1,000 inches of plus advertising in one 
day, the first year out. 

Subscribers to American Quarter 
Horse Journal (the world’s largest breed 
publicaton and the official publication of 
American Quarter Horse Association, 
the largest equine registry in the world) 
annually spend in excess of $852,392,599 
on tack, saddles, western wear, horse- 
related products, travel and lodging. 

W.S. Morris III, president of Morris 
Communications Corp., owners of the 
Globe-News, got turned on to horses 
personally a few years back, and recog- 
nized the profit potential for such a spe- 
cial section, as well as the potential for 
community involvement. 

“The Globe-News is in exactly the 
right geographic location to pioneer this 
type of section,’’ said Globe-News gen- 
eral manager, James L. Whyte, ‘‘First 
off, American Quarter Horse Associa- 
tion’s national headquarters are here in 
Amarillo. Second, the fastest growing 
facet of the horse industry today is the 
cutting horse competition. The National 
Cutting Horse Association is based in 
Fort Worth, but the World Champion- 
ship Cutting Horse Finals are held in 
Amarillo (November 1-3).”’ 

The World Championship Cutting 


Horse Finals in Amarillo spurred the 
Globe-News special section. Morris and 
Whyte turned the concept over to the 
Globe’s newly created special sections 
department, headed by Anne Flaherty- 
Boyett. 

Working closely with Globe-News ad- 
vertising director, Bryce S. Cockerham 
and advertising manager George M. 
Guy, Boyett spent close to four months 
studying horses, the sport of cutting, and 
interviewing the circuit pros and stars. 

‘‘The result was pretty authentic,”’ 


said Cockerham. 
Cockerham’s idea was to sell the 


NCHA on the plan to use the Globe- 
News special section (which was run 
ahead and circulated with the Sunday 
October 28 edition prior to the finals) 
also as the official NCHA program for 
the World Finals. 

‘“What we wound up with was a 36- 
page tab that romanticized the Old West 
heritage that Amarillo is so proud of, and 
that would interest Western-related ad- 
vertisers. We concentrated on pioneer 
poetry and stories of the old ranches, 
copy on how to buy cowboy boots and 
other such pieces. That, coupled with the 
historic old photos and profiles on the 
cutting stars, made this a very successful 
section, especially the first time out, not 
just in terms of advertising, but in terms 
of readership,”’ said Guy. 

“We'll most certainly repeat this proj- 
ect next year,’’ said Cockerham. ‘‘In 
fact, it will probably be bigger and better 
next year, and maybe on better stock.”’ 

Cutting horses, as sport, are enjoyed 

(Continued on page 15) 
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Washington Post Co. 
pursues growth course 


By Andrew Radolf 


In a meeting with stock analysts atop 
the Newsweek Building in New York, 
Katharine Graham, chairwoman of the 
Washington Post Company, Inc., said 
the company’s ‘‘excellent financial con- 
dition’? will enable it to continue its 
strategy of acquiring media properties 
“‘when we can’’ or starting new ones 
when that course is more feasible. 

““We will not hesitate to take on sub- 
stantial debt for the right property,’ she 
declared and said that since the company 
went public in 1971, *“‘on a compund 
basis revenues have risen 29%, net in- 
come 33%, and earnings per share 35%.” 

Graham disclosed that the company is 
“going ahead with monthly publication 
of Inside Sports and said the start-up 
costs will ‘‘reduce pretax profits by $8 
million in 1980.” 

Graham said the company will con- 
tinue to buy back its own stock “‘as long 
as the market gives us the opportunity.”’ 
She said that since 1975 the company has 
purchased 4,697,000, or 25%, of its own 
shares for $59 million. 

On November 21, the Washington 
Post Co. purchased another 560,000 of 
its shares for $20.375 per share. The 
$11.4 million transaction brings to 
5,257,000 the total number of its own 
shares the company has bought back. 

Washington Post Co. stock closed at 
$21 on November 21 with total volume at 
576,000 shares. 

She informed the analysts that the 
Washington Post’s $60 million satellite 
printing plant in Springfield, Virginia will 
cost $5 million in pretax expenses over 
the next two years. 

She said the Bear Island recycled 
newsprint mill, a joint venture with Dow 
Jones & Co. and Bato Company, will 
contribute to profits in 1980. For the first 
nine months of 1979, Bear Island cost the 
company about $800,000 in interest 
payments. 

The mill is scheduled to begin making 
pulp by late November and newsprint by 
year’s end. Its capacity will be 27,000 
tons by the first quarter of 1980 and 
36,000 tons by the third quarter. 

Donald Graham, publisher of the 
Washington Post, said the newspaper 
has gained circulation and ad linage de- 
spite the stiffening competitive battle 
with Washington Star. 

He said from March 1969 to March 
1979 the Post’s daily circulation in- 
creased by 110,384, or 22.6%, and gained 
another 19,600 in the six months ending 
September 30 to reach 578,000 daily. 

The Post’s Sunday circulation gained 


22,650 in the same six month period to 
top 809,000. 

In comparison, he said the Star gained 
14,000 from March 31 to September 30 to 
reach 342,000 daily, and added 4000 
Sunday for 413,000. 

Graham stated the increase from $5.40 
to $6.20 in the Post’s monthly subscrip- 
tion price did not hurt circulation. The 
Star has not raised its subscriptions 
prices. 

Despite the Star’s introduction of 
‘five way zoning’’ and its selling of ‘‘re- 
tail discounts as high as 50%,’’ the pub- 
lisher said his paper has retained a 71.9% 
share of field in total advertising in 1979, 
as compared to 72.3% in 1978. He added 
that the Post has no plans to start any 
zoned editions and that its total ad 
lineage is up 5% this year. 

““We have the highest penetration of 
any newspaper in a large market,’’ 
Graham concluded. ‘‘And the highest 
readership per household.” 

Mark Meagher, president of the com- 
pany, described the Trenton Times as 
facing ‘‘a strong competitive situation in 
a declining market.”’ 

He said improvements in the Times’s 
circulation service and the introduction 
of a morning street sales edition have 
added 3,500 copies to the paper’s circula- 
tion for a 5% increase. The paper also 
plans to have targeted editions to lure 
more advertising. 

With all the changes, the Times has 
still slipped in its battle with the morning 
Trentonian. 

“Our lead over the Trentonian has 
been cut to 6,600 daily and 1,800 Sun- 
day,’ he stated. When asked if the com- 
pany might sell the Times, Meagher re- 
sponded ‘*We intend to hang in there and 
do it.” 

The president said the Everett (Wash.) 
Herald’s circulation was ‘*‘moving up 
nicely’ to over 60,000 and its linage was 
up 7%. 

Chief of broadcast operations, Joel 
Chaseman, said the company’s WPLG- 
tv, an affiliate, has become the number 
one station in Miami, Fla. and in De- 
troit where it owns NBC affiliate WDIB- 
tv ‘“‘there is some evidence of an audi- 
ence shift in our favor. The younger 
audiences are shifting our way.” 

To continue building its Detroit televi- 
sion audience, Chaseman stated the 
company is “‘concentrating on news op- 
erations’’ and doing its own program- 
ming ‘“‘everyplace where we have a 
chance.”’ 

Peter Derow, president of Newsweek 
magazine, also addressed the analysts, 
saying the publication’s all time highs in 
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ad pages. revenues, and market share 
will produce a profit increase of 7.9% 
despite ‘“‘high water marks of postal and 
paper costs.” 

To offset escalating postal costs, 
Derow said Newsweek has “‘increased 
its commitment to alternate delivery” 
by adding three carriers and intends to 
reach 120,000 copies per week delivered 
by alternate methods by the end of 1980. 

He gave February 25, 1980 as the 
date the magazine will introduce News- 
week Woman, a special advertising edi- 
tion targeted at executives with a 500,000 
rate base. 

The Washington Post Co. officers also 
discussed the previously announced ac- 
counting change at Newsweek which will 
reduce the company’s 1979 income by 
$13 million or 86¢ a share. 

The change reflects the rising costs of 
procuring new subscriptions for News- 
week and the upcoming Inside Sports. 
Instead of amortizing those costs over 
the life of the subscriptions, the company 
will expense them as they are incurred. 


Horse section 


(Continued from page 14) 


primarily in Texas, Oklahoma, Arizona, 
California and New Mexico, although 
the number one non-pro cutter in 
America is a Yankee from Michigan. Na- 
tionally there are three main events in 
cutting, the most prestigious being the 
NCHA Futurity in Fort Worth, with a 
purse of over $100,000. There is also a 
Pacific Coast Cutting Futurity and of 
course, the World Finals in Amarillo. 

Morris and other horse enthusiasts, 
have formed an Atlantic Coast Cutting 
Horse Association in Augusta, Georgia. 
That group has scheduled their first 
Futurity for February 7-8-9 in the new 
Augusta Coliseum. 

“This will be a regional thing,”’ said 
show chairman Morris. ‘‘We’re in horse 
country anyway, but the emphasis is not 
nearly as Western as is in Texas. Our 
Eastern seaboard membership stretches 
from Connecticut to the Carolinas, and 
our Futurity will be the first equine event 
in the coliseum. My hope is that the 
Augusta Chronicle-Herald can put 
together a section like the one in 
Amarillo.” 


Publisher named 
Roger Coover, a former manager of 
the Boulder (Colo.) Daily Camera, a 
Knight-Ridder newspaper has assumed 
the position of publisher of the Mil- 
ledgeville (Ga.) Union-Recorder. 
Coover, 29, replaced Lawrence Walker, 
Jr., who served as publisher of the 
Union-Recorder for a year prior to be- 
coming general manager of the Gary 
(Ind.) Post-Tribune. Coover was assis- 
tant production manager and commercial 
printing manager of the Daily Camera. 
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Improving performance 
of reporters explored 


By Hugh Morgan 


James Brown, who retired three years 
ago as regional director of operations for 
Booth Newspapers in Michigan, sees a 
potential gain in improving the managing 
of newsrooms as there was ‘‘mechanical 
and financial gain in conversion to 
photocomposition.’’ And he says the key 
to this new frontier in journalism is 
“learning to get the unused potential of 
people working for you.” 

Dick Thien, managing editor of the 
Sioux Falls (S.D.) Argus-Leader, says an 
editor’s priority should be in training, 
teaching, guiding, critiquing reporters. 
‘‘In many city rooms, it is the No. 1 
priority because, to be frank, what the 
hell is more important?’’ 

Trueman Farris, managing editor of 
the Milwaukee Sentinel, says a com- 
plaint he hears from job applicants com- 
ing from smaller newspapers is that 
‘they are left on their own too much. 
They complain that copy goes into the 
paper with little editing or requests to 
rewrite. They also protest that they get 
little feedback from supervisors about 
how well they are doing and with sugges- 
tions on how to improve as reporters or 
copy editors.” 

The three veteran journalists focused 
on methods to improve the reporter’s 
performance in their talks to editors at- 
tending the Mid-America Press Insti- 
tute’s seminar November 16-18 in St. 
Louis on ‘‘Organizing Your Newsroom 
fore Better .Coverage-.) Lherco- 
chairpeople for the conference were Sue 
Ann Wood, assistant managing editor for 
administration of the St. Louis Globe- 
Democrat, and Dick Martin, editor of 
the Kenosha (Wisc.) News. 

The heart of the discussions dealt with 
how to use communication, planning, 
and organization to encourage the report- 
er to strive for improvement. 

Editors are ‘‘lucky to have 50% of the 
staff working at 60% of ability,’ said 
Brown, who is currently a newspaper 
management consultant in Longboat 
Key, Fla. 

To encourage the news staffer, Brown 
recommended a system called participa- 
tive management in which the editor 
shares the responsibility for decision- 
making with the employes connected 
with the subject to be discussed. He said 
this gives the staffers pride and their 
performance becomes “‘better all way 
down the line.’’ Unfortunately, Brown 
said that ‘“‘in a country build on democ- 
racy, we tend to go for autocracy in 
management.’ 

Briefly explained, participative man- 
agement has ground rules in which 
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everyone involved in deciding a matter, 
such as how to improve business cover- 
age, has a right to veto any proposal. 
Everyone has to be willing to accept the 
decisions at a level better than tolerance. 

“If the group accepts a decision, they 
are committed to the decision because 
they had the right to block it,’’ he said. 

Brown felt it is essential to have a 
timetable in which achievement on an 
agreed-upon program is measured. 

Thien stressed the need to train the 
staff to teach other reporters. He said it 
is vital that an editor give daily reassur- 
ance and help. to each staffer. 

“If you can’t say ‘this is great,’ say 
‘your writing’s improving’ ”’ he said. 

Thien distributed critiques of his paper 
which he and his sub-editors take turns 
at writing each week, noting ‘‘Good 
editors critique their newspaper. Good 
city editors critique their reporters.” 

““Make that city editor sit down with 
his reporters. Don’t let them tell you 
they don’t have the time,”’ he said. City 
editors, for instance, should divorce 
themselves from opening the mail and 
instead spend five to ten minutes a day 
with every reporter. 

Thien also called for schools, such as 
on improving leads, and he cautioned 
editors to ‘‘beware of the young reporter 
who’s bored by it all.’ 

He recommended a system of an 
editor doing a critique of clips with indi- 
vidual reporters. 

‘“Make criticism fair and construc- 
tive—and be generous with praise when 
warranted. Criticism by name always 
should be in private and should be aimed 
at improving future performance,’’ he 
said. 

Farris said the Milwaukee Sentinel 
plans to evaluate each employe at least 
once a year, starting in 1980. Written 
evaluation forms will be used in which 
both the supervisor and employe will 
answer specific questions on job per- 
formance, character and traits and goals 
for the employe and his supervisor to 
work toward in the coming year. Private 
evaluation sessions will be held, in which 
the employe will find out how the super- 
visors feel about his work and what he is 
expected to accomplish in the next year. 

““No job is more important for editor’s 
and supervisors than planning,’’ said 
Farris, who explained that a week ago 
the city editor prepared a detailed plan 
for coverage of the 1980 elections. 

“The head of our Washington bureau 
knows today that he will cover New 
Hampshire and Florida. The political 
writer will cover the Illinois primary and 
Iowa caucuses and other national cam- 
paigns around the country,’’ he said. The 


memo runs the gamut of election plans 
from the city through the national. 

As to planning, Farris said a weekly 
work schedule is devised by an assistant 
city editor who makes lists of what 
should be covered and correlates it with 
the staffers’ schedules. 

In addition to the weekly posting of the 
schedule, a daily slug list is prepared giv- 
ing a summary of assignments that day. 
It is placed on the VDT system. Detailed 
memos are made for major coverage and 
for team efforts. In the latter, he recom- 
mended that permanent teams not be es- 
tablished lest they ‘“‘create jealousy and 
rivalries within the staff.’’ He said select- 
ing a reporter to work on a major project 
enables the reporter to get a ‘“‘chance to 
see your top people function at close 
hand.’’ Regular reporters should join the 
investigative reporters to form a team. 

Farris also said that planning should 
not interfere with a staffs flexibility. 
‘*Planning for the 1980 elections months 
in advance is great but if the city editor is 
so in love with the plan he won’t adjust it 
to cover a disaster, you’ ve got trouble.” 

Brown said there is a need to measure 
the performance of the newspaper by 
consulting the community as well as hav- - 
ing an editor measure the performance of 
a reporter. 

‘The best way to wake people up is to 
measure,’ Brown said. 

His three keys: 

ONE—Newspapers have to organize 
and plan. Many fear the complexity of 
planning. The first thing is to look care- 
fully at your situation and decide what 
you would like to happen. Look at the 
newspaper in your community and see 
what you would like to happen. Decide 
where to go. 

TWO—Develop approach technique 
and then measure yourself to see if you 
make it. Unless you measure, you do not 
manage, you accept. Points to be consid- 
ered in measuring are: (A) identifying the 
key elements you are going to measure, 
(B) having a consistency in measuring, 
and (C) having something to compare 
against. 

As to measuring the community, 
Brown distributed among the editors 
questionnaires he helped develop for 
Booth Newspapers in Michigan. One 
questionnaire, with more than 40 ques- 
tions, is administered to community res- 
idents to get their views on their com- 
munications preferences and their opin- 
ions of the local newspapers. The ques- 
tionnaire cost more than $25,000 to de- 
velop. The other questionnaire dealt with 
rating the lead and the organization of a 
reporter’s story on a scale of 0 to 4. 

THREE—Set goals that are real, that 
will have an impact on the newspaper. 
“You will find things people have talked 
about doing for years will get done,’ he 
said, noting an instance in which a Booth 
editor had been talking for years about 

(Continued on page 35) 
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Coverage of minorities 
and hiring improves 


By Bill Kirtz 


Newspapers should hire more minor- 
ity staffers, but shouldn't ‘‘ghettoize”’ 
them, editors agreed last week 
(November 20) at a Boston University 
conference. 

The Institute for Democratic Com- 
munication discussions on the media and 
minorities voiced general agreement that 
progress was being made in minority 
coverage and staffing but concern that 
true equality in the newsroom is a goal 
more talked about than achieved. 

Davis Taylor, chairman of the board of 
Affiliated Publications, publishers of the 
Boston Globe, said his paper is ‘‘better 
than we were in covering the inner-city, 
and we hope to improve.”’ 

In the past, Taylor admitted, *‘we 
weren't digging enough”’ into minority Is- 
sues. But now, he continued, ‘‘we have 
diggers, and we go after’’ such stories. 

Taylor, denying that recent court deci- 
sions had weakened the Globe’s com- 
mitment to equal hiring, said his paper 
had proved a good training ground for 
the New York Times and Washington 
Post, which he said have hired many 
Globe minority reporters. 

The managing editor of the Boston 
Herald American, Robert Sales, claimed 
‘there are jobs for minorities’’ and for 
any other qualified people. Ethnic report- 
ers give a paper access to their com- 
munities, he said, adding that his paper 
has “‘come a long way, but can do a 
better job” in both white and minority 
coverage. 

The Herald American’s staff includes 
three minority reporters and one minor- 
ity news assistant, Sales said. Comment- 
ing on staff cutbacks earlier that month, 
he said ‘“‘we were told they were neces- 
sary for survival.’’ He added that ‘“‘we’re 
going to do more than survive.”” Al- 
though Sales conceded that the 20-plus 
lost staffers will affect the Hearst Corpo- 
ration’s paper’s ‘‘ability to cover the 
news—and we were lean to begin 
with—we’re going to thrive, we’re going 
to come back. We're going to sell more 
papers.” 

Sales voiced a concern shared by 
Christian Science Monitor editor Earl 
Foell and others—that a minority report- 
er not be restricted by assignments to 
cover only minority stories. Anne Kirch- 
heimer, Boston Globe reporter and as- 
sistant community affairs director, com- 
plained that she’s treated as the person 
who has to “‘deal with’? some minority 
subjects because she speaks Spanish. 
Hispanics are America’s fastest-growing 
minority, she said, but editors should as- 
sign, say, an education writer to cover 


problems in a minority-area school. 

A black newspaper ‘‘reports and 
teaches,’ said Cynthia Bellamy, manag- 
ing editor of the Bay State Banner 
weekly, published in Boston’s predomi- 
nately black Roxbury section. *‘The 
black press,’ she believes, ‘*has histori- 
cally been charged with being the voice 
of our community and fighting for our 
community.’ She tries to do this by 
handling racial confrontation stories 
from the point of view of a child wanting 
to use a segregated beach, for example. 
Operating as a neighborhood paper, Bel- 
lamy said, ‘“‘there’s nowhere to run”’ and 
readers’ criticism ‘“‘keeps you honest.” 
But she declared that no paper—even if 
it represents a minority—can allow itself 
to be ‘‘bullied by your community”’ into 
cutting journalistic corners. 

To Southbridge (Mass.) Evening News 
editor-publisher Loren Ghiglione, 
though, journalism’s growing profes- 
sionalism works against equality. His 
reasoning: the increasing tendency to 
hire professionals with college degrees 
means that these people are ‘“‘advan- 
taged, and don’t come from small-town 
ghettos, and get wages that prevent them 
from experiencing a lower-class life.”’ 

And since the reporter aims at objec- 
tivity, Ghiglione added, non-middle class 
values are kept out of the newspaper. 

Ghiglione’s contention that growing 
professionalism may be “‘isolating the 
media from the ordinary people’? was 
echoed by the conference’s featured 
speaker, Charlayne Hunter Gault. Blast- 
ing what she called the media’s tendency 
to hire more and more ‘‘experts,”’ the 
New York Times and New Yorker veter- 
an now with Public Broadcasting’s 
McNeil/Lehrer Report said editors 
“‘need to hire more human beings who 
walk, talk and look different’? and to do 
more ‘fishing in different streams’’ for 
staffers. 

She said the press failed to cover 
minority affairs adequately because it 
‘*hadn’t been there, not even on a visit, 
and didn’t care even on a professional 
basis.” 

Gault stated that ‘“‘with rare excep- 
tions, few editors listened to pleas to 
cover simmering black America.’ She 
called for more ‘‘independent reporting 
and less vested interest in the status 
quo.” 

While some papers and groups— 
specifically Gannett—are interested in 
improving the status quo of minority re- 
porters, said a recruitment specialist, 
many newspapers are passively waiting 
for blacks to walk through the door. 

Leroy Aarons, a former Washington 

(Continued on page 32) 
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Bernard Rubin 


Prof runs in-depth 
media conferences 


‘The press gets lots of scrutiny,’” be- 
lieves Institute for Democratic Com- 
munication director Bernard Rubin, “‘but 
never enough long-term research.” 

So the Boston University professor 
tries to run in-depth conferences each 
year to help media professionals and 
consumers define problems and ex- 
change views. 

Rubin’s ‘‘ First Amendment and a Free 
People’ weekly series is carried on some 
130 National Public Radio stations across 
the country, and has included discussions 
of censorship, press responsibility and 
public relations. 

Last summer, he expanded the pro- 
gram to five other countries, interview- 
ing Asian and English editors and media 
consumers about ongoing press issues. 

Two years ago, the Institute brought 
editors, former government officials and 
professors together to discuss media 
ethics. The result was a book and, Rubin 
says, ‘“‘a practical examination’’ of the 
moral issues facing reporters and pub- 
lishers. 

In the future, Rubin hopes to have 
newspaper readers and public officials, 
as well as editors and reporters, confront 
major problems. 

‘‘The Institute,’’ says Rubin, *‘should 
look at things in great depth, through 
original research. And these conferences 
give us as many views and as great a 
degree of exchange as possible.” 

This year’s conference was funded by 
a grant from the Massachusetts Founda- 
tion for the Humanities and Public Pol- 


icy. 
News policy change 


The La Crosse (Wisc.) Tribune has 
changed its policy and will no longer 
print the names of jurors. The change is 
the result of a determination that the 
news value of jurors names is not as 
great as the potential harassment that 
could befall them in controversial deci- 
sions. 
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11 ways to improve the working relations 
of ad agencies and newspaper reps 


By William M. Metcalf Jr. 


The relationship between newspaper 
sales departments and advertising agen- 
cies has traditionally been burdened with 
misunderstanding and often even 
animosity. 

The job of the agency is to create the 
brightest, most effective advertising pos- 
sible and place it where it has the best 
chance to be seen by the target audience. 
Newspaper is often an excellent medium 
for reaching the right audience, but 
sometimes certain roadblocks keep it 
from being the easiest to use. 

Let’s take a look at some of the ways 
an agency and newspaper sales reps can 
work together to make certain the news- 
paper gets its fair share of the media 
budget. 

1. Be honest with each other. The 
newspaper sales reps do an effective job 
only by being aware of the client’s needs. 
I’m not talking about the agency giving 
away confidential media-planning infor- 
mation, but simply letting the rep know 
newspaper can play an important part in 
the campaign. Quite often the rep can 
offer an objective opinion that sheds new 
light on the best way to use the medium. 

If newspaper lineage is going to be 
down for a client, the newspaper rep 
should be told why. Likewise, if news- 
papers are going to play a big role in an 
upcoming campaign, the newspaper 
should dig in and help make sure the 
campaign’s successful. 

If the newspaper is promoting a special 
section and trying to push it on an 
agency or its client—even when the rep 
knows it’s not a good match—there are 
going to be problems. Come to the 
agency only when you’ve got a special 
section that could help and is truly right 
for them. Then you'll get attention. 

Honesty with each other is essential 
for the relationship to work. 

2. Demand accountability. Most 
newspapers do a good job of getting the 
agency’s ads in the paper correctly. But 
when that one ad doesn’t run 
correctly—logo missing, ads backed up 
coupon to coupon, misspelled words, il- 
lustration or photo missing or 
backwards—don’t try to snow the 
agency. Make it right. 

The agency will expect a rerun of the 
ad. 

If you bought a new suit and an arm 
were missing, the clothing store wouldn’t 
say, “Well, that arm is one-sixth of the 
suit, so here is $40 back.’’ No. . . they 
would give you a new suit. 


(Metcalf is an account manager with 


Doe-Anderson Advertising Agency, 
Louisville, Kentucky. Prior to that he has 
served with three newspapers.) 
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William M. Metcalf Jr. 


The same goes with the agency. 

The agency is trying to do the best job 
possible for its clients. In the case just 
mentioned, both the newspaper and the 
agency lose if no workable solution is 
achieved. 

3. Involve paper in the planning proc- 
ess. What good does it do the newspaper 
rep to come in after media is planned? 
The newspaper rep should be in there 
early, so they can help. The sales rep just 
may have a new position available or a 
new section coming up that will match 
exactly what the agency is trying to do 
for a specific client. 

One suggestion for the newspaper rep 
. . . On your next agency call, offer the 
agency a breakdown of your potential 
reach and frequency for a specific cam- 
paign . . . you'll turn some heads and 
get the attention you deserve. 

4. Be helpful to each other. If the 
agency needs help with a special posi- 
tion, some lineage comparisons or what- 
ever, the newspaper rep should try to 
give it to them. 

On the other hand, if the newspaper is 
looking for testimonials, or some early 
deadline help, the agency should go out 
of its way to lend a hand. A little bit of 
effort on both sides will make the rela- 
tionship much smoother. 

When animosity builds up, no one 
wins. 

5. Keep the rate structure fair. Noth- 
ing is more bothersome when dealing 
with a newspaper, than a general rate, a 
retail rate, and a national rate. Sure, I 
know what causes newspaper pricing 
systems to be different, but it usually 
takes longer on the rate card to list 
what’s general, what’s retail, etc., than 
it’s worth. 


Also, why discriminate against adver- 
tising agencies? Why force them to add 
on their commission when other media 
grant it in the stated rate. 


Maybe an agency would do a better 
job for the newspaper if they felt the 
newspaper was working with them. 
Many small agencies fight the problem of 
their clients saying, ‘‘I’ll let the newspa- 
per do the print because they can set the 
type and won’t charge me.” 

Sometimes newspapers complain 
about the lack of creative advertising. 
Maybe one way to improve the level of 
creativity is to get the agencies more in- 
volved. 


6. Respond quickly. Nothing is more 
irritating than waiting while the newspa- 
per sales office phone rings and rings, 
and having the agency’s messages un- 
answered. This goes for the agency as 
well as the newspaper. Respond. Re- 
spond. Respond. 


It may be that the media rep from the 
newspaper on the other end of the line 
has an important new announcement for 
the agency, or a premium spot that’s just 
become available. 

And it may just be that when someone 
from the agency calls, he or she is in a 
client’s office and needs immediate in- 
formation concerning rates, position, 
etc. 

No phone call can be returned too 
quickly. 

7. Offer new ideas. Sometimes news- 
papers can be a tremendous asset to an 
agency just by offering new ideas for 
their clients. A little thumbnail can do 
wonders in helping sell the space. 

Nobody’s expecting the newspaper to 
know the client’s business better than 
the agency or the client, but sometimes a 
fresh point is just what’s needed. 

I’ve seen clients turn down calls from 
newspapers who never seem to come in 
with a new idea. It might be a good idea 
for clients to adopt that policy. Newspa- 
per reps shouldn’t just come in to chat, 
or check to see how things are. They 
should be coming in aggressively offering 
a new way to use the medium. 

8. Ask for the business. When was the 
last time the newspaper rep came in and 
asked for the business? ‘‘I think our 
newspaper deserves X percentage of 
your advertising budget for this cam- 
paign.’’ It’s a phrase no longer heard in 
the industry. 

The hard-selling techniques of the 
electronic media are head and shoulders 
above the archaic sales structure of the 
newspaper. Ask for the business, explain 
how your medium can be best used in 

(Continued on page 19) 
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AMC dealers choose tv 


Newspaper Ad Bureau rips 
papers for lax ad selling 


Aggressive selling tactics by television 
ad reps has resulted in a large shift of 
advertising dollars by American Motors 
dealers from newspapers into television. 

During the July-September 1979 
“‘cleanup quarter,’ American Motors 
dealers were offered a choice of newspa- 
per advertising or, for the first time, tv 
advertising. AMC dealers in 557 markets 
picked tv and in only 3 did they pick 
newspapers. 

During the current ‘‘announcement 
quarter’ which runs through December, 
tv is taking about 98% of AMC dealer 
funds. 

In a memo to Newspaper Advertising 
Bureau member papers, bureau execu- 
tives from Detroit, Val Corradi and Hugh 
Quinn, take newspapers to task for not 
working hard enough to maintain this 
longstanding newspaper account. 

‘Historically, car dealers have relied 
on newspaper advertising to carry their 
sales message,’ the Ad Bureau memo 
states. ‘““But . . . car dealers need sell- 
ing. Dealer advertising linage is not au- 
tomatic business for newspapers. Deal- 
ers need constant contact, constant sell- 
ing and constant convincing. They know 
that newspapers have worked for them in 
the past. But they must be convinced 
that newspapers can work for them right 
now, again next week, again next 
month.” 

The Corradi-Quinn memo points out 
that tv reps are ‘‘out there making calls, 
working hard, seeing dealers regularly, 
convincing dealers that radio, tv are the 
best retail media for dealers to use.” 
They point out that station salesmen are 
also ‘‘trying to persuade dealers to 
switch funds from daily newspapers to 
broadcast.” 

Corradi-Quinn reported that Bob 
Mounts, vicepresident-director of field 
operations for Mace Advertising, which 
handles the American Motors dealer ac- 
count, said tv station reps have been 
‘*pounding on doors, seeing the dealers, 
selling the medium, selling the emotional 
involvement of sound and motion and 
color, the glamour of the tv medium— 
and they’re asking for the order.” 

Newspapers, Mount told the Ad 
Bureau, are ‘‘not making the calls on 
American Motors dealers, they’re not 
selling the medium.”’ 

Corradi and Quinn point out that the 
‘‘creative direction’’ of the winter 
American Motors ad campaign has not 
yet been determined. They have urged 
all newspapers in AMC markets to im- 


mediately begin calling on the dealers in 
an effort to get the January and February 
ad business. 


11 ways 


(Continued from page 18) 


reaching the prospect, and you’ll get the 
business. 

9. Be flexible. Flexibility is the key to 
successful relationship in our business. 
And most newspapers and agencies just 
aren't flexible enough. 

The agency is screaming, “‘Help me, 
I’m late with my ad and I need to be in 
tomorrow afternoon’s paper.” 

The newspaper is screaming, ‘Help 
me. I’ve got one quarter page left in the 
special fall section tab, and I’d sure like 
to have your client there.” 

As a newspaper rep, you should be ina 
position to quickly size up the situation 
and offer whatever help is needed. 

It’s amazing how flexibility works. 
I’ve seen newspaper bend over back- 
wards for a client who is a good adver- 
tiser and uses the medium effectively. 
This goes a long way with a client when 
the agency is proposing a major newspa- 
per buy. 

Radio and television stations are tend- 
ing to be less flexible these days, so 
newspapers have a good opportunity to 
come in and change the image they have 
of being staid and old fashioned. 

Keep the lineage that’s due the news- 
paper rolling in. 

10. Do your homework. Anytime a 
newspaper rep just walks in and says, 
‘‘What do you have for me today?’’, he 
ought to be shooed right out the door. 

Find out what the agency clients are 
doing and what promotions they’re into. 
Do you know their marketing objectives? 
Do you tell them how print can be best 
used, or are you only concerned with 
your sale of the space that day? Look for 
the big picture and you'll come out 
ahead. There’s nothing worse than com- 
ing to a sales call unprepared. Know the 
client, know his needs, know your prod- 
uct and how you can best serve him. 

11. You can go directly to a client. I 
see no problem with a newspaper rep 
going directly to a client of the agency— 
especially when he’s turned down on a 
media proposal. 

But there are a couple of things the rep 
should think about when visiting a client 
without the agency present. One is to let 
the agency know it is happening. Tell the 
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agency what went on at the client meet- 
ing. Nothing worse than a client calling 
to ask the agency about a newspaper’s 
new section and finding the agency 
knows nothing about it. 

Any agency that tries to guard against 
media visits to the client is wrong. 

I’m not justifying a daily visit to an 
account, because that’s one of the jobs 
agencies are hired for—to prescreen, and 
to analyze media before advising their 
clients. 

But the newspaper rep should have a 
direct route once in a while just to keep 
the lines of communication open. Clients 
should also help maintain that good rela- 
tionship between the newspaper and 
themselves by getting to know the news- 
paper rep, and be ona first name basis. It 
can help them in a tight media buying 
situation or when they need an extra 
favor. 

A lot can be accomplished by simply 
using these 11 rules as a daily reminder. 
They’re not complicated. Nor do they 
require that must effort. For the most 
part they’re just good basic common 
sense rules that we sometimes overlook 
in our day-to-day rat race. 

Rip out this page and refer to it now 
and then. You just might find that you— 
and your relationship with the agency— 
change dramatically for the better. 


ANPA objects to rules 
dealing with debates 


The American Newspaper Publishers 
Association has again informed the Fed- 
eral Election Commission that proposed 
commission regulations dealing with 
sponsorship of political debates might 
prevent such sponsorship by newspa- 
pers. 

“These rules,’» ANPA general man- 
ager Jerry W. Friedheim has written 
FEC Chairman Robert O. Tiernan, 
‘‘while not intended to inhibit a newspa- 
per’s ability to sponsor debates, could in 
fact result in such a prohibition. The re- 
sult of this action would be to impede the 
free flow of ideas essential to the demo- 
cratic elective process in the United 
Statesman 

‘‘The press historically has played a 
vital role in insuring a key ingredient of 
democratic elections—an informed elec- 
torate. The political debate is one of the 
most important forums to provide infor- 
mation for the electorate and gov- 
ernmental restrictions on this process 
must be avoided.” 


Association disbands 


Nevada Owned Small Newspaper As- 
sociation voted (October 13) to disband 
the association and donate treasury of 
$200 to the Nevada State Press Associa- 
tion, the parent organization. The as- 
sociation of weeklies was formed in the 
1950s when it was felt that the NSPA was 
not exerting its full influence in the legis- 
lature. 
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Advertising 


Maneloveg hits numbers game; 


calls research “a 


By Bill Gloede 


An advertiser shopping in today’s 
market is playing **Alice in Medialand,”’ 
according to Herbert D. Maneloveg, 
senior vicepresident for Della Femina, 
Travisano & Partners. 

Maneloveg, who was a pioneer in the 
introduction of the computer to media 
planning in the early 60’s, now feels that 
he may have helped bind the advertising 
industry to the numerical morass he was 
originally seeking to eliminate. 

Speaking before a November Adver- 
tising Club of New York luncheon, Man- 
eloveg rapped both media research and 
those who rely on research generated 
figures to plot media strategies. ‘‘We use 
our numbers like a drunk uses a 
lamppost—for support rather than for il- 
lumination,”’ he said. 

He targeted the Advertising Research 
Foundation specifically by twisting the 
group’s acronym (ARF) into ‘‘arresting 
revolution of the feet,’ a phrase he said 
indicated the ARF’s proclivity toward 
‘foot dragging.” 

He scored all media research groups 
for contributing to numerical ‘‘obfusca- 
tion,’ and stated that the main purpose 
for their very existance had changed 
from measuring media audience to pro- 
viding a haven for executives concerned 
mainly with ‘‘keeping high paying jobs.” 

‘‘We use our numbers to be safe, not 
to correct any wrong,’’ he said, ‘‘the 
numbers inflation seems to please 
everyone—putting numbers in a compu- 
ter gives (media plans) an aura of credi- 
bility.” 

Maneloveg blasted what he called the 
“hyped up sweep period,’ which was 
then underway in the television industry. 
The three networks, he said, had so 
packed their schedules with special pro- 
gramming aimed directly at mass audi- 
ences that ‘this year, there won’t be a 
number one network.”’ 

The ratings sweep period, he ex- 
plained, would determine the rates ad- 
vertisers would be paying through at 
least the first four months of 1980. The 
result, he said; “‘The client buying in 
February could be receiving a rating 10 
to 15% less than the rating he’s paying 
LOR 

Magazine research, he said, was “‘ut- 
ter nonsense.”’ He cited the recent surge 
in magazine audiences depicted through 
the consolidation of the TGI method 
and the older audience measurement 
strategies incorporated in new Simmons 
studies. The figures were, in his words, 
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shambles” 


‘*so outrageously high that nobody could 
believe them.” 

Although he refrained from comment- 
ing on the state of newspaper research 
during his address, when asked if he 
thought there had been any progress in 
newspaper research in recent years, he 
replied with a simple, ‘‘No.” 

Maneloveg believes that, due to in- 
creasing fragmentation of readers and 
the current glut of specialized publica- 
tions, the inclusion of pass-along readers 
in total audience data should be scrapped. 

‘*They’ve (readers have) now reached 
a point where they’re buying more Wall 
Street Journals than they are Daily 
New’s—Colonel McCormack and Wil- 
liam Randolph Hearst must be turning in 
their graves,’ he mused. He then ques- 
tioned whether a heavy copy corporate 
ad gets the same pass along readership as 
short, large and punchy liquor ads. 

His advice is to ignore the numbers to 
a point, even when a move may cause 
the numbers to look bad. He advocated a 
greater reliance upon gut feeling and per- 
sonal intuition in the advertising com- 
munity, a belief he said was based in the 
idea that the consumer is fed up with 
‘“sameness’’ and a quality ad that creates 
a presence in a very cluttered mar- 
ketplace is more likely to reach that con- 
sumer. 

“Rediscover radio,”’ he advised, ‘‘and 
look anew at newspapers and outdoor.”’ 

‘Billions of advertising dollars are 
being spent today based on numbers that 
are confusing, if not downright wrong. 
And we're often forgetting the most 
meaningful number of all, one on one.”’ 


Laser beams pages 
between 2 cities 


Gazeta Mercantil, a business-oriented 
daily newspaper published in Sao Paulo, 
Brazil, started (November 6,) an inter- 
city facsimile page transmission system 
using EOCOM’s Laserite equipment. 

The operation using microwave chan- 
nels provided by Embratel, the Brazilian 
telecommunications authority, transmits 
pages of the paper between Sao Paulo 
and Rio de Janeiro. The paper is edited 
and produced in Sao Paulo with Rio de 
Janerio the paper’s second main market. 

Full pages are transmitted to Rio 
where they are converted into negative 
film ready for engraving at a speed of 120 
seconds. The newspaper eventually 
plans to extend the facsimile printing 
system to Brasilia, Porto Alegre, Belo 
Horizonte and other capitals. 


Racing stable owned | 


by 20 media people 


Now Media Stables has something to 
brag about besides its racing silks—a 
busy array that includes a typewriter, a 
camera and a microphone, plus 20 hoops 
on the sleeves, representing the 20 jour- 
nalists who make up the group. 

With the racing success and claim of a 
gelding named Mediatley, Media Stables 
has turned a financial corner. Purchased 
as a yearling by Media Stables for 
$5,000, Mediately won three races and 
finished in the money four additional 
times in six months, earning $14,485 be- 
fore he was claimed out of a race at Bay 
Meadows last month for $25,000. 

Still, Vic Cozzetti, a broadcaster for 
radio station KMO in the Seattle area, 
and one of the founders of Media Stables 
five years ago, has mixed emotions about 
losing Mediatley. “‘I feel bad,’’ Cozzetti 
said. ‘I felt attached to the horse.”’ 

Media Stables has taken $8,000 of its 
profits and, through trainer Tom 
McLaughlin, purchased another year- 
ling. The Media colors will be flying again 


in 1980 at tracks such as Longacres and | 


Bay Meadows. 

Media Stables was formed by a broad- 
caster, two newspapermen and a race- 
track public-relations man. They per- 
suaded 16 additional investors to risk 
$200 apiece. 

The current Media group includes 
Cozzetti, Elaine Perkins, sportscaster 
for KING-tv in Seattle; Hy Zimmerman, 
columnist and baseball writer for the 
Seattle Times; Gary Henson, who calls 
the races at Longacres; Harry Sloan a 
sportscaster for KOMO-tv in Seattle; 
and Del Danielson, sports editor of the 
Seattle Times. 


Tax relief awarded 
for sale of station 


The Federal Communications Com- 
misssion granted Truth Publishing Com- 
pany, Elkhart, Ind., its second tax cer- 
tificate resulting from the severance of 
one cross ownership relationship. 

In 1975 Truth Co. received a tax cer- 
tificate for its sale of WSJ V-tv to WSJV 
Television, Inc. because the sale broke 
up the cross ownership between Truth 
and Valley Cablevision. 

Truth in 1977 sold its one-third interest 
in Vally Cablevision, but the FCC re- 
fused the company another tax certifi- 
cate. Truth took the matter to court, and 
the U.S. Court of Appeals in Washington 
D.C. sent the case back to the FCC for 
reconsideration. 

In re-evaluating the case, the FCC 
concluded that Truth’s sale of its interest 
in Valley Cablevision was in keeping 
with the commission’s policies, and it 
awarded the second tax certificate on 
that basis. 
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What's our digital 
microwave system 
doing at The New York Times? 


Making news. 


The technology that’s now making news at 
The New York Times is no news to us. We've been 
making and installing microwave systems for 
over 25 years. We were among the first to offer 
the advantages of digital technology. Our cus- 
tomers include telephone companies, pipeline 
companies, railroads, U.S. government agen- 
cies and governments abroad. 
Another plus factor that may be news to 
you: We're part of the same company that man- 
ufactured the Rockwell-Goss Metroliner 
presses that are installed in The New York 
Times’ plant in Carlstadt, N.J. 

Our other areas of communications 
technology include: Voice/message switch- 
ing systems « Earth stations for satellite 
communications systems * AM/FM radio 
broadcast equipment * Transmission test 

products. 


The New York Times wanted to transmit 
images of newspaper pages from the com- 
posing room at their main office to their new 
satellite plant in New Jersey. They wanted 
it done in the fastest, most economical 
way possible — and we proposed to 
do it with an all-digital microwave 
system. 

Specifically, we transmitted a 12- 

GHz microwave signal from a 6-foot para- 
bolic antenna atop the Times Building to 
an 8-foot by 10-foot passive reflector 
atop the Paramount Building, and on 
across a 6.2-mile path to a 10-foot 
receiving antenna in Carlstadt, N.J. 
We used our MDR-12 Digital 
Radio and DMX-13 Muldem 
equipment, which is capable 
of transmitting high 
speed data from 
up to seven sepa- | 
rate laser plate- 
making readers 
simultaneously. 


For more information, con- 
tact us at Collins Transmission 
Systems Division, Dept. 402-101, 

Electronics Operations, 

Rockwell International, 
fx Dallas, Texas 
hye 15207. Phone: 
214/996-5599. 
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courts 
can keep you 
out of court 


... your source for courtroom developments con- 
cerning communications law. 


To avoid lengthy, expensive litigation you need 
timely, accurate coverage of the full spectrum of First 
Amendment legal issues: fair trial; free press; libel; 
obscenity; news gathering; protecting sources; media 
ownership; distribution of media; more. 


Judge for yourself how valuable MEDIA LAW 
REPORTER can be. . .try it in your office for 45 days, 
without spending a penny! BNAs no-risk approval 
offer gives you the opportunity to evaluate the RE- 
PORTER’s comprehensive coverage of court interpre- 
tations affecting communications law, with no obliga- 
tion to continue. 


Mail the coupon today, and begin letting BNA’ 
lawyer-editors keep you informed! 


The Bureau of National Affairs, Inc. 
Dept. MED-5912-EP 1231 25th St., N.W. 
Washington, D.C. 20037 


The Bureau of National Affairs, Inc. 
1231 25th St., N.W. 


Washington, D.C. 20037 


Please send me MEDIA LAW REPORTER on approval 
for 45 days, after which I'll either accept your invoice 
for one year of service at the regular price of $276, or 
I'll return the materials. BNA pays postage and shipping 
charges — both ways! 
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Ad scene 


By Dan Lionel 


Apartment gyps thrive on want ads 


Last week three operators of 4 New 
York apartment referral agencies were 
arrested and accused of conspiring with 
three landlords to keep a certain number 
of filthy. rundown apartments available 
to show to persons who had plunked 
down from $50 to $100 for this service. 
Of course no one would rent them. 

Since New York State started licens- 
ing apartment referral agencies whose 
purported business is to provide lists of 
apartments that are available for a fee, 
the department has chalked up over 3000 
complaints. It noted that the 101 licensed 
agencies in the state gross between $8 
and $10 million per year. 

This latest ploy by the accused apart- 
ment referral operators brought this re- 
porter back to visit with N.Y. Better 
Business Bureau vicepresident, Karl F. 
Lauby who, about a year ago, in this 
space urged the nation’s CAMs whose 
colums provide the principal source of 
prospective gulls for these outfits, to be 
wary. Asked whether the situation had 
improved, Lauby said, “if anything, 
complaints had increased.’’ He said all 
but one of New York’s dailies continue 
to accept the referral agencies’ ads. He 
did point out that the Village Voice a 
New York weekly whose apartment for 
rent classification is dominated by 
apartment referral ads, provides a con- 
spicuous box in the middle of the apart- 
ment ads inviting readers who have any 
complaint about apartment referral ads 
to use its consumer ‘‘Hot Line”’. 

As this was being written, the Secre- 
tary of State of N.Y., Basil A. Paterson 
had scheduled two days of hearings on 
these referral services and invited all 
who had any interest to attend. Presum- 
ably the department will evaluate its li- 
censing procedures in the light testimony 
produced. 

With an accelerating demand for ever 
decreasing numbers of available apart- 
ments, apartment hunters are fair game 
for schemes that unscrupulous referral 
agencies cook up. And while CAMs have 
prided themselves on preserving the in- 
tegrity of their columns and the confi- 
dence of their readers, according to 
Lauby, “‘ . these advertisers are 
managing to slip under the wire.” 

How widespread is the malpractice? 
Of the 101 licensed apartment referral 
agencies in the state of New York, thir- 
teen were listed by the BBB in a bulletin 
dated July 31, 1979 and this list did not 
include two of those cited by the District 
Attorney last week. Thus approximately 
15% of the advertisers in this category 
are on a proscribed list. The BBB official 
is certain the list would be longer if more 
of those who had been bilked as a result 
of answering a classified ad placed by 


one of these agencies, realized they had 
been gypped and reported the fact. 

Cams could avoid letting the readers 
fall into the trap set by outfits who use 
the newest gimmick of maintaining an 
unrentable group of apartments by spot 
checking at least | out of every ten ads. 
Lauby said the name of the landlord for 
the advertised apartment and the loca- 
tion of the apartment should be obtained. 
Then the vacancy should be confirmed 
with the landlord. If the same vacancy 
shows up repeatedly, a situation such as 
the one noted above may exist. Where 
there is suspicion of an outfit, its entire 
list of ‘availabilities’ should be de- 
manded. 

Even where the violations are not as 
flagrant as the maintenance of an unrent- 
able apartment, the transaction which 
requires up front payment of a fee with 
no guarantee of a rental can leave a nega- 
tive feeling about using classified col- 
umns as a means of seeking an apart- 
ment. In addition to listing apartments 
which are misrepresented as to location, 
size and cost, in many cases the referral 
services merely clip apartment ads and 
send clients without the landlord’s 
knowledge. A recent investigator from 
the BBB who shopped a number of the 
referral services last summer said that in 
one case, of 11 listings given to him he 
was able to contact only 4. Of these, two 
said they had not authorized a listing 
and a third said no such apartment 
existed. 

““While we did not always encounter 
such a series of problems,’ Barbara 
Opotowsky, Bureau president noted, 
‘our investigators found deceptive prac- 
tices in each of the 10 agencies we 
shopped. Of the 10, 5 made referrals to 
an apartment that was not available, 10 
made referrals for which there was no 
owner authorization and 6 made referrals 
that did not meet the investigator’s 
specifications . . . 

In discussing the situation with a CAM 
whose paper does not accept apartment 
referral ads, he said, ‘‘Sure, we may be 
losing some linage—but that’s the kind 
I’m happy to lose!”’ 


Publisher drowns 


The capsizing of a canoe on Lake West 
Okoboji at Spirit Lake, Ia., November 
17, cost the life of Walter H. Swartz, 49, 
editor-publisher of the Pocahontas (la.) 
Record-Democrat. Swartz and a friend 
had been fishing. He was not wearing 
a life jacket, as was his companion, and 
drowned while attempting to swim to 
shore. Fishermen were attempting to res- 
cue the two. 
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Uncovera love affair. 


Eugene Wildman never thought 
he’d say “I do” again, but one day 
in a nursing home he changed his 
mind. 

It all began when he met Effie 
Nicholson, a lovely, laughing 
woman who challenged him to the 
toughest game of checkers he’d 
played in years. 

Something special happened to 
Eugene that afternoon. In Effie’s 
lively company, he rediscovered a 
joy in living he’d thought he’d lost 
forever. 


On a sunny Sunday he married 
Effie in the same room he met her. 

We think Eugene’s story belongs 
in the news. Not because it’s unique, 
but because nursing home stories 
like these are so rarely told. 
Cheerful, unsensational, it’s a story 
that would startle most Americans 
who view nursing homes only with 
dread and disgust. Equally startling 
is the U.S. Census Bureau report 


ings. Ninety percent! And that 
approval figure is even higher for 
their next of kin. 

Isn’t it about time your audience 
saw the whole picture? 

For Eugene and Effie and untold 
others like them, nursing homes 
are places for living. 

For more information on the Census 

Bureau report, or progress by America’s 

professional nursing homes, contact: 
Community Affairs, American Health 


that over 90% of the people in DS Cape Attica 
nursing homes are satisfied ahca 1200 15th St. NW. 


with their care and surround- 


Washington, D.C. 20005 
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_ _ Introducing the first 
tn erp text — 
system that can grow as fast 

as your newspaper. 


Digitals new TMS-11 xe. 


The new TMS-11/xe is the first 
text management system designed 
for medium-sized newspapers that 
don’t intend to stay medium sized. 

You start with a system of up to 
32 terminals. You can use it for 
everything from creating, editing 
and routing story and classified 
copy, to interfacing with your 
phototypesetters. 

Then as your newspaper 
expands you simply expand 
TMS-11/xe right along with it. 

All the way up to a 64-terminal 
system—more than twice the 
capability of any other system in 
its price range. 

You can also add our CMS-11 
classified package for taking ads at 
the terminal, credit checking, pric- 
ing, and even pagination. And 
you can add our TABS-11 business 
packages for better control of your 
accounting and circulation. 

But Digital’s TMS-11/xe offers 
you more than an easy way to grow. 
It also offers you proven reliability. 
Because it’s based on one of the 
most popular minicomputers in the 
world: Digital’s PDP-11/70. It’s the 
same computer found in our larger 
TMS-11, which has been proven on 
more big newspapers than any 
other system. 

In addition, you get unequalled 


support capabilities. We can diagnose 


your TMS-11/xe system over the 
phone, witha guaranteed response 


time of 15 minutes. So when the 
Digital service specialist from one of 
our nationwide offices arrives at 
your newspaper, he already knows 
what the problem is and how 

to fix it. 

The new TMS-11/xe, from 
Digital. If your newspaper needs 
are growing, make sure your text 
management system can grow too. 

To learn more, attach your busi- 
ness card to the coupon or write: 
Digital Equipment Corporation, 
Graphic Arts Group, Merrimack, 
New Hampshire 03054. 


----- 
Digital Equipment Corporation 
Graphic Arts Group 

Merrimack, New Hampshire 03054 


| 
| 
| 
| 
| 
| TMS-11/xe. 
| 

| 


My business card is attached. 
ee 
European headquarters: 12 av. des Morgines, 1213 Petit-Lancy/ 
Geneva. In Canada: Digital Equipment of Canada, Ltd. In 


Australia: Digital Equipment Australia Pty. Ltd., P.O. Box 491, 
Crows Nest, New South Wales 2065. 


5 
| 
| 
| 
| 

Please send me additional information on : 
| 
| 
| 

_| 
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CLeo Smit, 64, business manager, 
Arizona Republic/Phoenix Gazette, re- 
tires December 31, after 44-years with 
the papers. Birt Hacen, controller since 
1975, was promoted to business manager 
and Jack ScHwyn was named controller. 

MicHaeLt G. Gartner, president and 
editor, Des Moines Register and 
Tribune, was elected (November 1) to 
the board of directors of the American 
Press Institute. 


Wicwiam MitcHeL_, production man- 
ager, Fulton (Tenn.) Daily Leader, was 
promoted to assistant publisher. His 
mother, Eunice Wilson, is publisher. 
Bitty Dew, formerly a sportswriter for 
Portsmouth (Va.) Ledger-Star, has 
joined the Leader as a reporter. 

WituiamM E. Mackuin III, editor, New 
Ulm (Minn.) Journal since 1951, has re- 
tired. He will have the title of editor 
emeritus and continue as a director of 
Mickelson Media Inc., which owns the 
paper. 

E.S. Det Monte, assistant controller 
of Sentinel Star Co. for 7 years, was 
promoted to controller. 

Bos GILLILAND, vicepresident, Ok- 
lahoma Journal, was named operations 
manager, and Mary Piorrowicz, who has 
been acting classified manager, was 
named manager. 

Joseph A. HumMMeLL, formerly news 
editor, Journal of Commerce, Phil- 
lipsburg, N.J., was named assistant 
managing editor in charge of editorial 
production. James E. Moraan III, previ- 
ously assistant news editor, was named 
news editor, and Marya K. Amic, was 
appointed assistant news editor. 


a| WORCESTER 
inhed The other major market 


in the Boston.A.D.1., 


the nation’s 6th largest. 


Buy Worcester .... 
most advertisers do. 


GAZETTE 
Daily 144,259 Sunday 108,209 
~Representéd by CWO & O 


Daniet L. Lana, a copy editor with the 
Pittsburgh (Pa.) Post-Gazette from 1967 
to 1969, was named assistant vicepresi- 
dent of the Association of American 
Railroads’ office of information and 
public affairs. J. Ronatp SHuMATE, 
former business editor for Roanoke (Va.) 
World-News and UPI reporter, was 
named to the position of manager, gov- 
ernment liaison. 

PAUL ROBERTS was named 
vicepresident-general manager of High- 
lander Publications, Hacienda Heights, 
Calif. where he has worked for 10 years. 

James R. Wittiamson, 65, executive 
vicepresident and general manager of 
Arkansas Gazette, retired after 29 years 
with the company. JoHN T. MERIWETHER, 
assistant general manager, was elected 
vicepresident by the board and to suc- 
ceed Williamson as general manager. 
Carrick H. Patrerson executive editor, 
was elected vicepresident and as secre- 
tary of the corporation to succeed Wil- 
liamson. 


Be do ES 


Promotions at the Detroit Free Press: 

Bitt Baker, assistant managing editor, 
was named assistant executive editor; 

Scott McGeuegr, editor of The We 
Live section, was appointed associate 
editor; 

Gary Bionston, currently Sunday 
editor, becomes executive news editor; 

ALEX CRuDEN, assistant to the manag- 
ing editor, named national editor, a new 
position; and 

FRANK Denton, assistant editor of The 
Way We Live section, moves up to the 
department’s editor. 


* * * 


Joy SteLttzNer, formerly day metro 
editor of the Rochester (N.Y .) Democrat 
and Chronicle, was named assistant city 
editor of the Dayton (Ohio) Daily News. 


* * * 


Bert Howtmes, associate editor of the 
Dallas Times Herald, was named Public 
Citizen of the Year for 1979 by the Texas 
Chapter of the National Association of 
Social Workers. 


Newspeople 


Joun M. Vornuo tt, editor and general 
manager of the Berea (Ky.) Citizen since 
1976, was elected president of the Ken- 
tucky Weekly Newspaper Association. 
KWNA recently signed a one-year con- 
tract with the journalism department of 
Morehead State University, which will 
provide administrative and liaison ser- 
vices. 


Oreste D’ Arconte, local editor of 
Attleboro (Mass.) Sun Chronicle, was 
named general news editor. 

STEVE BarGe, previously with Pullman 
(Wash.) Herald, was promoted to retail 
sales manager of the Keokuk (la.) Daily 
Gate City. 

Davip A. Rog, an associate director, 
American Press Institute since 1976, was 
promoted to managing director, filling a 
position that was left vacant when FRANK 
QuinE was promoted to API director and 
Mat Ma _-ette was promoted to director 
of development. 

Assignments for executives at several 
Gannett newspapers were announced 
last week. They are: 

—Paut McMasters, assistant manag- 
ing editor at Gannett Springfield News- 
papers, named managing editor of the 
Coffeyville (Kans.) Journal. 

—WILLIAM SOUTHERLAND, managing 
editor of the Herald-Dispatch at Hun- 
tington, W. Va., named editor of the 
Chillicothe (Ohio) Gazette. 

—FRAN ALLRED, features editor of the 
Herald-Dispatch, named managing 
editor. 

—Robsert KRrigBEL, Opinion page editor 
of the Journal and Courier at Lafayette, 
Ind., named editor. 

—ANGELYN Rizzo, assistant managing 
editor of the Journal and Courier, named 
managing editor. 

—JouN Garvey, production manager of 
Westchester Rockland Newspapers, 
named production director of TODAY at 
Cocoa, Fla. 


In military affairs the stakes are high and 
the issues are complex, requiring 
journalists like the Washington Post's 
George C. Wilson, who reports on the 
Pentagon with the clarity characteristic 


of the.... 


Los Angeles Times/Washington Post 
News Service ¢ 202/334-6173 
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in the news 


Ron FEINBERG was named night news 
editor of the Atlanta Journal, with re- 
sponsibility for editing the first edition 
each day. CoLLeen TEASLEY, assistant 
business editor for the Journal, was pro- 
moted to assistant city editor for busi- 
ness. She will supervise the business 
desk operations of the daily Journal and 
the combined Atlanta Journal and Con- 
stitution Sunday edition. 

James E. Boyte and Cuarves E. Rut- 
LEDGE, retail advertising group managers 
of Richmond Newspapers, Inc., were 
promoted to assistant retail advertising 
manager positions. 

The promotion of three persons at the 
Clearwater (Fla.) Sun was announced by 
publisher John Ricketson. 

Jim Zimmer, marketing director, was 
named general manager and will assist 
Ricketson in all phases of the day-to-day 
operations of the Sun. 

STEPHEN Farkas, previously composing 
room supervisor, was named production 
manager. 

Tom Coyne was named classified ad- 
vertising manager, succeeding Gary 
Lawrence, who resigned to become ad- 
vertising manager of the Evening Times 
in West Memphis, Ark. 

Tep M. Stuart, formerly marketing 
supervisor for Dynacolor Corp., St. 
Paul, and more recently of the corporate 
staff of the Des Moines Register and 
Tribune—named display advertising 
manager to succeed Davip E. CorMANeEy, 
named national advertising manager. 

GeorGe Fercuson, recently editor of 
the Taylor (Tex.) Daily Press, and for- 
merly of the Little Rock (Ark.) Gazette 
and Jackson (Miss.) State Times— 
named managing editor of the Kerrville 
(Tex.) Daily Times. 

NELSON TirFANny, the Torrance (Calif.) 
Daily Breeze’ first photo editor, named a 
photo editor of Philadelphia Bulletin. 
Tiffany formerly was a staff photog- 
rapher for the Los Angeles Times. 

Leonarp J. Lazure was appointed 
photo editor of the Worcester (Mass.) 
Evening Gazette. Lazure joined the 
Worcester newspapers as a full-time re- 
porter in June 1969. He worked in the 
Regional News Department until May 
1975 when he joined the Evening Gazette 
city staff as a reporter. 


Ken Cover, tormer assistant execu- 
tive sports editor and systems assistant, 
was named systems editor for the Detroit 
Free Press as the paper begins its con- 
version to a major 120-terminal Atex 
editing system. 


Tony D. ManueL was named advertis- 
ing director of the Hendersonville 
(N.C.) Times-News. Manuel was for- 
merly ad director for the Rock Hill (S.C.) 
Evening Herald and publisher of the 
Alexander City (Ala.) Outlook. 

Dick WILLIAMS was named executive 
city editor of the Atlanta Journal. Wil- 
liams, whose news career began on the 
reporting staff of the Kansas City Times, 
joined the Journal in January, 1979 as an 
investigative reporter, returning to 
newspapers after 10 years in broadcast 
news. He has been assistant city editor 
for business for the last six months. 

MicuHaet R. YOUNG was promoted to 
the new position of computer systems 
manager at the Fort Myers (Fla.) News- 
Press. He was data processing manager. 

LaurENCE FeLLows, former Hartford 
correspondent for the New York Times, 
is author of a new book, “‘A Gentle 
War,”’ published by MacMillan, New 
York ($7.95); the subject matter is the 
Salvation Army. Fellows’ daughter, 
Rosin, has joined the West Hartford 
News as a part-time photographer. 

Bruce ReyNOLbDs, managing editor, 
New Haven Register, was named by 
Mayor Frank LocGue to a newly- 
designated Community Crime Preven- 
tion Council, which has responsibility for 
administration of a $300,000 crime pre- 
vention grant funded by the Law En- 
forcement Assistance Administration, a 
division of the U.S. Department of Jus- 
tice. 

LioneL S. JAcKson Jr., assistant pub- 
lisher of the morning Journal-Courier 
and afternoon/Sunday New Haven Reg- 
ister, was named selection committee 
chairman for the Free Enterprise Hall of 
Fame, sponsored by Junior Achievement 
of South Central Connecticut Inc., to be 
held December 13 at the Sheraton-Park 
Plaza*Hotel, New Haven. 


Tom SiLer, sports editor, Knoxville 
News-Sentinel since 1957, retires De- 
cember 31, 20 days after his 70th birth- 
day. Marvin West, a 24-year veteran 
with the paper, was named to succeed 
Siler. 


John A, Sark, he 
and Company 


Expertise in Handling 
Media 
Ownership Changes 


(919) 782-3131 
BOX 17127 RALEIGH, N.C. 27619 
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James C. Mittstone, who has been 
serving as both executive city editor and 
senior assistant managing editor of the 
St. Louis Post-Dispatch, will assume 
full-time duties as senior assistant man- 
aging editor. RicHarp K. Wei Jr., city 
editor, will succeed Millstone and Harry 
Levins night city editor, will become city 
editor. 

Emir Aspaas, 84, a reporter for 62 years 
for the West Central (Minn.) Daily 
Tribune in Willmar, retired November 1. 


Publisher honored 


Fort Myers (Fla.) News-Press presi- 
dent and publisher Paul B. Flynn was 
honored with a testimonial dinner-dance 
November 10 by the Lewis and Kate 
Paul Unit of the B’nai B'rith in Cape 
Coral (Fla.). 

Flynn was honored for his dedication 
to the people of Southwest Florida, re- 
specting the rights of all minorities, rec- 
ognizing continuing community needs. 


Media director 


Bill Tenebruso, formerly senior vp/ 
corporate media director, Wells, Rich, 
Greene, will join Kenyon & Eckhardt 
Advertising December 10 as senior vice 
president and director of corporate 
media services, programming and media 
research. 


BUFFALO IS 
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Sources: S&MM Survey of Buying Power, 1978. 
National Marketing Associates. 


29 


—— 
er 


mB «, 


Thigpen Wilson 


Multimedia editor 
named publisher 


Luther B. Thigpen, executive editor of 
the Asheville (N.C.) Citizen-Times, was 
named publisher of the Clarksville 
(Tenn.) Leaf-Chronicle. 

R. T. Eskew, president of Multimedia 
Newspaper Co., said the appointment is 
effective January 1. 

Thigpen has served as executive editor 
of Multimedia’s Asheville (N.C.) 
Citizen-Times for the past ten years. He 
was associate editor at the newspaper 
from 1965 to 1969. 

James B. Wilson will assume the post 
of executive editor at the Citizen-Times. 

A veteran newspaperman, he has 
served in editorial posts with the Bur- 
lington (N.C.) Daily Times-News and the 
Star-News newspapers in Wilmington, 
N.C. Wilson had been with Carolina 
Power and Light Co. in Raleigh recently. 
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‘whose time has come in Classified’ 
Classified International has your com- 
plete marketing kit available to help 
you quickly get under way with ‘’Busi- 
ness-to-Business’’ classifications in your 
newspaper. Get your kit with four 
case histories, management plan, pro- 
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Becker to head K-R’s 


Detroit Free Press 


Knight-Ridder Newspapers, Inc., an- 
nounced that Don C. Becker has been 
named president of the Detroit Free 
Press. Becker has been publisher of the 
Gary (Ind.) Post-Tribune. 

Becker succeeds Ralph S. Roth, who 
has been named _ vicepresident/ 
production of Knight-Ridder Newspa- 
pers, Inc. Becker’s appointment is effec- 
tive December |. He will be responsible 
for all business operations at the news- 
paper. 

The announcement was made to the 
Free Press staff by William A. Ott, KRN 
vicepresident/operations. Alvah H. 
Chapman, Jr., KRN president and chief 
executive officer, and James K. Batten, 
KRN vicepresident/news, were also pres- 
ent at the announcement. 

“Don Becker has done an excellent 
job for us in Gary, and before that as a 
member of the Knight-Ridder corporate 
staff in Miami,’ Ott said. ‘“‘Don is a 
dynamic leader with solid management 
experience.” 

‘Ralph Roth will be returning to the 
corporate staff,’ Ott added, ‘“‘where he 
served extremely well as a vicepresident 
before being asked two years ago to as- 
sume the Detroit leadership. Ralph’s ex- 
tensive background in newspaper pro- 
duction and management made him 
uniquely qualified to oversee the con- 
struction and early operations of the De- 
troit Free Press’ new $47 million plant, 
which is substantially completed and on 
line.”” 

Chapman cited Becker’s achievements 
in Miami and Gary and added, **Don and 
I have worked closely together over the 
years. I have confidence that Don Beck- 
er will be an outstanding president of 
the Detroit Free Press.”’ 

Of Roth’s new assignment, Chapman 
said, ‘‘We look forward to further con- 
tributions from Ralph as he returns to 
Miami in the capacity of corporate 
vicepresident/production and member of 
the company’s Operating committee.” 

Becker, 45, was director of corporate 
relations for Knight-Ridder in Miami be- 
fore moving to Gary in 1978. Before join- 
ing Knight-Ridder, Becker spent almost 
13 years in management positions with 
United Press International. 

Roth, 52, assumed his responsibilities 
in Detroit in 1977, after serving as 
Knight-Ridder’s vicepresident/research 
and production for several years. Before 
joining the corporate staff, he was pub- 
lisher of the Grand Forks Herald. 


Neuharth’s mother dies 


Christina Neuharth, mother of Allen 
Neuharth, chairman and president of the 
Gannett Company, died (November 23) 
at a nursing home in Huron, S.D. She 
was 86 years old. 


Sparby Trueheart 


Publisher joins 
Hearst as GM 


Maurice Sparby was named general 
manager of the Baltimore News Ameri- 
can. His appointment was announced by 
Robert R. Eckert, publisher. 

Sparby succeeds Roy W. Anderson, 
who has resigned to accept another posi- 
tion in the industry. His plans will be 
announced shortly. 

Sparby, 49, has been publisher of the 
Trenton (N.J.) Times for the past two 
years. Previously, he held executive po- 
sitions in the editorial, personnel and 
sales departments of newspapers in 
Duluth, Minn., and Memphis, Tenn. 

Charles Trueheart has been named 
editor of the editorial pages of the Balti- 
more News American. 

As editorial page editor, Trueheart will 
be responsible for coordinating the con- 
tent and directing the staff that produced 
the newspaper’s opinion pages, accord- 
ing to Ron Martin, editor of the News 
American. News coverage is directed by 
Jon Katz, managing editor. 

Tom White will continue as the news- 
paper’s senior editor, concentrating on 
his new column, which alternates on The 
Page Opposite with Lou Azrael’s col- 
umn. William Stump and Lee Lassiter 
have been named associate editors on 
the editorial page staff. 


Wall St. Journal 
to add 2nd section 


Growth in advertising linage will cause 
the Wall Street Journal to go to two sec- 
tions next spring, according to Ray 
Shaw, Journal president, in a speech 
(November 19) to the Oklahoma City 
Economics Club. 

Shaw, whose “‘roots”’ go back to the 
El Reno (Okla.) American and later to 
city editor of the Oklahoma City Times 
before moving to the New York paper, 
stressed that his newspaper tries to con- 
vert ‘‘business news reporting’ to a 
point beyond the “‘dreariness and dull- 
ness associated with financial matters by 
using people as examples to demonstrate 
trends.” 

That this has been done, according to 
Shaw, is evidenced by the Journal circu- 
lation growth from 100,000 in 1919 to 1.7 
million. 


EDITOR & PUBLISHER for December 1, 1979 


Hearst to buy 
Eastern News 


The Hearst Corporation has entered 
into an agreement to acquire Eastern 
News Distributors, Inc., circulators of 
periodicals serving more that 3,500 retail 
accounts with 138 specialty publications 
ranging from weeklies and monthlies to 
quarterly magazines. 


The announcement was made by 
Frank A. Bennack, Jr., president and 
chief executive officer of the Hearst 
Corporation and Gilbert C. Maurer, pres- 
ident of Hearst Magazines. 


Bennack said: “This addition to our 
corporate family, when effected, will 
create under the Hearst banner the capa- 
bility to efficiently distribute to news- 
stands the widest range of magazines 
from those of very special interest with 
smaller selective circulations right up to 
those in the multi-millions. Together 
with Hearst’s ICD (International Circu- 
lation Distributors) Eastern News Dis- 
tributors will give us a magazine and 
book distribution capability to effec- 
tively serve every publishing need.” 


Maurer pointed out that Eastern News 
Distributors’ unique specialty is selec- 
tive distribution to a wide variety of 
specialized retail outlets where 
magazines of very special editorial 
character can reach their markets effec- 
tively while at the same time holding re- 
turns to acceptable levels. 


Among Eastern’s clients are: Ar- 
chitectural Digest, Art in America, Fi- 
nancial World, Dun’s Review, National 
Review, New Republic, Archaeology, 
Wildlife, Astronomy, After Dark, Pre- 
vention, Films in Review, Foreign Af- 
fairs, Art News, Harvard Business Re- 
view, GEO, Realities, Atlas World 
Press, Biblical Archaeology, Interior 
Designs and The Hockey News. 


With Eastern joining Hearst, it brings 
to seven the number of acquisitions the 
corporation has made in the past several 
months. Last month Hearst bought three 
newspapers, the Midland (Mich.) Daily 
News, the Huron (Mich.) Daily Tribune 
and the Edwardsville (Ill.) Intelligencer. 
Last December Hearst announced the 
acquisition of Arbor House, a quality 
New York based book publishing firm, 
and later in the same month, two Texas 
newspapers, the Midland Reporter- 
Telegram and the Plainview Daily 
Herald. Also last month, Hearst pur- 
chased 585,000 shares of Southwest 
Forest Industries, Inc., bringing the total 
of that company’s shares owned by 
Hearst to more than 1,300,000 or approx- 
imately 17% of Southwest's outstanding 
common stock. The company, based in 
Phoenix, Arizona, produces diversified 
forest products, with sales of $600 mil- 
lion. 
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Vd like to tell you all 
the important executive 
Searches we've 
handled. 

But I can't. 


Our searches are confidential. 

We dig deep to find exactly the right candidates. 

And we do it very, very quietly. 

We never make embarrassing waves —or even ripples —for our 
client companies. Or for the candidates we interview. 

If we could name them here, you’d recognize many of our 
clients, and the executives we've found for them. As we begin our 
fourth year, we have successfully recruited for virtually every kind of 
executive post in Broadcasting and Publishing. 

Group and Division Presidents. General Managers. Engineer- 
ing, Financial, and Sales Executives. Advertising, News, and 
Programming Executives. Circulation, Production, and Human 
Resources Executives. Key Staff and Line Specialists of all types. 

Our clients tell us we're the best in our field. 

They know when we Say, “The person you describe is the 
person we'll deliver,” it isn’t just our slogan. 

It's our track record. 


Joe Sullivan & Associates 


Executive Search and Recruitment 


1270 Avenue of the Americas 
New York, New York 10020 
(212) 765-3330 


The person you describe is the person we'll deliver 
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Chicago cop allowed 
to work as newsman 


By Edmund J. Rooney 


A Chicago policeman has won a tem- 
porary court order allowing him to con- 
tinue his part-time work as a newspaper 
photographer and radio-tv reporter. 

Cook County Circuit Court Judge John 
F. Hechinger ordered the Chicago Police 
Department not to discipline Patrol Of- 
ficer Lawrence Jay Schreiner until a full 
hearing January 23. 

Schreiner, 37, sued the police depart- 
ment shortly after it refused to renew his 
secondary employment permit early in 
November. 

For the last 13 years, Schreiner has 
been a free-lance photographer for the 
Chicago Tribune, Chicago Sun-Times 
and the defunct Chicago Daily News. 

He has also worked in recent months 
as an occasional on-the-air reporter for 
WLS-tv (ABC) and WGN-am radio. 

City of Chicago lawyers told Judge 
Hechinger during a November 21 court 
hearing that Schreiner’s part-time work, 
particularly on crime and fire stories, 
constitutes a conflict of interest. 

Joseph Gagliardo, an assistant city 
corporation counsel, told the Judge that 


Schreiner was becoming ‘‘more promi- 
nent’’ and ‘‘more visible’ through his tv 
reporting work. 

Chicago police officials, however, do 
not want to permanently bar Schreiner 
from working part-time as a newspaper 
or tv photographer-cameraman, accord- 
ing to Gagliardo. 

Chicago police are allowed to work up 
to 20 hours a week on outside jobs ap- 
proved by the department. 

Schreiner in an interview outside court 
denied the conflict of interest charges. 

‘“‘T have never used my police star to 
get a picture or a story, and never will,”’ 
the policeman said. ‘‘If anything, my 
free-lance work has created tensions be- 
tween me and some of my fellow officers 
out on the street,’’ Schreiner said. 

Schreiner, who is assigned to police 
bomb-arson unit, hired attorney Victor 
F. Ciardelli to represent him in the litiga- 
tion. 

Defendants in his law suit include Act- 
ing Police Supt. Joseph DiLeonardi, 
Capt. William Keating, head of the Crim- 
inal Investigation Division, Lt. Edward 
Nickels of the bomb-arson unit, and Lt. 
William Corbett. 


COLLECTOR’S ITEM 
for journalists 


NEWS/NEWS, Journal of the 70th An- 
niversary Convention of The Society of 
Professional Journalists, Sigma Delta 
Chi, features exclusive articles by 
Katharine Graham, Edwin Diamond, 


Norman Isaacs, Neil Hickey, Sylvia Por- 
ter, Robert MacNeil, Lowell Thomas, 


Marlene Sanders, 


James Kilgallen, 


Richard Salant, Eddie Adams and more. 
Copies may be obtained by sending a 
check for $5.00 each to: 


The Deadline Club 

P. O. Box 2503 

Grand Central Station 
New York, N. Y. 10017 


Make checks payable to the Deadline Club. 
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Two more states to 
allow court cameras 


Rules covering cameras and recording 
equipment in Nevada courts become ef- 
fective early in 1980, Supreme Court 
Chief Justice John Mowbray has indi- 
cated, and a one-year experiment on 
courtroom coverage will begin in Iowa 
January 1. 

A 2l-member advisory commission in 
Nevada, appointed by Justice Mowbray, 
has’ completed work begun in July on 
guidelines allowing tv and still cameras 
to photograph courtroom proceedings. 
Recommendations include use of tape 
recorders by radio, tv, and newspaper 
reporters. 

In virtually all instances, the commit- 
tee recommends the presiding judges will 
decide whether cameras are appropriate 
or disruptive in a specific case. The pre- 
siding judge reportedly will maintain au- 
thority to order the cameras to stop, if 
filming interferes with the judicial proc- 
ess. One area to be arbitrated is the film- 
ing of witnesses and jurors. 

The Nevada State Press Association 
with strong assistance from Justice 
Mowbray, paved the way for 1979 repeal 
of two sections of Nevada law which re- 
stricted filming during court sessions. 

The one-year experiment in Iowa has 
been announced by the State Supreme 
Court. Photographers and broadcasters 
have been barred from all but ceremonial 
functions in the Iowa courts. A witness 
who objects to electronic and camera 
coverage must show good cause why, 
according to the announcement. 


Minorities 


(Continued from page 17) 


Post reporter and editor who now helps 
run the Institute for Journalism Educa- 
tion’s ‘‘Jobnet’’ for minority news- 
people, sees the hiring situation improv- 
ing with over 100 papers seeking minor- 
ity reporters. 

Aarons, though praising Gannett’s 
commitment to affirmative action, still 
feels that many American editors regard 
minorities as ‘“‘underqualified’’ and says 
minority reporters ‘‘accept that they 
need to be better’? than white counter- 
parts ‘‘to be accepted in today’s news- 
rooms.” 

He said minorities constitute only one 
per cent of journalists in a ‘‘policy- 
making capacity’’ and that the un- 
employment rate for 1978 black 
graduates of journalism schools was 
three times that of their white counter- 
parts. 

‘*As the demand for minority appli- 
cants rises,’’ Aarons said, ‘‘so will the 
supply. And the supply far exceeds the 
demand.” 
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Harris plans private 
satellite network 


Harris Corporation has applied to the 
Federal Communications Commission 
for authority to construct and operate a 
satellite communications system that will 
transmit voice, data and facsimile mes- 
sages between key company facilities in 
Florida, Rhode Island and Texas. 

Upon FCC approval of the private 
network, Harris expects to install earth 
stations at the three sites within six 
months at a total cost of about $1 million. 
Each will be equipped with a 36-foot- 
diameter, dish-shaped antenna. The 
company will use the latest Harris- 
designed-and-manufactured antennas, 
communications equipment and control 
systems in the earth stations. The earth 
stations will have the capability to com- 
municate through any of the commercial 
communication satellites. 

Harris chairman Joseph A. Boyd said 
that when the satellite network is fully 
operational it is expected to save 10 to 
20% of the company’s $5-million-per- 
year costs for long-distance telephone 
and data communications service, in ad- 
dition to significantly improving internal 
company communications. 

One of the satellite terminals will be 
located at the company’s headquarters in 
Melbourne, Florida. The second will be 
at its principal printing-press manufac- 


hee = 
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turing plant in Westerly, Rhode Island. 
The third will be installed in Dallas at the 
main plant of the company’s data com- 
munications equipment division. 
Long-haul communications between 
the earth stations will be distributed by 


conventional terrestrial links to other 


Harris plants within a hundred miles or 
so, cutting down on their long-distance 
bills. For example, the company has nine 
divisions within a few miles of the an- 
tenna at its Florida headquarters. The 
Rhode Island earth station can serve di- 
visions on Long Island and in Rochester 


Deaths 


Racpu M. May, 52, editor, Muskegon 
(Mich.) Chronicle; October 24. 


Bruce Drutiner Sr., 55, former pub- 


lisher and owner of St. Cloud (Fla.)~ 


News and part-time reporter for Orlando 
Sentinel Star; November 19. 


Georce H. Hitt, 79, retired assistant 
to the president of the Boston & Maine 
Railroad in charge of public relations, 
and, earlier, with the Boston Post, Bos- 
ton Globe, Boston Herald-Traveler, New 
York Times and World Wide Photos; 
November 10. 

ArtHur E. Newman, 45, automotive 
editor, Boston Herald American, and 
former picture editor of the old Boston 


How well is your community protecting its citizens from these dangers? To help 
reporters answer that question, State Farm has developed a booklet that 
provides story ideas involving 10 topics related to these threats to life 
and property. Called So You’re Thinking About Doing A Story On... 
the booklet gives you the questions, not the answers. _ 
But it does provide a brief overview of the problem. 


And it tells you where you may be 
able to get the 
answers. 


Public Relations Dept. 
State Farm Mutual 


One State Farm Plaza 
Bloomington, Ill. 61701 


Name 


Media Information Service 


Automobile Insurance Company 


Please send me a free copy of your booklet So You're Thinking About Doing A Story On... 


and Champlain, N.Y. and Nashua, 
N.H., while the Dallas terminal can dis- 
tribute to Harris plants in Ft. Worth and 
Kilgore, Texas. 

Boyd said the network will also allow 
Harris to demonstrate the latest satellite 
communication equipment and services 
to potential customers. U.S. corpora- 
tions are expected to invest over $300 
million in equipment for private satellite 
networks over the next five years. 

The company will lease satellite time 
on Western Union’s Westar III satellite 
to relay signals between the earth sta- 
tions. 


Record-American; November 12, after 
collapsing in the Herald American's city 
room. 

RIcHARD Q. YARDLEY, 76, an editorial 
cartoonist for the Baltimore Sun for 
more than 20 years; creator of a syndi- 
cated daily comic panel, “‘Our Ances- 
tors’’; November 24. 


ALAN Bartu, 73, editorial writer for the 
Washington Post for more than 25 years, 
retiring in 1972; author of several books; 
earlier a reporter for the Beaumont 
(Tex.) Enterprise and then a correspon- 
dent for the McClure Newspaper Syndi- 
cate; early in World War II was an editor 
in the Office of War Information; 
November 20. 
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Series designed 
to help child read 


A teacher’s concern and a newspaper 
editor’s interest have combined to pro- 
duce further evidence that the printed 
word can serve as a tool of mass com- 
munications in ways other media cannot. 

The product, in this case, is ‘‘How To 
Help Your Child Learn,’’ an eight-page 
tabloid compiled from a series of articles 
printed this summer in the Fort Worth 
Star-Telegram. 

The series, authored by Fort Worth 
reading specialist Frances Chaney, is de- 
signed to help parents provide learning 
incentive for their pre-school and 
elementary-age children. Each of the 12 
articles shows parents how to emphasize 
the fun of learning, utilizing such tools as 
the newspaper, tape recorder, dictionary 
and television programming. 

Origin of the series dates back to Feb- 
ruary, 1979. Mrs. Chaney, who is pro- 
gram director for Elementary Reading/ 
English/Language Arts for the 69 Fort 
Worth public schools, contacted Gerald 
Zenick, the Star-Telegram’s assistant 
managing editor for Features. So strong 
are Mrs. Chaney’s convictions about 
parents’ roles in enriching a child’s learn- 
ing experience that she had begun to put 
her thoughts on paper. 

Zenick, meanwhile, had taken note of 
an Associate Press series on educational 
devices for at-home use and was looking 
for a local authority to implement such a 
program for Star-Telegram readers. 

The series began July 8, 1979, in the 
Sunday Living section, accompanied by 
a feature story on Mrs. Chaney and her 
involvement. Thereafter, the articles ran 
weekly in the Monday afternoon Life- 
style section. (The project was launched 
during the summer to avoid competition 
from the normal school work load.) 

Evidence that a need for this kind of 
at-home assistance exists began turning 
up immediately after the series started. 
Unsolicited orders for the tabloid version 
came from more than 60 school districts 
in and out of the Star-Telegram’s circula- 
tion area... a total of nearly 8,000 
copies. Mrs. Chaney estimates that, for 
each copy used in a school setting, some 
35 students will be exposed to the con- 
tents. 

Reader requests for copies number 
several hundred. Even wider distribution 
is assured through a contractual agree- 
ment with the Los Angeles Times for 
syndication of the series. This version 
will become available around January 1, 
1980. Back home, ‘“‘How To Help Your 
Child Learn’’ has become a tool of last- 
ing value within the Star-Telegram’s 
Newspaper in Education program. 

In addition, the series has led to a regu- 
lar weekly column by Mrs. Chaney, deal- 
ing with specific learning problems sent 
in by parents. 
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help your ~~ 
child < 
learn 


Articles on reading. 

‘*We didn’t do this because we thought 
it would be successful,’’ says Zenick. 
‘‘We did it because there was a need for 
it. The success we’ve had with it is a 
by-product.” 


Doctor wins libel suit 

A U.S. District Court jury has 
awarded a St. Louis County, Mo., 
physician, Karl A. Jacob, Jr., $75,000 in 
a libel action filed against the St. Louis 
Globe-Democrat for printing an errone- 
ous story. 

Jacob had asked more than $7 million, 
charging that a story had damaged his 
reputation and medical practice. The 
story told that a 1973 account of a mal- 
practice suit stated that a jury had or- 
dered Jacob to pay $2.25 million to the 
plaintiff, a woman. On the contrary, the 
jury had found in favor of the doctor. 
The paper promptly published a correc- 
tion and an apology. 

The Globe-Democrat admitted the 
error but denied that any negligence was 
involved and that Jacob’s income had 
increased since the story incident. Early 
in the recent trial the jurist had ruled that 
no punitive damages should be assessed 
because malice by the newspaper had 
not been shown. 


Magazine on mob 
set to publish 


Las Vegas publisher, Ryan Emerson, 
plans to publish a magazine called Or- 
ganized Crime Digest. 

Emerson, who is also executive editor 
of International Intelligence Report 
magazine, said the digest will commence 
publishing January 15 and will be avail- 
able to members of working press. 


Weekly goes daily 


Auburn (Calif.) Journal, 107-year-old 
three times a week paper, has begun daily 
morning publication. The paper has a cir- 
culation of 13,900 and is owned by 
McGiffen Newspapers Inc. of South 
Gate, Calif. 


Jury awards fired 
photog $401,000 


A San Joaquin County jury has 
awarded a former Stockton (Calif.) Rec- 
ord photographer $401,000.00 for slander 
and emotional distress she claimed she 
suffered during her employment with the 
paper. 

Elizabeth Sunflower, who worked two 
years for the Record, said she was ha- 
rassed by other staff members and that 
supervisors failed to intervene on her 
behalf. She asserted that she had been 
physically assaulted, although her tes- 
timony conflicted with that of other 
workers. 

The defendants testified that 
Sunflower had poor work habits and had 
been warned twice about being late. 
They said, however, that the end product 
of her work was good. She was fired in 
June, 1974. 

The Record has filed an appeal with 
the trial judge and is also seeking to have 
the damages reduced. 

A newspaper spokesman said the basic 
problem was a ‘‘personality conflict’’ be- 
tween Sunflower and another photog- 
rapher. 


R.I. Attorney General 
appeals closing 


Prosecutors and attorney generals 
seem to be joining with the press in a 
battle to keep pretrial proceedings open. 

Rhode Island’s Attorney General Den- 
nis Roberts has appealed a Superior 
Court ruling that bars the press and pub- 
lic from a pretrial hearing of a Rhode 
Island University student charged with 
sexual assault. 

Two weeks ago, Passaic County, N.J. 
prosecutor Burrell Ives Humphreys suc- 
cessfully appealed a lower court decision 
to close a pretrial hearing (E&P, Nov. 
24.) 

In the Rhode Island case, Roberts filed 
his appeal only a few hours after Judge 
John McKiernan granted a defense mo- 
tion to close the pretrial hearing. 

‘‘The time comes when the rights of 
the public to know or the rights of the 
media to make hay, must come to a 
close,’ said the judge. The appeal was 
brought before the State Supreme Court. 


Agrees to sell 


to Donrey Media 


Donrey Media Group, Ft. Smith, Ark., 
plans to acquire 100% of the stock of 
Lompoc Record Publications, publisher 
of Lompoc (Calif.) Record, a 9,000- 
circulation evening daily. 

Mrs. A. James McCollum, sole owner 
and president, said she has agreed to sell 
her stock to Donrey, which publishes 36 
daily and 35 weekly newspapers. The 
price was not disclosed. 
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Performance 


(Continued from page 16) 


establishing team reporting. He finally 
wrote down the goals and began achiev- 
ing them to the point that in six months 
he had developed successful team report- 
ing. 

Newspapers, which are competing for 
the advertising dollar, need (A) to exploit 
the local little story, (B) to have shorter 
stories, especially those about govern- 
ment, (C) to develop more people- 
oriented news, (D) to concentrate more 
on inside pages, (E) to return to ‘“‘hard 
news, police news, that sort of thing.” 

In other presentations at the seminar, 
Ed Breen, city editor of the Marion (Ind.) 
Chronicle-Tribune , showed 80 slides de- 
picting how imaginative photographs can 
fulfill a co-equal function of relating the 
news. He stressed similarity between 
photographer and the writer. 

“‘Photographers are reporters who use 
film instead of paper,’’ he said. Breen 
stressed the importance of making the 
photographer part of the newsroom, 
from having a desk next to other report- 
ers to attending staff meetings and dis- 
cussing assignments with reporters and 
editors. 

He said he does ‘“‘everything I can to 
make the photographers realize they are 
part of the reporting staff.” 

Bill Schrader, editor of the 
Bloomington (Ind.) Herald-Telephone, 
described the success his paper has had 
in creating the post of associate editor for 
computers. When his newspaper made 
the conversion to computers in 1974, it 
was fortunate to have a staffer who had a 
double major in college of journalism and 
computer science. He became the as- 
sociate editor. In his position, he made 
several innovations, such as changing 
the terminology on the keyboard so it 
spoke newsroomese instead of com- 
puterese, or making “‘some very sophis- 
ticated changes, such as elaborate for- 
mating so many basic moves such as 
opening and closing stories, killing 
stories, making bold face lead-ins for 
paragraphs, and the like could be done 
with one key stroke instead of a 
number.” 

When the paper’s computer expert ac- 
cepted a similar job with the Miami 
Herald, the paper developed a new 
editor from its staff. Among other train- 
ing, she took nighttime courses in com- 
puters at Indiana University. She has 
developed a users manual for the system, 
which Schrader said is a ‘‘great help 
when someone new is hired who must 
learn our system from the ground up.” 

Among her many duties, she trains 
new people and coordinates new systems 
that come on line. She is able to spend 
half her time on computer work and the 
remainder on production work, such as 
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editing special sections. 

At the MPI luncheon November 17, 
Sam Day Jr., managing editor of The 
Progressive magazine, outlined the case 
in which the magazine got the federal 
government to drop its prior restraint ac- 
tion against the magazine over an article 
on the secret of the hydrogen bomb. 

Day said two lessons from the case 
include that ‘‘we showed you could use 
the First Amendment rights in a very, 
very tough area. Even though it ties us 
up for 6% months, you could still do it 
and you still could get away with it. In no 
other society of the world could you do 
ities 

Secondly, he said ‘‘we have shown the 


rest of the media that this is a safe area to 
start reporting in. For 35 years, all the 
media has been intimidated by the scare 
talk about national security, by a sweep- 
ing Atomic Energy Act.’ 


Ala. news editor 


Richard S. Beene was named as Ala- 
bama news editor for United Press Inter- 
national. Beene, 28, succeeds Thomas 
C. Brooks, Jr., who will become regional 
executive for UPI based in Dallas. 
Beene will be Birmingham bureau man- 
ager as well as Alabama state editor. 


Who’s who in front-end systems? 


Mycro-Tek. . . 


Who has over 100 newspaper 
installations? Mycro-Tek. 


Who has maintained their 
excellence in manufacturing and 
product service that was 
established over four years ago? 
Mycro-Tek. 


Who can design either a one 
terminal or sixty terminal system? 
Mycro-Tek. 


Who can offer from 70,000 
character storage up to 80 million 
character storage? Mycro-Tek. 


Who has telecommunications, class 
ad and billing, circulation 
management, and an ad display 
makeup terminal (ADCOMP)? 
Mycro-Tek. 


- Who has designed their products 

* so their customers can UPDATE 
their systems and always retain the 
latest in technology? Mycro-Tek. 


Who has developed an around the 
clock service department, an 
applications department, and a 
customer service department to 
answer any questions that may 
arise after you have installed your 
Mycro-Tek front-end system? 
Mycro-Tek. 


Give them a call today and ask for a 
demonstration on a leading 
front-end system. 


yy 


MYCRO-TEK,INC. 
“The Front-end System Specialists” 
216 North Washington 

Wichita, Kansas 67202 
800-835-2852 

In Kansas call 316-265-7861 


36 


Four photogs score top California wins. 


KEN PAPALEO, sports second 
“Headless Batsman” 


GEORGE R. FRY, news first 


“Caught” 


Four newspaper photographers cornered the 
top prize awards in the 22nd annual Forest Lawn 
Press Photographers contest—Michael Haering 
of the Los Angeles Examiner, Scot Harrison of 
the Daily Southeast News in Downey, Rich 
Turner of the Stockton Record and George Fry, 
Los Angeles Times. 

The competition, whose winning photos will 
be exhibited throughout Southern California dur- 
ing the year, is staged in cooperation with the 
California Press Photographers Association, Na- 
tional Press Photographers Association Region 
10, and the Los Angeles Press Photographers 
Association. 

Haering won the sweepstakes award with a 
spot news photo, “‘Battle of Beverly Hills.” 
Harrison won the first prize in sports category 
with ‘‘Ecstasy and Agony’’; Turner, a first in 
feature photography for ‘‘The Eyes Have It’’, 
and Fry, a first in spot news for ‘‘Caught.” 

Other top cash award winners were: 
Sports—Kenneth Papaleo, Los Angeles Herald 
Examiner, second; Paul Sakuma, Associated 
Press, third, and Mike Meadows, Los Angeles 
Times, fourth. Features—Greg Schneider, San 
Bernardino Sun-Telegram, second, Andy Hayt, 
Los Angeles Times, third, and Papaleo, fourth. 
Spot news—Mike Mullen, Los Angeles Herald 
Examiner, second; Steve Rice, Los Angeles 
Times, third, and Sakuma, fourth. 

Contest judges were John Barr, Gamma 
photographer; cinematographer Harry Watson, 
and Jim Stewart, professor of photojournalism, 
Los Angeles Trade Technical College. 
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SCOTT HARRISON, sports first 
“Ecstasy and Agony” 


RICH TURNER, feature first 
“The Eyes Have It” 


Produced by 
Lenora Williamson 
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MICHAEL HAERING, Sweepstakes Award 
“Battle of Beverly Hills” 


GREG SCHNEIDER, feature second 


“Contact” 


Ad agency 
and pr firm 
merge in NY 


Benton & Bowles, the nation’s 14th 
largest advertising agency, and the pub- 
lic relations firm of Manning, Selvage, & 
Lee, the 7th largest, announced their 
merger this week in New York. 

The merger, which had been in negoti- 
ation since last January, involves an ex- 
change of stock. Both firms are privately 
owned by their employees, and they did 
not disclose financial details. 

The two companies also will exchange 
members of their directorial boards. 

John Bowen, B&B president, and two 
other agency officers will join the public 
relation firm’s board, and Robert 
Schwartz, president of MS&L, will be 
elected a director of B&B. 

MS&L will remain an ‘‘independent 
partner company”’ and will retain its 
separate offices, according to B&B’s 
president, Bowen. 

“It's very, very necessary that they 
remain separate,’’ he stated, recalling 
that the agency’s own attempt at starting 
a public relations department had failed. 
“The PR department didn’t work too 
well because we had agency people try- 
ing to tell public relations people how to 
run their business.” 

Bowen left little doubt, however, that 
the seat of power for their merged com- 
panies rests with B&B. 

When asked where the buck stops, he 
pointed to himself and replied, ‘‘Here!”’ 
but insisted, ‘‘There aren’t any dic- 
tators.”’ 

Bowen also elaborated on how the two 
firms plan to complement each other’s 
business, stating— 

‘“‘When we had an opportunity to 
suggest a PR firm to a client, we referred 
them to MS&L. When they (MS&L) had 
a need for agency assistance, we pro- 
vided it. That’s a fine example of what 
we intend to do together.” 

Both firms had informed their clients 
well in advance of the merger and did not 
foresee any conflicts resulting from it. 

MS&L’s chairman of the board, Far- 
ley Manning, said his company chose to 
merge with B&B from among several 
suitors because of the agency’s ‘‘fine 
reputation’’ and the belief that “‘they are 
our kind of people.” 

Robert Schwartz, president of MS&L, 
cited B&B’s research capabilities, tele- 
vision production skills, and access to 
computer data bases as among the re- 
sources making the agency’s offer attrac- 
tive. 

“‘We think the wave of the future is 
clearly integration of communications 
services,’ he explained, adding that 
MS&L wants to utilize B&B’s foreign 
operations to help it ‘‘tool up for interna- 
tional service.”’ 
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In 19/76 B&B had 9625 milion in Ou- 
lings. The firm has offices in New York, 
Chicago, and Los Angeles and owns a 
network of agencies in 13 foreign coun- 
tries. Its clients include Proctor & Gam- 
ble, General Foods, and Standard 
Brands. 

MS&L’s billings totalled over $5 mil- 
lion for the year ended June 30, 1979. 
With offices around the country, its 
clients include Upjohn Co., Inc., the 
New York State Department of Tourism, 
the city of San Antonio, Texas, and the 
Virgin Islands. 


N.Y. News ends 
Pete Hamill column 


Columnist Pete Hamill and the New 
York News have parted company. 

The News, which carried Hamill’s 
column three times a week for nearly 
three years, wanted Hamill to do only 
one column a week and Hamill decided 
to leave. 

Hamill said he was told by News 
editor Michael O’Neill that his column 
was too left wing. The 44-year-old col- 
umnist and author who is also known for 
his dating in the past of Jacqueline Onas- 
sis and Shirley McLaine, said O’Neill’s 
displeasure came over two recent 
columns—one involving the role of the 
FBI in the prosecution of union leader 
Anthony Scotto and the other involving 
the role of Henry Kissinger and David 
Rockefeller in bringing the Shah of Iran 
to the United States for medical treat- 
ment. 

O’Neill said all the paper’s opinion 
columns were recently reviewed and it 
was decided to discontinue Hamill’s reg- 
ular column. 

‘‘We urged Pete to continue writing for 
us on at least a once-a-week basis,” 
O’Neill said. ‘‘For his own reasons, 
however he decided against the ar- 
rangement, preferring to retain complete 
freedom to write for other publications 
as well as the News.” 

O’Neill called Hamill a ‘‘marvelously 
gifted writer’? who ‘‘produced many 
memorable columns for the paper.”’ 


Statewide weekly 
debuts in Maine 


The Maine Paper made its debut the 
first week in October with Jim 
McGregor, who came to Maine to be 
Augusta bureau chief for United Press 
International, as editor. 

As McGregor promised in a pre- 
publication interview, it expounds a con- 
servative philosophy and contains news 
and feature articles of statewide interest. 
Publisher is Linda Jones, a granddaugh- 
ter of L.L. Bean, founder of the Freeport 
sporting goods business. 

The paper is published at 51 Water 
Street, Hallowell. 


0I.9ID DOOK 
features top 
news writers 


A book that presents some of the best 
newspaper writing in America is avail- 
able. 

A result of an American Society of 
Newspaper Editors project to improve 
the quality of writing in newspapers, 
Best Newspaper Writing 1979 presents 
the work of the four winners of ASNE’s 
first annual writing competition in a 
176-page, soft-cover volume. 

The publisher of the book is the Mod- 
erm Media Institute, a journalism teach- 
ing and research institution founded by 
the late Nelson Poynter, chairman of the 
board of the St. Petersburg Times and 
Congressional Quarterly. 

The governing board of ASNE agreed 
to a one-year arrangement in which MMI 
would help administer the writing com- 
petition and publish the winners in what 
may become an annual volume. All profit 
will go to ASNE to help support the writ- 
ing awards. 

“This book is just what we need to . 
convince editors, teachers and students 
just how good newspaper writing can 
be,’’ said MMI assistant director, Roy 
Peter Clark, the book’s editor and a key 
figure in ASNE’s writing projects. 

The writers, selected from among 400 
entries by a jury of top editors, are 
Richard Ben Cramer, foreign correspon- 
dent for the Philadelphia Inquirer, 
whose stories about war and peace in the 
Middle East also won him the Pulitzer 
Prize; Thomas Oliphant, Washington re- 
porter for the Boston Globe, writer of a 
special section on the Great Blizzard of 
1978; Mary Ellen Corbett, a free-lancer 
who wrote of her ex-husband’s heroic 
ordeal at sea in shark-infested waters off 
the coast of Hawaii; and Everett S. Al- 
len, a 41-year veteran of the New Bed- 
ford Standard-Times, whose thoughtful 
essays were awarded ASNE’s grand 
prize. 

““Some of these stories will leave you 
breathless,’ said Donald Baldwin, direc- 
tor of MMI. ‘‘These are talented writers 
and reporters. Their stories are filled 
with humanity, filled with people caught 
by war, personal tragedy or disaster, 
people who triumph in the face of impos- 
sible odds. Even stories about politics 
and government are filled with interest- 
ing, fully-human personalities. This book 
should really wake up some slumbering 
journalists and teach them how powerful 
newspaper writing can be.”’ 

The book is being offered for an intro- 
ductory price of $3.95 plus $1.00 for 
shipping and handling. 

Best Newspaper Writing 1979 is avail- 
able through the Modern Media Insti- 
tute. Write 556 Central Avenue, St. 
Petersburg, Florida, 33701. 
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Sports page 


He makes a living 
picking winners 


“‘One of the ones.”’ 

The term is generally used by racing 
handicappers to describe a great 
thoroughbred, but they might also apply 
the term to one of their own, Russ Har- 
ris, racing editor of the New York Daily 
News, and one of the best known news- 
paper handicappers in the United States. 
He has a background that is unusual. 

After three years in the Army during 
World War II, including two years in 
Europe where he became interested in 
the history and politics of the Continent, 
Harris earned a bachelor’s degree in 
journalism-political science, magna cum 
laude, at Kent State University, near his 
hometown of Akron, Ohio. He studied 
two more years in graduate school at 
New York University, where he was 
awarded a Penfield Fellowship and 
earned a master of arts degree in gov- 
ernment. 

Harris had completed nearly all of the 
credit hours needed for a doctor of 
philosophy degree when the serious ill- 
ness of both his mother and father forced 
him to return to Ohio with his wife, the 
former Ethel Smith of Huntington, N.Y. 
He worked as a copy editor and reporter 
at the Canton Repository for five years, 
then moved to the Youngstown Vin- 
dicator as an editorial writer. He was 
later appointed director of public rela- 
tions and history instructor at the Uni- 
versity of Akron, which led him— 
indirectly—into racing. 

While in Akron, Russ had close friends 
at the Akron Beacon Journal, a Knight 
Newspaper, including sports editor 
Loren Tibbals. It was Tibbals and Ben 
Maidenburg, executive editor, who 
learned of Harris’ interest in 
thoroughbreds and tabbed him as a likely 
prospect for the Miami Herald, another 
Knight newspaper which was looking for 
a turf editor. 

Eight months after joining the Beacon 
Journal, Russ was en route to Miami. He 
became the leading newspaper selector 
on the Florida circuit, topping all rivals 
for nine of the 12 years he was in Miami. 

With no racing at Miami tracks during 
the summer at that time, Harris took a 
post as a steward, the highest official job 
in racing, at Arlington and Washington 
Parks, and Hawthorne, working with 
former jockey Ted Atkinson, state stew- 
ard at Illinois tracks. ‘‘I believe Ted 
was one of the outstanding officials in 
racing,’ Harris says. *‘He has such intel- 
ligence and energy that I believe he could 
have succeeded in any field he chose. 
Working side by side with him added an 


Russ Harris 


extra dimension to my understanding of 
racing.”” 

Harris left Miami in 1970 to become 
racing editor of the Philadelphia In- 
quirer, another Knight newspaper, and 
moved to New York in 1977 with the 
Daily News. ‘‘I love Pennsylvania, but 
New York has the greatest racing in the 
world,” he says. 

As handicapper for the Daily News, 
Harris has thousands of followers, espe- 
cially among Off Track Betting fans. 
‘*Possibly because I lack the courage to 
be a big player myself, I’ve always felt 
fans should only play the game for rec- 
reation.”’ For this reason, although Har- 
ris can pick more winners than his handi- 
capping rivals, he can still have difficulty 
showing a flat-bet profit on his selec- 
tions. Seldom does a Harris choice pay a 
big mutuel, even if it shows a high price 
on the morning line. ‘‘I honestly don’t 
know anyone who makes a living betting 
the races,’ he explains. 

Harris says there are basically three 
kinds of handicappers: speed; classifiers; 
and stabbers. Harris is a speed handi- 
capper, using s system which took him 
seven years to develop and is still chang- 
ing from time to time. Asked by a News- 
week interviewer to explain the system 
many years ago, he replied, **I wouldn’t 
even tell my own mother.’’ The system 
involves giving each horse in every race 
a numerical rating based on time, dis- 
tance, weight, class and track variant. 

Asked to cite his biggest accomplish- 
ment as a handicapper, Harris is likely to 
recall picking the most winners at each of 
the three Miami tracks during the winter 
of 1971-72, nothing unusual for him, ex- 
cept that that season he was making 
selections for the Herald while covering 
the winter meeting at Philadelphia’s Lib- 
erty Bell Park for the Inquirer, and was 
never closer than 1,300 miles to Miami. 
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John S. Knight, retired editor- 
publisher of the Knight-Ridder newspa- 
pers and owner of the highly successful 
Fourth Estate Stable, was one of Russ’ 
biggest boosters, frequently introducing 
him to friends as ‘‘the best handicapper 
in the business.’ 

Harris’ single most satisfying selection 
may have been his choice of Coastal to 
upset Spectacular Bid, a 3-to-10 favorite, 
in the the Belmont Stakes last summer. 

Russ and his wife of 33 years have five 
children: Janine is an attorney in Wash- 
ington, D.C.; Stephen is an attorney in 
Philadelphia; Tracy is a housewife and 
also works for an insurance company on 
Philadelphia’s Main Line; Michael is a 
junior in high school. Only one went into 
racing. Craig Donnelly Harris, 26, is cur- 
rently leading selector on _ the 
Pennsylvania-New Jersey circuit for the 
Philadelphia Inquirer and also is pro- 
gram handicapper for the Meadowlands 
and Atlantic City tracks. 

When Sonny Werblin was head of the 
New Jersey Sports and Exposition Au- 
thority, which operates the Meadow- 
lands, he suggested to Russ that maybe 
Craig was better than ‘‘the old man.” 

‘‘T like to think he’s a strong second,” 
Russ replied. 
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Two-alarm fire 


at Chi Sun-Times 


The Chicago Sun-Times made head- 
lines last week after a two-alarm fire 
spread through its pressroom via a ven- 
tilating shaft. 

Damage to the pressroom was not ex- 
tensive but the blaze sent smoke 
throughout the seven-story building and 
forced the evacuation of about 2,200 
employees for about one hour. Ten 
people were treated for smoke inhala- 
tion. 

The fire broke out Friday, November 
23 and caused a delay of 45 minutes in 
the printing of Saturday’s editions. While 
the pressroom suffered no electrical 
damage, rollers and blankets on two of 
its ten presses were ruined. As of Tues- 
day, eight of the presses were fully oper- 
ational. 

Additional pressmen and maintenance 
people were called in immediately after 
the fire to dry out the pressroom. ‘‘We 
only needed two presses to print that 
afternoon’s editions,’ Thomas E. Rice, 
Sun-Times vice president of production, 
said. ‘‘And we had sent a set of plates to 
the (Chicago) Tribune just in case.”’ 

Tribune executives had offered to 
print the Sun-Times after learning of its 
predicament. 

Admitting that small pressroom fires 
are not unusual, Rice called this one dif- 
ferent. ‘‘The biggest problem was that it 
was in the ventilation shaft. The building 
filled up with smoke very quickly. The 
smoke got so bad you couldn’t even see 
where the fire was.”’ 

So far the cause of the blaze and the 
cost of the resulting damage are still un- 
known. 


Weekly newspapers 


acquired in N.C. 


The Raleigh (N.C.) News and Ob- 
server has extended its growing family 
group with purchase of the Waynesville 
(N.C.) Mountaineer and three affiliated 
companies. This includes the weekly En- 
terprise published in Canton and Can- 
dler, weekly Marshall News Record, and 
Atlas Press, Inc., a Waynesville com- 
mercial printing operation. 


ON WHEELS, the ‘“‘Dear Abby” 

of autodom. America’s most 
respected car column. Syndicated 
15 years. Weekly Q&A. Set your own 
price. Clients include Denver Post, 
Seattle P-/, Omaha World-Herald, 


New Haven Journal-Courier, many 
others. Write for samples 


and brochure. 
MICHAEL LAMM 


ON WHeels 


BOX 7607-BB 
STOCKTON, CA 95207 


Sold for $200,000 


4-year-old freebie 
bought by Gannett 


The Citizen News, a 26,000-circulation 
free distribution weekly newspaper serv- 
ing Seminole County, Fla., near Or- 
lando, was acquired this week by Gan- 
nett Co., Inc. for $200,000. 

Allen H. Neuharth, chairman and 
president of Gannett, and Helen 
Schnelker, who has published the news- 
paper along with her husband Jerry since 
1975, disclosed the acquisition. 

“The Citizen News has grown from a 


Smoke, trapped in the ventilation shafts, 
pours out from the windows. 


small tabloid to an established, full 
broadsheet under the Schnelkers,’’ 
Neuharth said. *‘We look forward to 
being able to continue our expansion in 
service to readers and advertisers in this 
fast-growing Central Florida region.” 

Gannett publishes four daily newspa- 
pers in Florida—at Cocoa, Fort Myers 
and Pensacola—and three weeklies in 
Brevard County. 


ZONED SECTIONS—The Courier-Journal and Louisville Times started zoned 
news-and-advertising sections in mid-October. The six weekly sections, called 
Neighborhoods, are distributed to more than 190,000 subscribers and single-copy 
buyers on Wednesday afternoon in The Times and on Thursday morning in the 
Courier-Journal. Subscribers to both newspapers receive Neighborhoods only in the 
Times. The separate Neighborhood news operation consists of 16 editors, report- 
ers, photographers and clerks, under the direction of Judy Rosenfield of the Times. 
The advertising department added 17 people for the new sections. Each of the five 
advertising zones includes from 30,000 to 47,000 subscribers. Neighborhoods will 
also offer its readers a supplementary classified section, called Mini Mart. Readers 
may sell personal items up to $500 in value and pay only when an item is sold. 
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Syndicates 


By Lenora Williamson 


Osenenko forms new syndicate 


John Osenenko, veteran syndicate 
editor and executive, has established his 
own syndicate, Editor’s News and Fea- 
tures International. 


Osenenko resigned November | from 
United Feature Syndicate, where he was 
director of Special Features. He is presi- 
dent of the new corporation with Marilyn 
Beck, syndicated Hollywood columnist, 
as vicepresident and head of the West 
Coast bureau. “‘Marilyn Beck’s Hol- 
lywood”’ has moved from United Fea- 
tures to the new syndicate and the 
Chicago Tribune-New York News Syn- 
dicate is distributing the column. 

Osenenko is not planning any service 
features or comics but will seek the 
esoteric, the unusual ‘‘magazine qual- 
ity’’ features with some ‘“‘shock value’’ 
to fill what he describes as a vacuum 
existing in today’s syndicate ‘‘menu.”’ 

Osenenko frankly critiques syndicated 
material these days as having taken a 
‘*slide in quality . . . appeal to the low- 
est common denominator’’—while most 
readers are ‘‘a little snobbish’’ and 
would like to have material ‘‘to read up 
town 

He wants to distribute special material 
appealing to that ‘‘intelligence and snob- 
bery”’ and keep ahead of the news by 
giving editors change of pace copy. 

With his 30-year background in the 
syndicate world, Osenenko describes his 
new venture as that of creative editor/ 
salesman, handling the product from 
creation to market. 

It was time to go on his own, 
Osenenko interjects. ‘‘The house is paid 
for and the boys are through school.” 
They are on their own—both married— 
and one son Derek, with two masters and 


a doctorate degree is teaching at The 
New School in New York City and inter- 
ing with a case load at Creedmoor hos- 
pital. Father gets some ideas for special 
material talking with Derek about late 
news in research. Son Ronald John is 
also a psychology graduate, now in pub- 
lic relations with Citicorp headquarters 
in New York City. 

Osenenko, who studied advertising 
design at Pratt Institute but confesses to 
being a frustrated electronics engineer, 
joined McClure Syndicate as promotion 
manager directly from college. With the 
Bell-McClure merger, he became execu- 
tive vice president of the syndicate and 
its North American Newspaper Alliance, 
remaining until 1970. Then he moved to 
the New York Times to help form New 
York Times Special Features Syndicate, 
serving as manager until 1977 when he 
joined United Feature Syndicate. 

The new president is especially ex- 
cited by securing first serial rights ahead 
of publication for Senator Ted Ken- 
nedy’s forthcoming autobiography to be 
published by Grosset & Dunlap Inc. 
Kennedy is writing the book with Dick 
Schaap, a former New York Herald 
Tribune writer now a sports announcer. 

Anticipating a February or March re- 
lease date for a 3-part series from the 
Kennedy book, Osenenko says there’s 
‘*a security clamp for exclusivity on that 
one.” 

In January, Osenenko has another 
‘tight security’’ for the serialization of a 
Canadian book on the crash of a small 
plane last May in the White Cloud Moun- 
tains. Two survivors tell the story of how 
they stayed alive by eating the flesh of 
the girl’s dead father, walking 5 days be- 
fore they reached a settlement. 


Tehran bureau 
reopened by AP 


Nearly three months after closing the 
Associated Press bureau in Tehran, Ira- 
nian officials this week permitted the 
news cooperative to reopen its office. 

Keith Fuller, president and general 
manager of the AP, appointed Alexander 
G. (Sandy) Higgins as chief of bureau in 
Tehran. Higgins assumed his new as- 
signment in Iran Tuesday, joining three 
other AP correspondents who had ar- 
rived there earlier. 

AP correspondents were ordered out 
of Iran Sept. 4. Since then, the AP has 
been reporting developments in Iran 
through its world-wide network of 
bureaus and listening posts. 

Higgins, 36, has been news editor at 
Bonn since January 1978. He joined the 
AP at Boston in 1972 and had assign- 
ments at Concord, N.H., and New York 
World Services before transferring to 
Bonn in 1976. 


32-page comic 
section in Newsday 


Newsday, the Long Island newspaper, 
will publish a 32-page color comic sec- 
tion on Sunday, December 2, believed to 
be the largest comic section ever printed 
by an American newspaper, according to 
David Targe, senior vicepresident in 
charge of marketing. 

Targe said this was confirmed by two 
of the major national representatives of 
comic strips, after researching the last 50 
years of comic archives for a section of 
comparable size in any newspaper. 

The 32-page comic section is a direct 
result of advertising expansion since no 
new comic strips or additional comic 
space will be used, Targe said. 
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Equipment 


5th generation laser 
typesetter bows 


Mergenthaler Linotype introduced 
November 27, a ‘Sth Generation” laser 
typesetter for the in-plant, office and 
commercial markets. 

The typesetter, called the Omnitech/ 
2000, is a dry output system priced at 
$26,500 for the basic configuration which 
includes an editing (front-end) system 
and a cable connected laser recorder 
output unit. 

Dry output, with a fixed 19” cutoff and 
a writing area of 11” x 17”, is a specially 
coated paper (non-silver) sensitive to the 
red laser beam from a 2 milliwatt 
Helium-Neon Coherent laser. The paper 
comes in 400’ rolls for daylight/cartridge 
loading, has long shelf life and is pro- 
prietary with Mergenthaler. 

The dry output system permits the 
production of paper plates for offset re- 
production. 

Omnitech/2000 can set a type face in 
sizes from 4% to 127% points in half 
point increments and up to 20 different 
type faces can be placed on-line using a 
single dual density floppy disk. The sys- 
tem generates characters electronically 
via digitized fonts. 

The laser typesetter comes in either a 
51 or optional 66 pica line length and has 
an RS-232 communications interface. 
Fonts are the same as those of Mergen- 
thaler’s Linotron 202 and cost $170. 
There is a price break depending upon 
quantities ordered. Also, the system can 
set horizontal and vertical rules in 0.1 
point increments, with perfectly butting 
junctures. 


The front-end (editing) unit has a 15” 
diagonal screen size that displays 19 lines 
of 80 characters with a file index display- 
ing up to 845 files per diskette. 

Input to the system can be through 
double density dual floppy disks, the 
keyboard, or an off-line key to disk ter- 
minal. The control and editing functions 
include a cursor, scrolling through buffer 
forward and backward and also paging 
throughout the disk. Any data or key 
functions may be stored in any of 36 key 
memory areas, maximum 74 codes per 
area. A set of key assignments can be 
stored on diskette and recalled by file 
name. 

Justification at the front-end unit is au- 
tomatic with system having logic hyphen- 
ation and option for 2,000 character ex- 
ception word dictionary. 

The maximum typesetting speed is 35 
square inches per minute or 17 inch by 11 
inch area in 5.35 minutes regardless of 
point size or leading. Reverse leading is 
all electronic and under software control 
without mechanical movement. 

Paging can be done on the system with 
multi-column setting done via vertical 
justification with running heads and foot- 
ings. There is a maximum of 32 user de- 
finable page areas and tabulation is ac- 
complished through visible tabs on the 
screen and with typesetting tabs. Re- 
verse video has white on black. 

Operator can input and edit one job, 
justify another job and typeset a different 
job, all concurrently. 

Omnitech/2000 has a total of 5 mi- 


OMNITECH/2000 laser typesetter from Mergenthaler Linotype has a dry output 
that permits production of paper plates for offset reproduction. 
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croprocessors with up to 244K of mem- 
ory. There is an optional 64K of RAM 
(font memory) available. 

The laser recorder unit which has a 
cable limit of 20’ from the editing unit, 
houses the paper cartridge, drum, laser 
writing and optical system, and the 
chemical toner and imager tank system. 

When the laser typesetter is activated, 
paper is advanced 19 and cut, held on 
the drum by vacuum and then the paper 
is charged while in the second rotation of 
the drum. The third rotation is when the 
laser writes across the 11” line and during 
the fourth rotation of the drum a clear 
solution is applied along with the imager 
solution. The paper is then removed 
from the drum, dried, and goes to the 
exit port. 

Units demonstrated by Mergenthaler 
Linotype were pre-production and deliv- 
ery of first production units is set for 90 
days. 


Takeover attempt is 
profitable for Murdoch 


New York Post publisher Rupert Mur- 
doch withdrew his offer to buy majority 
control of Australia’s largest newspaper 
group for $143 million, but came away 
with a $3.27 million profit in the process. 

Murdoch, through his Australian com- 
pany, News Ltd., withdrew his offer to 
buy control of the Herald Group, which 
includes four metro newspapers and 
other press and tv interests, after the 
country’s Trade Practices Commission 
indicated the purchase might violate 
anti-trust (monenoly) laws. 

Brokers acting for Murdoch purchased 
some 2.7 million of 95 million shares of 
Herald stock, before the Trade Practices 
Commission threatened legal action to 
block the proposed takeover. At the 
same time, the Herald Group tried to 
head off the takeover bid by issuing 
bonus shares that had the effect of rais- 
ing the price of the stock. 

Murdoch then sold the shares he had 
bought for the profit. 

Reports out of Australia speculated 
that Murdoch would use this money to 
start an evening paper in Melbourne to 
compete with the Melbourne Herald, the 
Herald group’s main newspaper. 

It was also reported that the Trade 
Practices Commission later indicated a 
takeover bid could proceed if Murdoch 
agreed to sell at least three newspapers 
and three tv stations in the Herald chain. 

Murdoch was reportedly in Australia 
this week and unavailable for comment. 


Welsh joins Toro 


Chris Welsh has joined the communi- 
cations department at the Toro Company 
as manager of product information. 
Welsh spend 3% years as a news reporter 
for KMSP-tv in Minneapolis/St. Paul and 
has also worked in broadcast in Duluth. 
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Classified Advertising 


FEATURES AVAILABLE 


ANTIQUES 


GRAY BOONE ON ANTIQUES—Iinterest 
in antiques is flourishing. Gray Boone, 
editor of Antique Monthly, The Gray Let- 
ter, and Horizon magazine, now offers a 
weekly antiques newspaper column 
featuring practical collecting tips. Call 
collect or write for a complete informa- 
tion packet. Gray Boone on Antiques, PO 
Drawer 2, Tuscaloosa AL 35402. (205) 
345-0272. 


ALCOHOLISM 


“WHAT ABOUT DRINKING?” 400 word 
weekly column. Now in its 4th year. All 
aspects of alcohol use and abuse. Witty 
and informative. It’s for real. My news- 
Papers don't cancel. Free samples and 
information. Du-My Syndicate, 45336 
Sancroft Av, Lancaster CA 93534. 


AUTOMOTIVE 


YOUR AUTO AND YOU: Weekly column 
of answers to your readers’ car prob- 
lems, plus weekly test report on new 
Cars, vans. Write for samples, rates. Au- 
tomotive Features, 814 E. Manor Circle, 
Milwaukee, Wisc. 53217. 


AUTO COLUMN, straight from Detroit 
action 1 cover. $25 a month. Janicki, 
37825 Santa Barbara, Mt Clemens MI 
48043. 


COMIC STRIPS 


BEST comic strips, puzzles, feature col- 
umns, editorial and sport cartoons. 
FREE CATALOG or $2 for sample pack. 
R-GABS, 1324 N 3rd, St Joseph MO 
64501. 


OUR AMERICAN HERITAGE—Weekly 
panel featuring little known historical 
facts and Americana. $15 per week. 
Stephen P. Imhoff, 310 W Liberty St, 
Louisville KY 40202. 


HARDPAN—A weekly comic strip pre- 
senting all the Farm News that's wit to 
print. J. Griswold, 914 2nd Ave., Seattle, 
Wash. 98104. 


ANNOUNCEMENTS 
BOOKS 


“HOW TO START Your Own Community 


Newspaper." Only $9.95. Praised in New 
York Times, Editor & Publisher. Meadow 
ve Box 35-E, Port Jefferson, NY 
LUT 7: 


HISTORIC NEWSPAPERS 


RARE NEWSPAPERS 
1660-1960, original issues. Send $1 for 
catalog, refundable with order. Mitchell, 
4800 Martin St, Alexandria VA 22312. 


NEWSLETTERS 


FREELANCER’S NEWSLETTER publishes 
twice-monthly listings of freelance as- 
signments and news. Special 9-issue trial 
subscription, $9 PO Box 89-EP, 


Skaneateles,NY 13152. (315) 685-8505. 


NEWSPAPER BROKERS 


WHITE NEWSPAPER SERVICE 
Appraisals, Mergers, Sales. 
No Charge for Consultation. 

Box 783, McMinnville TN 37110 
(615) 473-2104 or 473-3715 


JIMMY CROWE 
CONFIDENTIAL NEGOTIATIONS 
Specializing in the best southern markets. 
12 Cutler Dr, Savannah, GA 31405. (912) 

925-8666, day or night. 


COPING 


THE YOUNG MOTHER swore her chil- 
dren were raised free of prejudice. 
Lucky she didn’t bet on it. From BBS 
Features, 2 Hawthorne Pl, Ste 10A, Bos- 
ton MA 02114. 


FASHION 


GLAMOROUS coverage of the exciting 
world of fashion. The openings in New 
York, California, Paris, Milan, London. 
Trends, spicy designer profiles, practical 
fashion tips now available for your life- 
style women's section. Written by a staff 
of fashion experts. Many articles illus- 
trated by designer sketches, photo- 
graphs. Fashion Publishing Inc, 5527 
Bentgreen, Dallas TX 75248. 


GENERAL 


FOR THE ONE publisher in 10 really 
serious about promotion—The Bottom 
Line tells your local merchant why he 
should use more newspaper advertising. 
Weekly questions and answers by 
PHILA RRR: use fact, logic and 

umor. S. Gale Denley, The Journal, Box 
278, Bruce MS 38915, 


HUMOR, info, puzzles; low prices. List 
and few samples free. Kit of 60, $2. 
Dickson, 17700 Western 69j, Gardena 
CA 90248. 


HUMOR 


“INKLINGS''—Popular 550 word 
tongue-in-fat-cheek view of life and hard 
times in the U.S. of A. One to 3 times 
weekly. Rates, samples: Jo Rife, 17620 
Holiday, Morgan Hill CA 95037. 


FOLLY’S THINKSHOP—Weekly humot 
strip. Details: Richard Jarrett Company, 
PO Box 6876, Chicago IL 60690. 


ANNOUNCEMENTS 
NEWSPAPER APPRAISERS 


APPRAISALS FOR ESTATE TAX partner- 
ship, loan depreciation and insurance pur- 
poses. Sensible fees. Brochure. Marion R. 
Krehbiel, Box 89, Norton, Kans. 67654, or 
Robert N. Bolitho, Box 7133, Shawnee 
Mission, Kans. 66207. 


NEWSPAPER BROKERS 


SYD S. GOULD ASSOCIATES 
“The broker with instant buyers” 
SALES, SERVICE, MANAGEMENT 

Rte 1, Box 146, Theodore AL 36582 
(205) 973-1653 


KREHBIEL-BOLITHO, INC. 

Nearly 500 sales in our 30 years. 
(We handle different properties—offices 
350 miles apart.) 

MARION R. KREHBIEL, “Norton office,” 
PO Box 88, Norton, KS 67654. Office (913) 
877-3407 
ROBERT N. BOLITHO, ‘Kansas City Of- 
fice,’ PO box 7133, Shawnee Mission, KS 
66207, Office (913) 381-8280. 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations for 
sale and purchase of highest quality daily 
and weekly newspapers in the country. Be- 
fore you consider sale or purchase of a 
property, you should call (813) 733-8053 
daytime; (813) 446-0871 nights; or write 
Box 3364, Clearwater Beach, FI. 33515. 
No obligation, of course. 
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BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 


FEATURES AVAILABLE 


MEDICAL 


WHAT'S NEW IN MEDICINE? 
Report on latest medical news, with 
commentary, 300+ words. Willing to be 
syndicated. L.A. Chotkowski MD, FACP, 
1143 Chamberlain Hwy, Kensington CT 
06037. 


MONEY 


“MORE FOR YOUR MONEY'—Weekly 
column of money-saving news guaran- 
teed to please readers. Proven results. 
Camera-ready. Free samples, Mike Le- 
Fan, 1802 S. 13, Temple, TX 76501. 


SMALL BUSINESS COLUMN: Popular 
and practical feature for your local busi- 
ness community. Provides expert advice 
for the self-employed. Featured in 
Newsday, Philadelphia Bulletin and other 
fine newspapers. Free samples. M. 
Stevens, 15 Breckenridge Rd, Chappaqua 
NY 10514. 


MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated) 
Great for weekend section or entertain- 
ment pages. Issued weekly. Camera- 
ready. Our 6th year. Cineman Syndicate, 
7 Charles Court, Middletown, NY 10940. 
(914) 692-4572. 


NOSTALGIA 


GRAB young adult market. 500 words 
packed with memories. Samples, 
Leisureland Features, 2125 Ewart Av, 
Saskatoon, Sask., Canada. 


PUZZLES 


BOTTICELLI, The Name Game. Unique 
adaptation of favorite parlor game into 
lively, entertaining print format. Witty 
and challenging for all ages. Daily fea- 
ture, extended Sunday version. Write for 
camera-ready sample: CT Enterprises, 
Box 342061, Coral Gables FL 33134. 


Readers got the mumble JUMBLE blues? 
USE YOUR MARBLES—GET GARBLES! 
PO Box 54 Cooper Station, NY NY 10003 


REAL ESTATE 


HOUSE CALLS—Citation for recent na- 
tional award says “entertaining format, 
concise, solid writing skills and a wealth 
of real estate knowledge." 5th year, ma- 
jor dailies. Edith Lank, 240 Hemingway, 
Rochester NY 14620. (716) 271-6230. 


RARE EARTH—Weekly column featuring 
exotic properties for sale: lighthouses, 
volcanoes, castles and more. 333 words. 
Features in Time magazine, Merv Griffin 
Show. Unique, informative, engaging. 
Competitive rates. Write for free camera 
ready samples. Prosper Press, 123 Alto, 
San Rafael CA 94902. Proven results! 


SENIOR CITIZEN 


SENSITIVE AND REALISTIC—Today’s 
senior citizen population is increasing 
and more varied than ever. Margaret, a 
leading authority, speaks directly to 
their concerns—and their strengths, in 
DEAR SENIOR CITIZEN. Letters and 
answers of interest to all ages. Full of 
practical information, spice and life. 
Weekly. Write for samples and rates: 
MHS Features, PO Box 425, Lenox Hill 
Station, New York NY 10021. 


WEEKLY 


“‘BOOTSTRAPS" is basic. It's an in- 
pore stills, competitive, habit-forming, 
800 words of creative entertainment anc 
cultural motivation for self-improve- 
ment. $5 per week, 4 weeks free. Elm 
Hollow Syndicate, Box 403, Livingston 
Manor NY 12758. 


EDITORIAL CARTOONS and comment, 
church directory illustrations, horo- 
scope, movie reviews, crossword puzzle, 
humorous cartoons, other quality fea- 
tures for the weekly editor (offset only). 
Prices for all (11) features start at 
$10.75, based upon circulation. 
MARK-MORGAN SYNDICATED 
FEATURES 
P.O. Box 995, Newman, Ga. 30263 
Ph: (404) 253-5355 


SPIRITS DOWN BECAUSE COSTS ARE UP? 


Here is a good way to make sure your holiday message 
reaches your customers and contacts in the newspaper 


industry . 


. easily and economically. 


Place a classified ad in E&P’s special Season's Greetings 
section, to appear in the December 15 issue. 5-line units 
are available for a special one-time rate of $10 per unit 
(prepaid only). You may buy as many five-line units as you 


wish. 


Send ad copy and payment by Tuesday, December 11, 
1979 to: 


Classified Dept 
EDITOR & PUBLISHER 
575 Lexington Av 
New York NY 10022 


CLASSIFIED ADVERTISING 
Order Blank 


Name 


Address 


City 
Phone 


Authorized 


ANNOUNCEMENTS 


NEWSPAPER BROKERS 


CONFIDENTIAL NEGOTIATIONS 
Daily NEWSPAPERS Weekly 
W.B. GRIMES & CO. 

National Press Building 
Washington, D.C. 20045 
(202) National 8-1133. 


WE HAVE QUALIFIED BUYERS for dailies 
and large weeklies. Information strictly 
confidential. 
DIXIE NEWSPAPERS, INC. 
P.O. Box 490, Gadsden, Ala. 35902 
Ph. (205) 546-3356 


MEL HODELL, Newspaper Broker, 
P.O. Box 2277, Montclair, Calif. 91763. 
(714) 626-6440 


Classification 


Gopy == 


(1) Assign a box number and mail my replies daily. 


To Run: __ Weeks _ Zz. Till Forbidden 


Please indicate exact classification in which ad is to appear 


Mail to: EDITOR & PUBLISHER ® 575 Lexington Ave. e New York. N.Y. 10022 


PLAN TO SELL IN '80? 
If 1980 is the year you plan to sell your 
newspaper, now is the time to make ar- 
rangements. We'll find you a competent 
buyer, at fair market price, in confidence, 
without disrupting your business. 
ROY HOLDING & ASSOCIATES 
Box 212, Galva IL 61434 
(309) 932-2270 days, 932-3642 eves 
or Leo White (309) 932-2336 


SNYDER NEWSPAPER BROKERS 
136 E. Honolulu 
Lindsay, Cal. 93247 (209) 562-2587 


HEMPSTEAD & CO. 
Newspaper brokers and appraisers. Write 
or call for free consultation. 47 Edgewood 
eee cil) Hill, N.J. 08003. (609) 795- 


IN ADDITION to the help in buying we af- 

ford continuing service in making your ef- 

forts successful. NEWSPAPER SERVICE 

es PO Dr. 12428, Panama City, FL 
2401. 


NEWSPAPER CONSULTANTS 


JOHN B. OLSON & PARKER LIKELY 
Box 799, St Petersburg, Florida 33731 
Call JACK OLSON (813) 821-5538 


NEWSPAPERS FOR SALE 


SMALL, RURAL, profitable, five year old 
weekly, Zone 1. Write Box 31214, Editor & 
Publisher. 


PROFITABLE NORTH JERSEY paid 
weekly. Grossing $4000 per issue. Good 
terms available. Hempstead and Company, 
47 Edgewood Dr, Cherry Hill NJ 08003. 
(609) 795-6026. 


LOVE SPORTS? Here is an opportunity for 
the excitement and thrills in the field of 
auto racing. 13 years in the field—large 
circulation—known throughout the East 
Coast on a local and national level. Unlim- 
ited opportunity for expansion in this vast 
field. With or without camera and composi- 
tion equipment. Forced to sell due to 
health. Serious inquiries only. Box 31305, 
Editor & Publisher. 


ANNOUNCEMENTS 
NEWSPAPERS FOR SALE 


ROCKY MOUNTAIN SUBURBAN weekly, 
50,000 circulation, $500,000 gross, prof- 
itable, price $475,000. Sales up $8M- 
$10M per month, 1979. 


CALIFORNIA SUBURBAN in $300,000 
gross class, fast igre tol new shopping 
centers; ahead in its field, asking 
$300,000. 


IOWA WEEKLY, rich county, grossed 
$79,000 in 1978 with owner takin 
$37,000. Priced at $110,000 with $40,000 
building. 

State cash and qualifications in first letter 
on all above. 


MARION R. KREHBIEL 
PO Box 88, Norton KS 67654 


FLORIDA WEEKLY 30 year publication, 2 
class mail with 1000 circulation, on beach. 
Assume 9% note, $30,000. Call (904) 
383-1580. 


ENTERTAINMENT TAB at New Jersey 
shore, 38 miles south Atlantic City. Sum- 
mer only, gross $22M, sell $30M, $10M 
down. Owner financing at 8%. Box 305, 
Rio Grande NJ 08242. 


TWO CALIFORNIA weeklies, fast growing 
area in Sierra foothills, excellent opportun- 
ity, owner has other interest. Price 
$400,000. Box 33259, Editor & Publisher. 


EXCLUSIVE TWO-COUNTY WEEKLY, Zone 
8. 1979 gross could reach $120M, price 
$180,500 includes $50M building, 29% 
down, 15 year balance. Owner ill. Buyer 
pays broker. Dean Sellers, 808 N Miller St, 
Mesa AZ 85203. (602) 964-1093. 


NEWSPAPERS WANTED 


IF YOU ARE planning to retire within the 
next several years, our group would wel- 
come being considered to purchase your 
non-daily newspaper. Each paper operated 
as a quality hometown newspaper. Primar- 
ily, we are seeking exclusive profitable 
newspapers with 4000 or more paid circu- 
lation. Prefer no central printing plants. 
We will respond to all letters that meet 
these qualifications. Confidentiality as- 
sured. Box 6310, Editor & Publisher. 


YOUNG THIRD generation family (not a 
chain) desires to acquire daily circulation 
newspapers. Please reply in confidence to 
Ed, Michael or Frank Mead, Erie Times 
News, 205 West 12th Street, Erie PA 
16534. Phone: (814) 456-8531. 


CONSIDERING SELLING? Concerned 
about the tax consequences? Would you 
prefer to stay on as publisher, or in another 
role, or retain an ownership interest, or 
simply retire totally? We can tailor a pur- 
chase to fit your desires. No enormous 
chain, we are interested in profitable 
hometown newspapers, weekly or daily, 
grossing between $350,000 and $3 mil- 
lion. Confidentiality guaranteed. Box 
31314, Editor & Publisher. 


CLASSIFIED ADVERTISING RATES 


LINE ADS 
(Remittance should accompan 
copy unless credit established). 


week —$2.75 per line 

2 weeks—$2.65 per line, per issue 
weeks—$2.45 per line, per issue 
weeks—$2_25 per line, per issue 


Add $3 per insertion for box service and 
count as an additional line in copy 


POSITIONS WANTED 
(Payable with order) 


week —$2.05 per line 

weeks—$1.90 per line, per issue 

weeks—$1.75 per line, per issue 
4 weeks—$1.55 per line, per issue 


Add $1.75 per insertion for box service 
and count as an additional line in your 
copy 


Count approximately 39 characters and/or spaces per line 


3 lines minimum (no abbreviations) 


DISPLAY CLASSIFIED 


The use of borders, boldface type, cuts or other decorations, changes your 
classified ad to display. The rate for display-classified is $68.00 per column inch 


minimum space. 


WEEKLY CLOSING TIME 
Tuesday, 4:00 PM New York Time 


Box numbers, mailed each day as they are received, are valid for 1 year. 


Editor & Publisher 
575 Lexington Ave., N.Y., N.Y. 10022 (212) 752-7050 
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ANNOUNCEMENTS 
NEWSPAPERS WANTED 


EXPERIENCED newspapermen looking for 
paper(s) grossing $100M to $1 million. 
Prefer Zones 8, 9, 5, but will consider 
other areas. Marten, Box 1388, Cotton- 
wood AZ 86326. 


PUBLICATIONS FOR SALE 


WEEKLY industry newsletter will gross 
puO0 000 subscriptions plus $10,000 
rom 3 month old a vertising program, this 
year. Mom and Pop will clear $80,000. 
Price $300,000. Terms available. Box 
31271, Editor & Publisher. 


PUBLICATIONS WANTED 


WE WANT TO BUY 


BUSINESS PUBLICATION(S) 


Established publisher wants profitable 
business publication with growth poten- 
tial. Write in confidence. S. Gussaroff, 
Halcyon Inc., 432 Park Av South, New York 
NY 10016. 


INDUSTRY SERVICES 
CIRCULATION SERVICES 


SOLUTIONS FOR YOUR 

CIRCULATION PROBLEMS 
We target needs by an operational inven- 
tory then suggest solutions. Phone Mr C H 
Favor (617) 775-0532 or write to Circula- 
tion Research Group, 4242 Lindell Blvd, St 
Louis MO 63108 or yee: Ms K Morgan- 
stern (800) 325-8258. 


CIRCULATION SALES 
Professional telephone sales and door-to- 
door campaigns. Available immediately. 
Ralph G. Spadafore Jr, 457 C James Court, 
Glendale Hts IL 60137. (312) 469-3363. 


ENGINEERING 
& INSTALLATIONS 


PRESS INSTALLATIONS, rigging, en- 
gineering modifications, rebuilding and 
removal. Single width to 4 plate wide. 
Bramble Professional Press Engineering, 
Rt. 2, Box 2285, McAllen, Texas 78501. 
(512) 682-7011. 


INDUSTRY SERVICES 


FINANCIAL 


BANKERS TRUST COMPANY, a $28 billion 
institution, has a team of seven specialists 
offering to newspaper owners a unique fi- 
nancial and advisory service: 

© Mergers 

e Acquisitions 

e Divestitures 

e Private Placements 

¢ ESOT's_ 

e Lease Financing 

¢ Management Consulting 

Minimum transaction level $2 million. In- 
itial, confidential consultation anywhere in 
He United States at no charge. Call col- 
ect: 

Frank Caloagno Brad Hart 
(212) 692-2430 (212) 692-2304 
BANKERS TRUST COMPANY 

280 Park Av, New York, NY 10017 


or 


NEWSPAPER REPS 


REPRESENTATION AVAILABLE—Quality 
publications in Florida only. Weeklies, 
shoppers, magazines all OK. We travel to 
Miami, Atlanta, New York and Chicago for 
you. Call (813) 822-3023. Established 
company. 


E & P CLASSIFIEDS 
The Industry's Marketplace 
(212) 752-7053 


Equipment 
& Supplies... 


CAMERA & DARKROOM 


DISTORTA LENSES squeeze your pages at 
highest percentage and best quality. 

KAMERAK (213) 437-2779 
Box 2798 Long Beach, Calif. 90801. 


; SQUeeze Lenses, new and trade-ins . . 


Manufacturer/Specialists since 1968 
New, super designs surpass all 
CK Optical (213) 372-0372 
Box 1067, Redondo Beach CA 90278. 


PRESSES-CONVEYORS: Consultants, En- 
gineers, Riggers and Machinists for 
equipment installations, modifications, 
repairs, removals and overseas shipments. 
Skidmore & Mason, 1 Sherman Av, Jersey 
City NJ 07307, (201) 659-6888. 


PLANT LIQUIDATION due to illness. 
Brown Commodore 1822 camera. 18x22 
vacuum back, 24x36 copy board, 25 to 
200 percent; Color-Tran Model 4000R light 
system; new GAM III light integrator; GFN 
16-inch PMT processor. Harmony Press, 
Ruston LA (318) 255-8911. 


IMPORTANT NOTICE 
TO OUR ADVERTISERS 


RATE INCREASE 


Effective January 1, 1980 our new classified rates will be as 


follows: 


LINE RATE 


1 week —$3.10 per line 

2 weeks—$2.95 per line, per issue 
3 weeks—$2.75 per line, per issue 
4 weeks—$2.55 per line, per issue 
Box service—$3 per issue 


POSITIONS WANTED 


1 week —$2.25 per line 

2 weeks—$2.10 per line, per issue 
3 weeks—$1.95 per line, per issue 
4 weeks—$1.70 per line, per issue 
Box service—$2 per issue 


DISPLAY CLASSIFIED 


$75 per column inch, pub set 
$70 per column inch, camera ready 


Contract rates available on request. 


E & P CLASSIFIEDS 
575 Lexington Av, New York NY 10022 
(212) 752-7050 
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EQUIPMENT & SUPPLIES 


CIRCULATION SOFTWARE 


CREATIVE DATA SYSTEMS offers com- 
prehensive circulation systems for news- 
papers with 10,000 to 100,000+ circula- 
tions. Designed to maintain total homes in 
market area. Adaptable to subscriber only 
basis. Provides on-line access to sub- 
scriber, route and carrier information. 
Produces daily and on-demand ABC, draw, 
bundle wrapper, carrier update package, 
truck manifest, mailing labels, includes 
auto router, PIA billing/amortization, car- 
rier billing, estimating, bond and magazine 
accounting, on-line district manager mes- 
sage system. Other systems available in- 
clude Display A/R with extensive sales 
analysis, transient classified, payroll, ac- 
counts payable, newsprint, commercial 
printing, and cost accounting. Designed 
for IBM General Systems Division equip- 
ment. Contact CDS, PO Box 23054, Kan- 
sas City MO 64141. (913) 888-6755. 


CIRCULATION SUPPLIES 


MAJOR SUPPLIER of poly news bags, 
plastic stretch and bundling film, rubber- 
bands, and kraft. Allegheny Paper Com- 
pany, 4640 Campbells Run Rd, Pittsburgh 
PA 15205, (412) 787-2700. 


MAILROOM 


MULLER INSERTER model 227 three into 
one and one Muller 227 two into one. 
Excellent condition. Model 545 Cheshire, 
526 label head and 12 foot conveyor. Ed 
Helsley, (800) 527-1668. 


SHERIDAN 24P inserter with conveyor 
connection to handfly table or counter 
stacker. Available immediately. Box 
33230, Editor & Publisher. 


MULLER inserter with 6 stations, excellent 
condition. Available immediately. Box 
33224, Editor & Publisher. 


MISCELLANEOUS 


CAREY INFEED Tension Control 
model TC 400 with web guide. 

Gregg Imprinter—22.776 repeat length, 
36” max. web width. 

4 Cary two side silicone web coaters 
Model V10007AR. 

Rebuilt 75 hp Hurlation drive system 
Includes controller, 75 hp motor and 
transformer. 

Kodak Redimatic 420 film processor. 
Therma Treck Controller 

Spencer Turbo Compressor Blower for 
air former. 5 hp 3 phase. 


Looking for best offer for this excess 
equipment left over from equipment con- 
versions. For price information call Jon 
Anderson, Printco Inc., (616) 754-3673. 


MUST SACRIFICE 


HEIDELBERG Kord offset press and 
Windmill platen press, also, AB Dick model 
360; 350 with T51 head and 385 offset 
presses; Multi’s model 1250 W and 1850. 


IBM Composer; camera; platemaker; var- 
ityper; headliner and photo typositor. 


Challenge 37” paper cutter. 


BELL & HOWELL (Phillipsburg) 6 station 
Master Mailer, 9 x 12 and 2 station insert- 
ers; 2 Bunn tying machines; Bond photo- 
copier; Destroyit paper shredder; Weldo- 
tron shrink packtunnel and sealer; 8 desks; 
8 IBM Selectric typewriters and material 
handling equipment, etc. 

In excellent condition, can be tested at 
premises. Phone: toll free (800) 521-5587 
and in Michigan (313) 865-7805, or write 
All Data Media Co, 1200 East McNichols 
Rd, Detroit MI 48203. 


NEWSPRINT 


NEWSPRINT ROLLS all sizes. BEHRENS 
Pulp & Paper Co. 3305 W. Warner, Santa 
Ana, CA 92704. (714) 556-7130. 


OFFERING 
NEWSPRINT 


Write us after January 20 for 
remaining spot-priced first 
quarter availabilities, Box 
31362, Editor & Publisher. 


EQUIPMENT & SUPPLIES 


NEWSPRINT 


NEWSPRINT CULLS—We offer 300 tons 
per month, various sizes. Northwest ship- 
ping point. (206) 567-4423. 


PHOTOTYPESETTING 


MAKING market in Mark |, Il, Ill Photon 
Pacesetters. The Lookout, POB 205, 
Hopewell Junc NY 12533. (914) 226-4711. 


COMPUGRAPHICS 
7200—$2800. Compuwriters—$4000. 
2961—$2300. Keyboards—$1200. Jus- 
towriters, FHN Business Products, Church 
Rd., Mt. Laurel, N.J. (609) 235-7614. 


CASH FOR MARK |, IV, 


and V Pacesetters 
(614) 846-7025 


2 OCR’'s, ECRM 5200's, with Beehive, 
BRPE punch, 3 years old. Make offer. Also 
2-6 level BRPE punches. Contact Dale E. 
Cordry, News-Press, St Joseph MO 64502. 
(816) 279-5671. 


HARRIS COMPUSTOR with spare parts kit, 
available immediately. $8500. Call Jack 
Owens, The Daily Post Athenian, Athens 
TN, (615) 745-5664. 


TYPESETTING department for sale, still 
running and will close in one week. Two 
Compugraphic 4961TL, 1 Compugraphic 
2961TL, etc., very reasonable. Call New 
England Printing Machinery, (617) 475- 
3210. 


AVAILABLE NOW 

2 Harris TXT Il’s, 5 disc arms, 12 point 
sizes (5-72). Spare power supply for light 
source. Complete set of spare modules 
and motors. Complete spare micro data 
computer. 22 discs included. Very light 
usage. For further information contact The 
Seattle Times, Fairview North and John, 
Seattle WA 98111. (206) 464-2540. Or, 
submit an offer in writing to W.B. Page at 
the address above. 


COMPUWRITER I—Very good condition, 
have upgraded equipment. Asking $3500. 
Call (315) 685-5738. 


COMPUGRAPHIC Unified Composer and 
Uniscan. Approximately 3 years old. Excel- 
lent condition. Where is, as is. Available 
March 1980. Two 2961s where is, as is. 
Call John Ashcraft, The Enquirer journal, 
PO Box 70, Monroe NC 28110. (704) 289- 
1541. 


COMPUGRAPHIC |, $3300; Compugraphic 
Il, $4500; 12 fonts, $500. Both $7500. 
Call (516) 484-4477. 


COMPUGRAPHIC IV, model B, low range, 
excellent condition, $8400. Two IBM stand 
alone composers, excellent condition, 
$2800 each. (203) 377-1796, John. 


PLANT LIQUIDATION due to illness. Entire 
Compugraphic system includes 2 Unified 
Composers, 2 Facit punches, Unisetter 
LR, Floppy Disc Reader, MDT 350 Mini- 
Disc Terminal, MOR Mini-Disc Reader, 
Compukwik processor, Mohr Dryer, 24 Un- 
isetter fonts with width cards, Harmony 
Press, Ruston LA (318) 255-8911. 


PRESSES 


1 UNIT GOSS COMMUNITY with folder 
Grease type excellent condition. 

2 1972 Daily King add on units with roll 
stands. 

1 Reconditioned Color King folder with 30 
HP GE drive. 


Call or write: 
CONTINENTAL PRINTING MACHINERY 
7881 Mastin St, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


MCCAIN SIDE SEWER, $8500. Call Ridley 
Lewis (800) 527-1925, in Texas call (800) 
442-6716. 


E&P Classifieds— 
As effective in the 
newspaper community as 


your newspaper's classifieds 
are in your community! 


EQUIPMENT & SUPPLIES 


PRESSES 


GOSS HEADLINERS, Mark |, units, fold- 


ers, color decks, also Di-Litho 
Goss Unitube and Universal presses, fold- 
ers, roll stands, drives, units, color 
decks—convert to Di-Litho, or offset 
Goss Suburban—5 units, folder, drive, roll 
stands 
Cottrell V-25, 4 units, balloon, count-o- 
veyor, Baldwin water. 
300 ft. Cutler Hammer Conveyor 
Baldwin 104 Count-O-Veyor 
Wood portable fountains—14¥2" and 16” 
Capco portable fountain—18’ 
Used Wraparound Saddles—aluminum, 
magnesium, steel, single and doubles 
2 sets Knapp Platemaking equipment 
2 Dynaflex Processors, 1 set punch, cut- 
ter, etc. 
Cutler Hammer Counter Stacker é 
Melting pots and stereo equipment avail- 
able in all cutoffs 
WANTED TO BUY: 
Colormatic Units, 2234” 
Gregg 36" Rewinder 
UNIVERSAL PRINTING EQUIPMENT CO 
(201) 438-3744 
Ask for Sam 


COTTRELL V-22, 4 units, JF-4 folder 
with double parallel. 

Cottrell V-25 folders, JF-1. 

Cottrell V-25, 4-10 units. 

Cottrell cross drive assembly. 

Cottrell Vanguard V-15, 2 units. 

Fairchild Color King 5 Units, 1968. 

Goss Community add-on units, 1969-76. 

Goss Suburban 1500 series folder. 

Goss SU folder, double parallel. 

Goss Suburban, 8 units. 

Goss Suburban add-on units. 

Goss SC folders. 

Goss folders: Urbanite, Suburban, SU, 
Community. 

Goss Urbanite folder, 1970. 

Goss Urbanite % folders. 

Goss 4, 6, 8-position roll stand. 

Gregg flying imprinter 2234”. 

Fincor motor and control 40 and 75 HP. 

WANTED: Newspaper equipment and 

complete plants. 


IREGAING. 
401 N. Leavitt Street 
Chicago, Illinois 60612 
(312) 738-1200 Telex 25-4388 


EQUIPMENT & SUPPLIES 
PRESSES 


2234" CUTOFF GOSS HEADLINER, 4 units 
2 half decks, 2 to 1 folder, available now. 

21%" cutoff Hoe Colormatic, 3 units, 2 
half decks, available now. 

4 Wood Autopasters. 

2 new Goss web width 55” or 56” cut down 
kit. 

2 Goss double balloon formers, 1 is 23 
9/16" cutoff, 1 is 2234” cutoff. 

2 4unit Goss, Community oil bath 

2234" cutoff Hoe color convertible 4 units, 
available now. 

Goss Suburban, 2 units, and folder. 

3 Wood single width reel tension pasters 
available now. Now in our warehouse 
cleaned and painted or rebuilt. 

4 unit Harris V22. 

3-1 unit Harris V22, and folders. 

4 unit Harris V15A. 

4 unit Mergenthaler. 

1 Gregg imprinter. 

BRAMBLE PROFESSIONAL PRESS INC. 
Route 2, Box 2285, McAllen, TX 78501 

(512) 682-7011. 


4 UNIT NEWS KING web offset press, fold- 

er, counterveyor, excellent condition, must 

sell, $67,500. 

3 Unit Cottrell V-15A web offset press, fold- 

er, counterveyor, excellent condition, 

$75,000. 
Call Mr Frost (614) 476-4100 


NO. 18 BOSTITCH side stitcher with 4 
heads $4950. Call Ridley Lewis (800) 
527-1925, in Texas call (800) 442-6716. 


PLANT LIQUIDATION due to illness. 3-unit 
Color King web offset, KJ-6 folder, 
Cutler-Hammer 20-hp solid state variator 
and drive motor; belt drive roll stands mod- 
ified for friction brakes: all in operation; 
plus add-on unit with roll stand needin 
parts. Harmony Press, Ruston LA. (318 
255-8911. 


HARRIS 2 color offset press, model LTL, 
42 x 58. $10,000. Call Ridley Lewis, (800) 
527-1925, in Texas call (800) 442-6716. 


MERGENTHALER NEWSMASTER large 4 
unit (2 around) rotary offset press (to 64 
page tab) similar to and will interface with 
Goss Urbanite, but half the used price of 
an Urbanite. Howard Sheldon (213) 630- 
1850, Paramount CA. 


ON E & P CLASSIFIEDS 


... We Bet You'll Be Satisfied! 


If your game is equipment, products, services 
or systems used in newspaper production (or if 
you're a publisher with surplus equipment on 
you hands) E & P Classifieds are your best bet 
to make (or save) some easy money. 


Call us today to reserve space in our next issue. 
Ask about our low contract rates! 


E&P CLASSIFIEDS 
You Can Bet On Them! 
(212) 752-7050 


EQUIPMENT & SUPPLIES 
PRESSES 


CONTINENTAL PRINTING 
MACHINERY 
We sell presses as is, or reconditioned. 
Move your press, install and train on all 
makes and models web offset and letter- 
press. 25 years experience. CONTACT: 
Ken Langley 
7881 Mastin, Ste 201 
Overland Park KS 66204 
(913) 432-8276 


COTTRELL V-15A, 3 units, JF 7 folder 
Cottrell V-15A, 2 units, JF 7 folder 
Cottrell V-15A add on unit 
News King 2 units/folder 
Color King, 2 units, KJ 6 folder 
Color King KJ 6 folder, 30 HP drive 
Custom-Bilt 3 knife rotary trimmer 
Cottrell 2 position V-15A roll stand 
Cottrell 4 position stacked roll stand 
INTER-WEB SYSTEMS 
1836 Woodward St 
Orlando FL 32803 
(305) 896-4330 Telex 56-7471 


GOSS URBANITE equipment. We own and 
offer complete presses, units, folders, and 
upper formers. Very early delivery. Used or 
remanufactured. O.N.E., Atlanta, Ga. 
(404) 321-3992, Telex 700563. 


SHERIDAN 18 pocket Accu-Speed gather- 
ing machine with Sheridan side stitcher, 
and packer box delivery. $29,500. Call Rid- 
ley Lewis (800) 527-1935, in Texas call 
(800) 442-6716. 


GOSS SUBURBAN Signature, 1500 series, 
1969. 4 units, 2 folders, 2 MEG auto reels, 
4 web oven. Excellent condition. |deal high 
speed color press for large newspaper TV 
guides, comics, preprints. January deliv- 
ery. 
O.N.E., Atlanta, Georgia 
(404) 321-3992, Telex 700563 


WEB OFFSET NEWSPAPER PRESSES 


2-Unit News King, recently reconditioned, 
1964, located our plant, available now. 

3-Unit Goss Community, 1965, located 
Florida, available approximately De- 
cember 1, 1979. 

4-Unit News King, 1966, low usage, lo- 
cated New Jersey, available now. 

4-Unit V-15A Harris, 1968, located Kansas 
City area, available December 1, 1979. 

4-Unit Goss Community, 1967, located 
New Hampshire, available now. 

5-Unit V-22 Harris, 1970, located Wiscon- 
sin, available Spring 1980. 

We can arrange for removal, transporta- 

tion, and installation of presses in buyer's 

plant. 


For More Information 
Inland Newspaper Machinery Corp. 
105th & Santa Fe Dr., PO Box 5487 
Lenexa, Kansas 66215 
(913) 492-9050 Telex 43262 


9-UNIT GOSS MARK | 
HEADLINER PRESS 


Press No. 2266 and 2267 

9 Units 

2 Color humps 

2 Double 2:1 folders 

1 Superimposed color unit (equivalent of 
2 half decks) 

2 Half decks 

2234" cutoff 

90° Plate stagger 

Tension plate lockup 

Under-folder leads 

Double upper formers 

4 piel bar nests—1-2 bar, 2-3 bar, 1-4 

ar 

Manual and power compensators 

Goss reels, tensions and pasters 

New G.E. controls (early 1978) 

Unit drive motors rebuilt 

Geared for 52,500 IPH 

Now using 60” web width 

Reels accommodate 40’ diameter 


Through the use of existing color couples 
and reverses, excellent color flexibility is 
available. This high speed press provides 
excellent net production and is capable of 
exceptional reproduction. This press is in 
excellent condition. Available first quarter 


of 1981. 
Call, Write or Wire: 

INLAND NEWSPAPER 
MACHINERY CORPORATION 
105th & Santa Fe Drive, P.O. Box 5487 
Lenexa, Kansas 66215 
(913) 492-9050 Telex 42362 


HYSTER ROLL GRABBER $9800. Call Rid- 
ley Lewis (800) 527-1925, in Texas call 
(800) 442-6716. 


EQUIPMENT & SUPPLIES 
WANTED TO BUY 


IBM COMPOSER, IBM ESC, IBM fonts, 
IBM; camera. N. Gregory, 343 Clive Ave., 
Oceanside, NY 11572. (516) 764-2250. 


FERAG counter stacker in good condition. 
Must see in operation. 
Box 27787, Editor & Publisher. 


SHERIDAN 48P or 72P inserter required 
by daily newspaper. Will pay top dollar. 
Box 25954, Editor & Publisher. 


GOSS COMMUNITY OIL BATH with SC 
folder unit separate. Box 1983, Editor & 
Publisher. 


NEED 1500 SERIES GOSS SUBURBAN 
4 to 6 units. 
BOX 200, EDITOR & PUBLISHER. 


STA-HI 257 or 
251 COUNTER STACKER 
Box 25955, Editor & Publisher. 


LATE STYLE 
COTTRELL V22/25 AND 845 
BOX 273, EDITOR & PUBLISHER. 


CHESHIRE and Phillipsburg any condition. 
Call collect Herb (201) 289-7900 A.M.S., 
1290 Central Ave., Hillside, NJ 07205. 


MAKING market in Mark |, Il, Ill Photon 
Pacesetter. The Lookout, POB 205, Hope- 
well Junc NY 12533. (914) 226-4711. 


HIGHEST PRICES PAID for your obsolete 
lithographic film and silver chip. Call Bos- 
ton Recovery, PO Box 799, Brockton MA, 
(617) 588-3214. 


USED MACHINERY—Stepper model 600 
or similar machine. 
(516) 766-7835. 


THREE-UNIT WEB OFFSET press in good 

condition. Phone (602) 955-9253, or write 

a Wek, 3827 E Marlette, Scottsdale AZ 
5253. 


LAWSON model C_3-knife trimmer. Call 
Ridley Lewis (800) 527-5025, in Texas call 
(800) 442-6716. 


Help 
Wanted... 


ACADEMIC 


OPENING: Advertising 
RANK: Assistant Professor 
SALARY: Competitive p 
QUALIFICATIONS: Masters degree with 
significant professional experience, or 
PhD with some professional experience. 
POSITION: Appointment for academic 
year beginning In the Fall of 1980. 
DESCRIPTION: Successful applicant, 
would have primary responsibility for 
teaching courses in advertising copy and 
layout, and creative strategy. Applicant 
should be able to teach other advertising 
courses.if necessary. There may also be an 
opportunity to teach courses in mass 
communication if needed. 

Applicant should be able to work well with 
students since advising is an important 
part of the position. Applicant should also 
e willing to work with professionals in the 
community and the state. 
APPLICATIONS: Send resume to or con- 
tact Dr. Donald R. Glover, Chair, Advertis- 
ing Department, School of Journalism, 
University of Nebraska-Lincoln, Lincoln, 
Nebraska 68588. 

DEADLINE: Deadline for applications is 
December 10, 1979. 

The University of Nebraska-Lincoln 
is an equal opportunity, 
affirmative action employer. 


FALL, 1980. Instructor or Assistant pro- 
fessor to teach newswriting, editing, fea- 
tures and possibly photography and help 
develop curriculum. Masters degree in 
Journalism or in English (if bachelors de- 
gree in Journalism) plus minimum of three 
years of professional newspaper experi- 
ence required. PhD preferred. 
Affirmative Action, Equal Opportunity 
Employer. 
Contact: 
E. Samuel Dudley, Head 
Department of Communication 
: PO Drawer NJ 
Mississippi State University 
Mississippi State MS 39762 


EDITOR & PUBLISHER for December 1, 1979 


HELP WANTED 
ACADEMIC 


THREE FACULTY POSITIONS open August 
15, 1980. One in advertising-public rela- 
tions and two in news-editorial. All tenure- 
track. Teach other courses as qualified. 
Several years recent, relevant experience; 
some teaching background preferred. 
Masters required; PhD or near preferred. 
Equal Opportunity employer. Contact 
Search Committee, Journalism Depart- 
ment, University of North Dakota, Grand 
hoes ND 58202. Deadline February 1, 


PRINT JOURNALIST 

Middle Tennessee State University’s De- 
partment of Mass Communications has a 
new tenure-track position that will start 
August 1, 1980. It is in the Print Jour- 
nalism Sequence of the Department. The 
nature of the post is as follows: Faculty 
member to teach introductory multi-media 
writing course and advanced skills and 
theory courses. Ph.D. in journalism or 
mass communications preferred, master’s 
degree required. Knowledge of VDTs help- 
ful. Rank and salary commensurate with 
[eer deate and experience. Application 
leadline is January 15, 1980. Send letter 
of application, vita, and three letters of 
recommendation to Dr. Edward M. Kim- 
brell, Chairman, Department of Mass 
Communications, Box 51, Middle Tennes- 
see State University, Murfreesboro, TN 
37132. (MTSU is an affirmative action/ 
equal opportunity employer.) 


NEWS-EDITORIAL FACULTY and adviser 
to semi-weekly student newspaper, 
Tenure-track position. Upgraded salary 
and rank. Teaching and media experience 
required. Adviser experience helpful. PhD 
preferred. ABD or masters with solid media 
work will be considered. Applications, re- 
sumes, references must be received by 
January 15, 1980, for employment in Sep- 
tember. Contact Chairman, Department of 
Journalism, Box 5121, Southern Station, 
University of Southern Mississippi, Hat- 
tiesburg MS 39401. An equal opportunity, 
affirmative action employer. 


ADMINISTRATIVE 


CIRCULATION 


CIRCULATION MNGR. 


preferred. 
TRANSP. MNGR. 


To $30,000 
For 75,000 daily located in Midwest. 
Part of major newspaper chain. Super- 
vise staff of 25, DM operation. Degree 


To $30,000 
For large metro daily located in eastern 
United States. Report to CM with 


HELP WANTED 
ACADEMIC 


THE AMERICAN UNIVERSITY IN CAIRO 
will have two faculty vacancies in Mass 
Communication, beginning September 
1980. One requires specialization in public 
relations and advertising, the other 
specialization in newswriting, editing, and 
reporting. Both would teach, in addition to 
courses in their specialty, introduction to 
mass communication and/or mass media 
in society. Ability to teach theory or re- 
search methods a plus. Candidates should 
specify area of greatest research and 
teaching interest. Teach, in English, 
undergrad and grad courses 9 hours per 
semester. Doctorate, teaching experience, 
and ability to adapt courses to needs and 
perspectives of students in a developing 
country required. Rank, salary depend on 
qualifications. Two-year appointments, 
may be possibility for renewal or extension. 
Housing, travel provided foreign (including 
U.S.) nationals hired outside Egypt. Write, 
with resume, to: Dean of the Faculties, The 
American University in Cairo, 866 United 
Nations Plaza, New York, NY 10017. 


ASSISTANT PROFESSOR—Tenure-lead- 
ing, effective August 18, 1980. Teach 
writing, reporting and/or newspaper edit- 
ing plus graphics and/or core courses in 
history or communications, communica- 
tions law and mass communications and 
society if necessary. Job includes regular 
share of student advising and committee 
assignments as well as responsibilities to 
serve within the profession. Requires Mas- 
ter's in Journalism, Doctorate preferred, 
with at least five years professional experi- 
ence in newspaper and/or magazine jour- 
nalism. Apply by February 15 to: Mr. Jack 
Botts, Chairman, News-Editorial Depart- 
ment, Schoo! of Journalism, The Univer- 
sity of Nebraska-Lincoln, Lincoln, Ne- 
braska 68588. Affirmative Action/Equal 
Opportunity Employer. 


TENURE-TRACK appointment in Jour- 
nalism, Public Relations and English. PhD 
desirable. Rank negotiable. Charles Crupi, 
Chairman, Department of English, Albion 
College, Albion MI 49224. 


ADMINISTRATIVE 


paid. Publication part of major 
newspaper chain. Experience with a 
combination daily/weekly is highly 
desirable. 


CIRC. MRKT. MNGR. To $20,000 
For a medium size daily located in the 
southwestern United States. Position 
reports to the circulation director and 
will be responsible for establishing and 


responsibility for fleet of over 200 
vehicles, manpower scheduling and 
routing. Exposure and experience with 
routing utilizing data processing highly 
desirable. 


CIRCULATION MNGR. To $26,000 
For large weekly operation located on 
the West Coast. Report to publisher and 
supervise staff of 25. Publication is 
unionized and experience in a union en- 
vironment is most desirable. Degree 
preferred but will waive in lieu of ex- 
perience. Base salary as shown above 
plus bonus. 


CIRCULATION MNGR. To $25,000 
For large group of weeklies located in 
the midwestern United States. Will 
report to publisher and will have prime 
responsibility for reorganizing depart- 
ment. Should have prior circulation ex- 
perience in a competitive marketplace, 
suburban type newspaper operation 
preferred. 


CIRCULATION MNGR. To $20,000 
For combination daily and weekly 
located in southern United States. 
Weeklies are combination of free and 


WAHLS 


organizing the department. Should have 
a degree in Marketing and experience 
in circulation management. Base salary 
as shown above plus bonus. 


CIRCULATION MNGR. To $18,000 
For 15,000 daily located in Southwest. 
Position reports to the publisher. 
Degree preferred. Company is part of a 
progressive newspaper chain. Base 
salary as shown above plus bonus. 


CIRCULATION MNGR. To $16,000 
For 30,000 daily located in the 
Midwest. Will be circulation manager 
for half of the distribution plus a TMC 
product. Position reports to circulation 
director and supervises five DM's plus 
Office staff. 


CIRCULATION DIR. To $15,000 
For small daily located in the southern 
United States and part of a major 
newspaper chain. Will report to the 
publisher, Prefer someone with a strong 
sales orientation and promotion ex- 
perience. 


For information call: 
Patrick J. Quinn, Jr. 


EDITOR & PUBLISHER for December 1, 1979 


HELP WANTED 
ACADEMIC 


| OPENING: News-Editorial 


RANK: Assistant Professor 

SALARY: Competitive 

QUALIFICATIONS: Masters degree and/or 
Ph.D. Considerable professional experi- 
ence is required in reporting and/or edit- 


ing. 
ESSITION: Special appointment for 
academic year beginning in the Fall of 
1980. No assurance that appointment will 
icad to a permanent, tenure-leading posi- 
tion. 
DESCRIPTION: Primary responsibility for 
teaching courses in reporting, editing and 
layout. Applicant should be able to teach 
some courses in mass communication. 
Applicant should also work well with stu- 
dents since advising is an important part 
of the position. 
APPLICATIONS: Send resume to or con- 
tact Professor Jack C. Botts, Chair, 
News-Editorial Department, School of 
Journalism, University of Nebraska- 
Lincoln, Lincoln, Nebraska, 68588. 
The University of Nebraska-Lincoln is an 
equal opportunity, affirmative action 
employer 


TENURE-TRACK POSITION at the rank of 
assistant professor, Fall, 1980, in the 
journalism sequence, Washington State 
University. Duties include teaching under- 
graduate courses in journalism and par- 
ticipating in the development of a 
graduate program. Professional experi- 
ence in journalism, a PhD, and demon- 
strated research record required. WSU is 
an equal opportunity/affirmative action 
employer. We encourage minority, women, 
handicapped, Vietnam-era and disabled 
veterans, and/or aged persons to apply and 
identify themselves as such in their appli- 
cations. Letters of application, vitae, and 
at least three recent letters of recom- 
mendation should be sent to Glenn A. 
Johnson, Department of Communications, 
Washington State University, Pullman WA 
99164. Review begins January 15, 1980. 


ADMINISTRATIVE 


MANAGEMENT POSITIONS 


ADVERTISING 


AD MANAGER To $30,000 
For large group of weeklies located in 
the midwestern United States. Job 
reports to the general manager, super- 
vise a Staff of twelve. Degree preferred. 
Must be a strong manager and ad- 
ministrator 


RAM To $27,000 
For 50,000 daily located in the 
midwestern United States. Report to the 
ad director, supervise staff of 25 in this 
non-union facility. Company is part of a 
major newspaper chain and represents 
above average growth potential. Degree 
preferred. Base salary as shown above 
plus bonus. 


ASST. AD DIR. To $27,000 
For 75,000 daily located in a highly 
competitive marketplace on the East 
Coast. Must have prior advertising 
management experience in a com- 
petitive marketplace and be a strong 
administrator and trainer. 


AD DIRECTOR To $25,000 
For 30,000 daily located in the southern 
United States and part of a major 
newspaper chain. Report to publisher 
and must have prior advertising 
management experience with a com- 
parable size property. Base salary as 
shown above plus bonus. 


For information call: 
Patrick J. Quinn, Jr. 


HELP WANTED 
ACADEMIC 


ASSISTANT/ASSOCIATE PROFESSOR to 
teach Introductory and Advanced Advertis- 
ing courses, including Radio-TV Advertis- 
ing; may also be assigned to teach news 
writing laboratory or introductory public re- 
lations course. Masters degree required; 
doctoral degree preferred; 3-5 years pro- 
fessional experience in advertising field 
required; teaching experience at the col- 
lege level preferred. Salary up to $16,700 
for 10 months. Apply by sending resume, 
names and addresses of three references 
to Dr. Marlan D. Nelson, Chairman, Jour- 
nalism and Advertising, Oklahoma State 
University, Stillwater, OK 74074. Applica- 
tion deadline is December 31, 1979, or 
until adequate pool of qualified applicants 
is received. Job begins September 1, 
1980 

Oklahoma State University is an equal op- 
portunity employer/ethnic minorities and 
women candidates are urged to identify 
themselves in the application. 


THE SCHOOL OF COMMUNICATION at 
The University of Alabama is seeking to fill 
several positions beginning in August, 
1980 in the following areas: public rela- 
tions, advertising, and graphics. Respon- 
sibilities include teaching introductory and 
advanced courses. Salaries and rank are 
dependent upon qualifications and experi- 
ence. Candidates must possess an earned 
doctorate, professional experience within 
the communication industry and demon- 
strate the potential for scholarly research. 
Contact: Search Committee, School of 
Communication, University of Alabama, 
P.O. Box 1482, University, AL 35486. 
Equal Opportunity/Affirmative Action 
employer. 


INSTRUCTOR to teach one course in de- 
velopment of the black press. Part time 
position. Submit any articles on the sub- 
ject and an outline of a 15 week course as 
you would propose to teach it by mid- 
December to Professor J Klarfeld, Jour- 
nalism Department, Boston University, 
640 Commonwealth Av, Boston MA 02215. 


ADMINISTRATIVE 


COMMERCIAL 


PRODUCTION MNGR. $35,000 
Midwestern commercial and suburban 
weekly printing company. Will super- 
vise sixty in composition, pre-press, 
press, and finishing, Must have super- 
visory experience. 


PRODUCTION MNGR. $35,000 
Northwestern commercial non-heatset 
web lithographer with sales of $10 
million. Must have a strong background 
in administration and manufacturing. 


SALES REP. $30,000 
Great Lakes area based web offset com- 
mercial lithographer is seeking a sales 
representative to sell in Chicago. In- 
dividual must be familiar with Chicago 
area and have proven sales record. 


WEB PRESS FORMN. $23,000 
Large midwestern commercial and 
newspaper web lithographer. Positions 
available on all three shifts. 


WEB PRESSMAN $8.25/hr. 
Eighty employee commercial non- 
heatset web lithographer located in an 
attractive midwestern city. Person 
should have Goss Community ex- 
perience. 


For information call: 
Roger W. Linde 


215-565-0800 
Post Office Box 905 
610 East Baltimore Pike 
Media, Pennsylvania 19063 
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HELP WANTED 


ADMINISTRATIVE 


EXPERIENCED 
GENERAL MANAGER 
Needed for small 5-day daily. Excellent 
Mid-South location. Three year old plant. A 
great opportunity. Call (704) 465-1100 
after 7 pm weekdays, or (804) 376-3021 
weekends. Ask for Robert J. Rossi. 


GENERAL MANAGER 

Small Ohio publications group needs man- 
ager for PM daily. Competitive salary plus 
bonus arrangement. We're looking for a 
highly motivated individual whose respon- 
sibilities can grow with our company. Re- 
sume and salary requirements to PO Box 
352, Bellevue OH 44811. 


ASSISTANT OFFICE 
MANAGER 

Immediate opening with a well established 
and growing company in San Luis Obispo, 
California for a person experienced in the 
area of operations and financial manage- 
ment to supervise our accounting opera- 
tion. Responsibilities will include a compu- 
ter training program, program mainte- 
nance, production and evaluation of re- 
ports and coordination of system usage. 


Tell us how you qualify by contacting Mr 
Reno, at (805) 543-1901 or write to the 
Telegram-Tribune Company, PO Box 112, 
San Luis Obispo CA 93406. 


ADVERTISING 


ADVERTISING MANAGER 

Strong eastern Ohio weekly wants to dou- 
ble size to $800,000 in 3 years. If you can 
do it, write telling us what you have to 
offer. You will be well paid, get good bene- 
fit package. Nice town in beautiful section 
of state. Letter must give salary require- 
ments. Reply to Box 31277, Editor & 
Publisher. 


MONTANA BASED international monthly 
rodeo oriented tabloid needs a sales direc- 
tor. Resume, references and salary re- 
quirements to The World of Rodeo, Box 
660, Billings MT 59103. 


ADVERTISING DIRECTOR for 25,000 cir- 
culation and 6 weeklies. Seek aggressive 
person with sales experience in display, 
classified and departmental administra- 
tion. Salary and benefits in excess of 
$25,000. Opportunities to advance. Must 
be aggressive and possess integrity. Zone 
5. Box 31220, Editor & Publisher. 


RETAIL ADVERTISING MANAGER posi- 
tion. Run retail department with 9 outside 
salespeople. Advancement opportunities 
excellent within the paper and the Harte 
Hanks chain. Good base salary plus MBO 
incentive. Send resume to Advertising Di- 
rector, PO Box 5111, San pnede Standard 
Times, San Angelo TX 76902. 


RETAIL ADVERTISING Area Manager 
needed badly, person to take charge of 
area sales for top quality award winning 
shopping guide, 22,000 circulation, 4 year 
old private delivery system, most modern 
equipment. We are growing and need a self- 
Starter to organize, direct and sell. Experi- 
ence preferred in Shopper Concept. How- 
ever will consider the one with will to work 
and grow with us. Send photo and resume 
to: T Kress, c/o Foxxy Shopper, PO Box 
526, Sparta WI 54656. 


ADVERTISING/BUSINESS MANAGER 
Need experienced, aggressive advertising 
person who can turn things around at a 
young and fresh but struggling regional 
weekly tabloid newsmagazine. Right per- 
son will help editor-owner achieve alterna- 
tive journalistic goals by putting paper on 
sound financial ground; someone who can 
sell ads as well as motivate small sales 
staff, while helping promote circulation. 
Base plus commission on overall perform- 
ance. Zone 5. Send resume listing current 
salary. Box 33277, Editor & Publisher. 


RETAIL AD MANAGER 


Major Western daily in a highly competitive 
marketplace seeks an individual with ex- 
perience managing retail/display advertis- 
ing in a similar environment. Degree pre- 
ferred but not required. Salary to $26,500 
plus commission bonus plan. Fee paid. 
Call or write in mantiitanes to Mike 
Langford. 


EXECUTIVES WEST 
4222 East Camelback Road 
Suite 200H 
Phoenix, Arizona 85018 
(602) 952-1204 


& 


HELP WANTED 


ADVERTISING 


EXPANDING DISPLAY department, seek- 
ing retail manager, advertising representa- 
tives and layout artist. Immediate opening 
Arizona daily-weekly group. Remuneration 
commensurate with experience and abil- 
ity. Jim Schmitt, Advertising Director, 
Casa Grande Newspapers, Inc, PO Box 
639, Casa Grande AZ 85222. 


ADVERTISING 
SALES 


We're looking for a successful experienced 
sales representative who is looking for a 
new Challenge on a top medium-size daily. 
Pleasant Midwest location. Starting salary 
range $14,200 to $17,500 with regular in- 
creases. Position open mid-December or 
early January. Send letter and resume to 
Box 31390, Editor & Publisher. 


ADVERTISING DIRECTOR 
Western New York, 10,000 daily with Sun- 
day and shopper. The person we are look- 
ing for will be in charge of all facets of the 
ad department, and must be a leader and 
able to motivate a medium size staff in a 
very competitive market. This is an excel- 
lent opportunity for the right person. If in- 
terested write and tell us why, Be resume 
and salary requirements to Box 31382, 
Editor & Publisher. 


ADVERTISING-MARKETING MANAGER 
wanted for fast growing, university city, 7 
days a week paper. Modern plant,superior 
news product and excellent saturation of 
market. Management anxious for profes- 
sional ad management and marketing, tak- 
ing advantage of computer system infor- 
mation on subscribers, demographics, etc. 
Company has modern, growing, flexible 
10,000 subscribers, cable television sys- 
tem which presents possibilities for mar- 
keting and sales efforts. Manager should 
be able to direct and motivate, be anxious 
to keep abreast of new developments in 
sales and marketing. Please send personal 
resume and names of references. All re- 
plies kept in confidence unless otherwise 
released by applicant. Write Box 31344, 
Editor & Publisher. 


WOULD YOU like to beat a shopper? Hiring 
locals hasn't worked. Need experienced 
salespeople. Small Zone 5 daily. State sal- 
ary. Hiring after Christmas. Box 31333, 
Editor & Publisher. 


FAST GROWING suburban weekly in 
California, looking for strong, enthusiastic 
individual with some experience in adver- 
tising. Salary/+ high commission, mileage. 
Immediate opening. Reply Foster City 
Progress, PO Box 4040, Foster City CA 
94404, Attn: Sharry Han, Ad Manager. 


ARTISTS 


STAFF NEWS ARTIST—Two to three years 
experience. Strong in graphic design and 
illustration. Should be able to produce 
hard graphics (maps, charts, etc.). Reply 
with resume and samples to Box 31249, 
Editor & Publisher. 


ARTIST 
Major Zone 5 metropolitan AM newspaper 
needs experienced editorial artist with par- 
ticular strength in maps, charts and 
graphs. Must be willing to work nights. 
Journeyman scale exceeds $500, plus 
10% night differential. Send resume and 
samples to Box 31316, Editor & Publisher. 


CIRCULATION 
CIRCULATION CAREERS 


The Seattle Times newspaper is seeking 
circulation career-oriented individuals. 
Due to rapid growth we will be hiring sev- 
eral district field personnel over the next 
several months. 


Individuals with strong circulation experi- 
ence will be considered for senior district 
oe positions. Salary range $16 to 


People with limited or no circulation ex- 
perience will be considered for assistant 
district advisor positions. Salary range $10 
to $14K, with excellent opportunity for ad- 
vancement. 


Some college desirable but not necessary 
if work references are solid. 


owes and minorities encouraged to ap- 
ply. 

Apply now, applicants will be considered 
on a priority basis. Send resume and cover 
letter to Tim Carothers, The Seattle Times, 
PO Box 70, Seattle WA 98111. An equal 
opportunity employer. M/F/H. 


HELP WANTED 


CIRCULATION 


WANTED—Circulation Manager with 
knowledge in all phases of circulation 
work. Excellent opportunity for a district 
person to move up or assistant circulation 
manager to run own department. Must be 
willing to roll up sleeves and work, not just 
talk. Send full resume to Box 31262, 
Editor & Publisher. 


DISTRICT MANAGERS 


Cold weather got you? Feel stymied, no 
future? Are you working in a depressed 
market? Maybe we have an answer for you. 
We are seeking people who have been in 
the Circulation Field just long enough to 
realize they like it. We are not necessarily 
looking for a great deal of experience, but 
rather an understanding of what it takes to 
get the job done. (We won't reject experi- 
ence from a down to earth, hard worker, 
but we don’t need desk jockeys.) We can 
offer you employment with one of the na- 
tion's largest newspapers, a good salary, 
with opportunity of advancement (if you 
earn it), insurance, retirement, holidays, 
vacations, sun, salt, fresh water fishing 
and the fastest growing metro area in the 
country. Why not take a few minutes to 
drop me a resume? Be sure to state pres- 
ent earnings and be assured your inquiry 
will be in confidence. Equal Opportunity 
Employer Male/Female. Box 31110, Editor 
& Publisher. 


CIRCULATION DIRECTOR 


THE CONCORD MONITOR in Concord, 
New Hampshire, is seeking a skilled man- 
ager of people who has a history of suc- 
cessful management in circulation. 


We require a manager with strong market- 
ing, analytical and planning skills who has 
the capacity to conceptualize and inno- 
vate. He/she must possess not only an in- 
ventory of traditional circulation skills but 
be knowledgeable, as well, in current de- 
velopments and concepts. 


In return, we offer a highly professional 
environment, a growing 19,500 daily, the 
license to pursue excellence, and a highly 
desirable area in which to live. 


Please send your resume with a cover let- 
ter addressing our requirements to 
Michael D. Coughlin, General Manager, 
The Monitor Publishing Co., 3 North State 
St., Concord NH, 03301. 


CIRCULATION MANAGER 
13,000 circulation, 5 day daily in Boston 
suburbs needs an aggressive person to 
head up a rebuilding program. Great op- 
portunity for the right person. Please send 
resume and salary history in confidence to 
Box 31256, Editor & Publisher. 


SMALL GROWING DAILY in rural Zone 9 
needs person with some experience to 
handle carrier supervision-recruitment 
training and promotion. Send resume and 
salary range expected. Box 31236, Editor 
& Publisher. 


CIRCULATION MANAGER for expandin 


group of weeklies and shopper in New Yor! 
City. Emphasis on home delivery. Send re- 
sume, salary expectations to Box 33204, 
Editor & Pubiisher. 


\ BOY CREWS 
Major daily and Sunday in Zone 2 seeks 
experienced contract operator capable of 
producing 400+ orders per week in large 5 
ote area. Box 31401, Editor & Pub- 
isher, 


ARE YOU a district manager at a small to 
medium paper and want to grow in the 
circulation field? Feel boxed in and want to 
manage a department in the next 2-3 
years? 


We need a strong district manager who is 
ready to be brought along as one of our 
group’s department heads. Only shirt- 
sleeved individuals need apply to work 
hand-in-hand with the circulation director. 
We offer good compensation and a gener- 
ous benefit package. Send resume with ref- 
erences to Box 31386, Editor & Publisher. 


CIRCULATION MANAGER—50,000 circu- 
lation Zone 5 weekly group, dominant in 
growth market. Excellent opportunity for a 
Pro with credentials on paid and TMC. Al- 
ternate distribution experience a plus. Box 
31387, Editor & Publisher. 


MANAGER—4000 circulation in Zone 7. 
Can be much higher with good organized 
promotions. Ideal situation for number two 
person seeking challenge. Excellent op- 
portunity for advancement for individual 
willing to work hard to regain lost circula- 
tion. Salary plus bonus. Submit back- 
ground and salary requirements to Box 
31304, Editor & Publisher. 


HELP WANTED 
CIRCULATION 


ASSISTANT METRO 
MANAGER 


Major metropolitan daily newspaper has an 
immediate opening for an assistant to our 
metropolitan circulation manager. Candi- 
date hired will have an excellent opportun- 
ity to grow while directing and working in 
several different areas of our circulation 
department. Prime candidate will have 
generalist experience in circulation with 
proven supervisory skills, sharp organiza- 
tional skills, and strong written and oral 
communications skills. You will report di- 
rectly to our metropolitan circulation man- 
ager. Competitive salary and fringes. If in- 
terested, please send resume and salary 
requirements to: Stan Sawdey, St Paul 
Dispatch, Pioneer Press, 55 E 4th St, St 
Paul MN 55101. 


AREA MANAGER/ASSISTANT—The Ot- 
tumwa, lowa, Courier has an immediate 
opening for an experienced district man- 
ager who's ready for greater responsibility. 
In addition to regular circulation supervis- 
ory responsibilities, this person will assist 
in developing special sales—service and 
promotion programs, and will participate 
in department planning and budgeting. It’s 
a good opportunity to develop broader 
management skills essential for advance- 
ment within circulation and newspaper 
marketing. Send resume outlining back- 
ground and salary expectations to Person- 
nel Department, The Ottumwa Courier, 
Box 477, Ottumwa IA 52501. An equal op- 
portunity employer M/F. 


CITY CIRCULATION MANAGER—Metro- 
politan daily and Zone 6, applicant must 
have proven track record as Manager as 
well as circulator. Degree preferred but 
not required. Applicant should be a self- 
starter, motivated, and results oriented. 
Send resume in confidence to Box 31340, 
Editor & Publisher. 


MAJOR ZONE 2 AM Metro, is currently tak- 
ing applications for newspaper sales con- 
tractors. Interested in “‘one-on-one’’ and 
crew solicitation only. Send replies to Box 
31335, Editor & Publisher. 


CLASSIFIED ADVERTISING 


CLASSIFIED ADVERTISING MANAGER for 
building Zone 2 highly successful and re- 
sultful section to greater heights. Ambi- 
tious, energetic present #2 or #3 in com- 
mand OK. Send details including salary 
requirements. Box 33274, Editor & 
Publisher. 


CLASSIFIED AD MANAGER wanted. A No. 

2 who wants to be No. 1. Now’s your 

chance to move up, only if you can lead, 

motivate and sell. Opening exists on sub- 

urban weekly newspaper chain in New Jer- 

sey, near metro area. Good salary, com- 
any benefits. Box 31320, Editor & 
ublisher. 


EDITORIAL 


WANTED—Managing Editor for semi- 
weekly newspaper. Total new plant, com- 
petitive situation. Must know offset 
makeup and photography and be able to 
direct other people. Call Pat Williams, The 
Dispatch, Cookeville TN, (615) 528-5405. 


THE BUFFALO COURIER-EXPRESS, re- 
cently acquired by the Minneapolis Star & 
Tribune Company, is seeking experienced 
rewrite/copy editors. Send resume to 
Martha Hanny, Courier-Express, 795 Main 
St, Buffalo NY 14240. 


COPYWRITER 


Copywriter to prepare promo- 
tion and related materials for 
large research institute in 
Saudi Arabia. Send resume 
to: 


Research Institute 
University of Petroleum 
& Minerals 
223 W Loop South, Ste 410 
Houston TX 77027 


EDITOR & PUBLISHER for December 1, 1979 


HELP WANTED 
EDITORIAL 


WANTED—General Assignment Reporter. 
Must have working knowledge of 35mm 
camera. Call Pat Williams, The Dispatch, 
Cookeville TN, (615) 528-5405. 


EDITOR for a county-seat, county-wide, 
weekly paper located along the scenic 
Rock River in the Blackhawk Hills of 
northern Illinois. The successful candidate 
will have previous newspaper editing ex- 
perience or comparable technical skills. 
You must be strong in court house news 
coverage, correspondent recruitment and 
photo ability. VDT experience helpful but 
not necessary. Starting salary to $12,000 
plus benefits. Contact Michael Tompkins, 
Rochelle Newspapers Inc, 401 N Main St, 
Rochelle IL 61068. 


FARM EDITOR—The successful candidate 
will have newspaper or magazine editing 
experience. Farm-related background 
helpful but not necessary if you are willing 
to learn. We're a top-notch newspaper 
group with completely modern facilities 
and equipment. We demand excellence 
from our editors. Salary requirements and 
resume to Michael Tompkins, Rochelle 
Newspapers Inc, 401 N Main St, Rochelle 
IL 61068. 


HIGHLY REGARDED Florida business 
magazine seeks top flight business jour- 
nalist to help reshape firmly entrenched 
publication. Must be thoroughly experi- 
enced in business writing. This is an ideal 
working and living opportunity for en- 
thusiastic writer or editor. Write President, 
PO Box 2350, Tampa FL 33601. 


THE GAZETTE LEADER, The newspaper 
for Cape May County, New Jersey, is up- 
dating its resume file. Copy editors, gen- 
eral assignment and political reporters en- 
couraged to write, 1212 Atlantic Av, North 
Wildwood, NJ 08260. 


WE ARE SEEKING talented reporters, 
desk people and editors. Challenging posi- 
tions in one of the South's fastest growing 
areas. Excellent salary and benefits with 
room for advancement. Degree and ex- 
perience desired. Mail resume and clips to 
Personnel Manager, Clarksville Leaf- 
Chronicle, 200 Commerce St, Clarksville 
TN 37040. 


REPORTER to handle general news for 
quality South Carolina weekly newspaper 
in major university town. Good place to live 
and work. Recent J-school graduate ac- 
ceptable. Send complete information with 
application. Box 33236, Editor & 
Publisher. 


FARM WRITER 

Midwest morning-evening combination 
seeks farm writer to cover agricultural 
scene. Must know agriculture. We hope 
the winning candidate will also have a 
Midwest farm background and a 
bachelor's degree, be able to write well and 
quickly and be able to take pictures. Send 
complete resume, samples of work to Earl 
Dyer, The Lincoln Star, PO Box 81609, 
Lincoln NB 68501. 


CAN YOU breathe some life into our “‘life- 
styles"’ section? If you are experienced in 
feature writing, layout and production and 
can point with pride to some sparkling 
examples, we can give you the chance to 
sparkle as an editor on an under-50,000 
daily and Sunday Southeast prize winner. 
Send resume, nonreturnable clips and 
idea of salary requirements to Box 33296, 
Editor & Publisher. 


EDITOR for hard news, award winning 
weekly newspaper group in Michigan. 
Unique environmental area within com- 
muting distance of several large cities. 
Must be competitive news person, have 
technical skills and some management ex- 
perience. Send resume, writing and layout 
samples and salary expectations to Box 
14, Union Lake MI 48085. 


COPY EDITOR 


Major metropolitan daily news- 
paper in Midwest seeks a sharp 
copy editor with a flair for 
headline writing and an eye for 


detail. VDT experience pre- 
ferred. Applicants should know 
their way around a compos- 
ing room and have a feel for 
eye-catching layouts. Send re- 
sume to Box 31231, Editor & 
Publisher. 


HELP WANTED 
EDITORIAL 


GOOD GENERAL ASSIGNMENT reporter 
with camera, make up knowledge, that our 
organization can train as assistant manag- 
ing editor. If you don’t know the business 
this job isn't for you, Send complete res- 
ume to Pat Williams, The Dispatch, PO 
Box 2848, Cookeville TN 38501 


CITY EDITOR 

Due to staff promotions our 6000 circula- 
tion daily with a young, talented 10 person 
staff needs city editor with makeup, edit- 
ing, headline writing and assignment mak- 
ing experience. Opportunity for advance- 
ment within our national organization. 
Send complete resume, work samples, 
salary requirements to: W. Willis, Green- 
ville Record-Argus, PO Box 711, Greenville 
PA 16125. 


COPY EDITOR sought by Zone 3 AM. In 
return for knowledge of the language and 
flair for layout, we offer the potential for 
advancement at a progressive paper, lo- 
cated in a pleasant community. Reply to 
Box 31201, Editor & Publisher. Equal op- 
portunity employer. 


SPORTS EDITOR 

Suburban Milwaukee twice-weekly publi- 
cation, 25,000 circulation, has opening for 
experienced sports editor. No national 
sports. Please send tearsheets of your 
work along with resume to Ray Lencello, 
Ozaukee County Guide, 139 W Grand Av, 
Port Washington WI 53074. 


MATURE EDITOR to lead young and ag- 
ee staff on Western Pennsylvania 

aily of 6000. Paper will reflect your im- 
age. No one looking over your shoulder. 
Salary starts at $15,000. You take it from 
there. Write Box 31270, Editor & 
Publisher. 


EXECUTIVE EDITOR 

Leading national weekly travel publication 
seeks top flight editorial director to work in 
New York City. Travel writing/industry ex- 
perience required. Excellent starting sal- 
ary. Contact Joel M. Abels, Publisher, 
Travel Trade Publications, 605 5th Av, 
New York NY 10017. (212) 752-3233. 


NEWS EDITOR for twice-weekly newspa- 
per in middle Georgia. Must have experi- 
ence in writing and layout. Will manage 
staff of 5. Chance for advancement. Send 
resume and copies of work to Bruce Lind, 
The Union Recorder, PO Box 520, Mill- 
edgeville GA 31061. No calls. 


SPORTS EDITOR—Zone 2 daily, 50,000 
circulation needs sports editor with imagi- 
nation and drive to direct 8 man staff in 
major college area. Please send resume to 
Box 31252, Editor & Publisher. 


ASSOCIATE EDITOR (Media Relations)— 
Journalism school grad with MA preferred. 
3-5 years solid experience on a daily news- 
paper. Strong news and feature writing 
skills. Salary $15,000, available January 1. 
Submit resume, two best writing samples, 
three news references, to H.L. Connor, Di- 
rector of Public Information, Miami Uni- 
versity, Oxford OH 45056. Equal Opportu- 
nity-Affirmative Action Employer. 


CHICAGO-AREA, 38,000 daily needs qual- | 


ified copy editor to join seven-person copy 
desk. Daily experience preferred. All VDT 
newsroom. Good pay and benefits. Send 
resume and salary history to Box 31232, 
Editor & Publisher. 


ASSISTANT METRO EDITOR for medium- 
sized Great Lakes area daily and Sunday; 
$25,300 a year. Need good ideas and ad- 
ministrative experience. Send resume to 
Box 31370, Editor & Publisher. 


OPENING JANUARY 1, 1980 for sports 
editor to work on progressive and growing 
weekly newspaper in rural northeast Ohio. 
Would also be required to handle a certain 
amount of general news and beat report- 
ing. Would be an integral part of five- 
member editorial staff. Must have experi- 
ence in reporting, photography and dark- 
room work. Some pasteup experience 
would help tremendously. Send clips and 
resume to: Bill Peterson, The Free Press 
Standard, PO Box 37, Carrollton OH 
44615. 


EDITOR—25,000 circulation twice weekly 
suburban Milwaukee publication needs 
editor. Supervise staff of three, must be 
able to use camera, strong on community 
news. Size of newspaper has doubled 
every year for last four years. You must be 
able to develop systems and procedures. 
Call me collect, Ray Lancello, Publisher, 
Ozaukee County Guide, (414) 377-0303. 


EDITOR & PUBLISHER for December 1, 1979 


HELP WANTED 
EDITORIAL 


BUSINESS REPORTER 

The person we're seeking must have solid 
reporting and writing skills and a knowl- 
edge of business and agriculture. That 
person will become part of a talented staff 
on an innovative Pacific Northwest daily. 
We're an equal opportunity employer. 
Send resume, clips and references to Per- 
sonnel Manager, Union-Bulletin, PO Box 
1358, Walla Walla WA 99362. 


CITY EDITOR to manage 5-member staff of 
6-day afternoon daily in Zone 5. Pleasant 
city, friendly staff. Should know photogra- 
phy. Send resume and clips. Box 31348, 
Editor & Publisher. 


REPORTERS: 1 general assignment, 1 
strong features and in-depth reporting 
with some layout background. Great loca- 
tion for the outdoor-oriented. Send resume 
to Box 31346, Editor & Publisher. 


MANAGING EDITOR for 18,000 midwest 
daily which accents local coverage. Strong 
on newsroom administration, layout; some 
writing. Ideal location for the outdoors- 
oriented. Good growth opportunity. Salary 
opened. Send resume to Box 31347, 
Editor & Publisher. 


EDITORIAL 


REPORTER 

We are in need of general assignment re- 
porters for our Highland Park News, Deer- 
field Review, and Glencove News. 
Minimum of 1 year newspaper experience 
required. Must have strong interest in 
community news. Join the dominant chain 
for suburban community newspapers. 
Submit resume and salary expectations to 
Lawrence Setnicar, Pioneer Press Inc, 
1232 Central Av, Wilmette IL 60091. A 
subsidiary of Time Inc. An equal opportun- 
ity employer M/F. 


BIG SKY OPPORTUNITY—Aggressive, 
community-oriented newsperson needed 
to train for managing editor spot on small 
Montana daily. Leads to full responsibility 
for news operation, staff supervision. 
Clean air, low crime, lots of outdoor recrea- 
tion. Send letter, resume and samples to 
Box 31217, Editor & Publisher. 


GENERAL ASSIGNMENT REPORTER 
Entry level position with northwestern Ohio 
daily (13,500 circulation). Send resume 
and clips to David Miller, Daily Sentinel- 
Mya 300 E. Poe Rd, Bowling Green OH 
43402. 


REPORTER/PHOTOGRAPHER must be 
experienced-Sun Valley Resort area. All 
employee benefits paid by company. Send 
full resume to Don Rosebrock, Wood River 
Journal, Box 998, Hailey ID 83333 


HELP WANTED 
EDITORIAL 


REPORTER/PHOTOGRAPHER/feature writ- 
er for Zone 5 award-winning Northwoods 
weekly. Must be talented in all 3 aspects 
above, plus self-starter who budgets time. 
Degree preferred. This is entry-level to 
years-experience position that can lead to 
editorship. Send resume, clips to Ed Dan- 
ner, L'Anse Sentinel, 202 N Main, L’Anse 
MI 49946; (906) 524-6175. 


REPORTER-PHOTOGRAPHER for 3-times- 
a-week newspaper in Central California, 
65 miles east of San Francisco. We are 
looking for someone with a year or two 
experience or current J-School Graduate 
interested in being a general assignment 
reporter and also our lead photographer. 
Nikon equipment and modern dark room. 
Sam Matthews, Tracy Press, PO Box 419, 
Tracy CA 95376, (209) 835-3030. 


BUREAU CHIEF 
New York State daily looking for experi- 
enced newsperson to oversee outlying 
bureau in small city. At least 5 years ex- 
perience in reporting required. Zone 2. 
Send resume and clips to Box 31342, 
Editor & Publisher. 


TWO REPORTERS WANTED 
20,000 PM daily in a competitive Zone 7 
city, is looking for staff members for law 
enforcement and county government beats. 
Minimum of a year’s experience is pre- 
ferred. Both beats call for enterprise and 
in-depth looks at our community. The pace 
is hectic; we're not satisfied with routine 
coverage. The salary's competitive. If 
you're ready to join a tough, bright staff 
putting out a superior paper in a stimulat- 
ing community, send work samples, refer- 
ences and salary history to Box 31329, 
Editor & Publisher. 


COPY EDITORS-FLORIDA 

Growth at the award-winning Palm Beach 
Post in West Palm Beach, Florida, requires 
2 experienced copy editors for a universal 
desk that handles all layout and editing for 
all departments. We use lots of color and 
graphics anda modular layout. You'll joina 
young, bright staff that strives to produce 
newspapers 7 days a week that people 
want to read. Resumes and layout samples 
to Peter B Briggs, News Editor, Palm 
Beach Post, PO Drawer T, West Palm 
Beach FL 33402. 


REPORTER/EDITOR—Community oriented 
alternative style, 35,000 circulation weekly 
is looking for a dedicated, and hard work- 
ing journalist with superior writing and 
editing abilities. Send resumes and sam- 
ples of news and feature articles to Easy 
Reader, PO Box 726, Hermosa Beach CA 
90254. 


NEWSROOM 
MANAGEMENT 


My publisher client, a mid-size daily in Zone 5, is putting together 
an innovative management team. The concepts being applied are 
in the forefront of modem behavioral management. 


A key member of the team is missing—the manager of the news 
operation, with responsibility directly to the publisher. That is not a 
title, but describes where the emphasis is placed—management. 
Individuals who consider themselves first, last and always a “work- 
ing” journalist don't waste your time. We're looking for a person 
who has a sense of satisfaction of multiplying his/her efforts 


through others. 


Prospective candidates must be comfortable with change, be able 
to manage and exploit opportunities for the improvement of them- 
selves and the organization. Psychic and financial rewards are 
substantial. Only results-oriented persons should apply. Send a 
letter outlining your experience, accomplishments, success, inter- 
ests, objectives and current income to Box 31223, Editor & Pub- 


lisher. 


HELP WANTED 


EDITORIAL 


REPORTER/EDITOR 

Our three national magazines based in 
Waco are experiencing phenomenal growth 
and need help! Somewhere out there, 
there is a journalism graduate with three or 
more years of solid experience who would 
like the opportunity to grow with us. If you 
are qualified and seek a superior profes- 
sional and financial situation, write: Presi- 
dent, Stevens Publishing Corp, Box 7573, 
Waco TX 76710. 


COPY EDITORS 
CITY/WIRE 


Join one of the South’s most progressive 
and dynamic newspaper companies. The 
Ft Lauderdale News/Sun Sentinel, a 
medium sized 7-day metro located in south 
Florida has openings for experienced copy 
editors. Requirements include a strong 
background in copy editing, headline writ- 
ing and layout. VDT experience and a 
minimum of 3 years on daily required. 
AM/PM shifts. Excellent salary and fringe 
benefits. Please respond in writing to: 

Ft Lauderdale News/Sun Sentinel 
Claudia L. Jack, Employment Manager 
101 North New River Drive East 
Ft Lauderdale FL 33302 
(305) 761-4386 
Equal Opportunity Employer 


COPY EDITOR—Opening for news depart- 
ment copy editor with at least a year or two 
of newspaper experience. This is an addi- 
tion to our staff. Must be accurate and fast 
for universal sports. VDT experience pre- 
ferred. Pay is commensurate with experi- 
ence. Excellent employee benefit package 
includes health and life insurance, vaca- 
tion and profit sharing plan. Write to: 
Editor, Green Bay Press-Gazette, PO Box 
430, Green Bay WI 54305. 


COPY EDITORS, reporters. Growing AM 
paper in competitive field needs experi- 
enced desk people, writers. Zone 1 experi- 
ence preferred. Send resume, salary his- 
tory to The Telegram, 410 State St, 
Bridgeport CT 06602. 


REPORTER wanted for large twice weekly 
newspaper in Montana. Salary depending 
on experience, helpful to know how to take 
photos/darkroom work. Write to M. Olaf 
Frandsen, Editor, The Sidney Herald, PO 
Box 1033, Sidney MT 59270, or call (406) 
482-2403. 


COPY EDITOR—100,000 plus Great Lakes 
daily that emphasizes excellence needs 
experienced copy editor for wire desk. Ap- 
plicants must demonstrate superior head- 
writing and editing skills. Solid compensa- 
tion and fully-paid benefit package. Equal 
opportunity employer. Box 31303, Editor & 
Publisher. 


DYNAMIC beginner needed by small Mid- 
west daily newsroom. Must be great at 
spelling, writing, typing, college academic 
achievements and leadership potential. 
Chance to learn all phases of publishing. 
Write Box 31301, Editor & Publisher. Send 
complete resume, nonreturnable samples 
and letter about yourself. 


VERSATILE REPORTER for lively 60,000 
daily on the edge of the Rockies. Clips 
should demonstrate writing and reporting 
skills, ability to find good stories and 
people-angles in business, courts, city 
hall—wherever. Apply Personnel Manager, 
Billings Gazette, PO Box 2507, Billings MT 
59103. An Hee employment opportunity 
employer. M/F. 


REPORTERS 


Zone 4, 7-day metro has positions avail- 
able for highly skilled and self-motivated 
business, feature and real estate writers. 
Minimum of 3 years experience on daily 
required. Salary commensurate with ex- 
perience. Please send resume, clips and 
salary history to Box 31324, Editor & 
Publisher. 


ASSISTANT 
Glin EDIMOR 


Zone 4, AM medium-sized daily has out- 
standing opportunity for a top notch pro- 
fessional with strong leadership and man- 
agement skills. Responsibilities include 
the supervision of reporter staff, schedul- 
ing assignments and staff development. A 
minimum of 5 years experience on daily 
required with 2 years in supervision. Salary 
commensurate with experience. Respond 
in writing to Box 31318, Editor & 
Publisher. 


50 


HELP WANTED 


EDITORIAL 


EXPERIENCED EDITOR/REPORTER for 
highly aggressive county seat weekly in 
southwest Idaho, Staff of 3. Must be famil- 
iar with VDT equipment. All employee ben- 
efits paid by company. Competitive salary. 
Send full resume to Don Rosebrock, Wood 
River Journal, Box 998, Hailey 1D 83333. 


FOOD EDITOR—We seek an idea person 
with several years’ newspaper experience 
and a background in cooking and nutrition 
to plan, edit and write for two food sec- 
tions weekly, one geared to gourmet cook- 
ing and entertaining. We are an aggressive, 
6-day morning paper serving a suburban 
area that is an epicure’s delight. Excellent 
salary, fringe benefits. Write Patricia D. 
Adam, Suburban Living Editor, The Daily 
and Sunday Herald, PO Box 280, Arlington 
Hts IL 60006. An equal opportunity 
employer. 


SPORTS WRITER 

Join a 3 person sports staff on an innova- 
tive Pacific Northwest daily. The person 
we're looking for should possess good writ- 
ing skills, a strong interest in community 
and the enthusiasm and energy required to 
help make this an outstanding sports sec- 
tion. In addition to the primary duties as 
sports writer this person also will perform 
some general assignment reporting duties. 
We're an equal opportunity employer. 
Send resume, clips and references to Per- 
sonnel Manager, Union-Bulletin, PO Box 
1358, Walla Walla WA 99362. 


FREELANCE 


MEDICAL WRITER wanted to research 
methods of scar-birthmark-tattoo 
removal—surgical, laser, abrasion—and 
write brief articles for use as a book chap- 
ter. Top pay. Box 33285, Editor & 
Publisher. 


JOB LEADS 


PR/EDITORIAL Jobs nationally 200+ list- 
ings weekly. M. Sternman, 68-38 Yellow- 
stone Blvd., Forest Hills, NY 11375. 


MAILROOM 


MAILROOM FOREMAN 

New position on 43,000 Zone 2 progressive 
and advancing daily operation. The one we 
hire will have mailroom experience, be 
mechanically minded as well as being a 
“take charge” leader of staff. If you are the 
one we seek, send resume and salary re- 

uirement to Box 31363, Editor & 

ublisher. 


MARKETING 


WE ARE LOOKING for one of the best mar- 
keting directors in the business. 


When we find that individual, we will offer 
a substantial salary based on your experi- 
ence and potential, a highly lucrative in- 
centive program, all expenses including re- 
location from wherever you are, and one of 
the most challenging growth opportunities 
in the newspaper business. 


Only one hitch! 


To be considered you should be a highly 
experienced professional with a proven 
track record in advertising, promotion and 
circulation, You should be a sensitive 
manager of staff. a self motivated idea 
person, knowledgeable about production 
and new technology and able to plan and exe- 
cute short term goals and long term plans. 


Write to us in strictest confidence with a 
complete work history and salary history. 
We are located in the suburban New York 
market. Reply to Box 33295, Editor & 
Publisher. 


PRESSROOM 


NEWSPAPER GROUP needs working 
pressroom foreman. Urbanite experience, 
PM daily and some commercial work. Open 
shop. Zone 2. Area ideal for family living. 
Box 30874, Editor & Publisher. 


LARGE METROPOLITAN DAILY has im- 
mediate opening for Goss Mark II _press- 
men in a non-union plant, Zone 6. Organi- 
zation provides career growth potentia, 
with excellent salary and fringe benefits. 
All replies confidential. Send resume to 
Box 27824, Editor & Publisher. 


HELP WANTED 


PRESSROOM 


IN PUERTO RICO! Web Offset Pressperson 
Needed: A shirtsleeve supervisor with ex- 
perience on Urbanite presses, and with 
process color. For tabloid daily in San 
Juan, Excellent salary and benefits. All re- 
location expenses paid. Call collect (809) 
764-8050, Armando Perez. 


THE CLEARWATER SUN newspaper on 
Florida’s west coast has immediate open- 
ings for quality oriented press persons. 
Prefer someone with Cosmo or Urbanite 
experience. Some camera helpful. Contact 
Dale Brower or Steve Farkas, (813) 448- 
2011 or send resume. No collect calls. 


CREW FOREMAN for Harris V-15A, 7 units, 
double ended. Night work. Plate making 
and camera experience helpful. Send re- 
sume to Ballston Printing Co., 72 W High 
St, Ballston Spa NY 12020, or phone (518) 
885-8407, 7-10 pm Eastern time. 


PRESSPERSON for 5 day, 2 shift commer- 
cial web operation experienced on Harris 
845 and/or Goss Community. Send resume 
to Jerry Zwicky, Graphic Arts Publishing 
Inc, 2285 Warm Springs Av, Boise ID 
83706, (208) 342-3549. 


PRODUCTION 


PRODUCTION SUPERVISOR with proven 
background required for high-volume in- 
house operation. Layout and design ex- 
perience helpful. Supervisory capabilities, 
accuracy, ability to work under pressure 
required. Salary negotiable. Box 31280, 
Editor & Publisher. 


ZONE 5 weekly group has immediate open- 
ing for composing manager with good or- 
ganizational and supervisory skills. Excel- 
lent opportunity. Box 31388, Editor & 
Publisher. 


PROMOTION 


SALES PROMOTION MANAGER 
Individual to handle all advertising and cir- 
culation promotions for fast growing, pro- 
gressive newspaper. Experience needed in 
the development and implication of sales 
Promotion programs. Marketing back- 
ground or ONS ey experience a must. 
We are looking for someone with new and 
innovative ideas. Excellent starting salary 
and benefits. Send resume (including sal- 
ary history) to Box Z-1, c/o Daily Record, 55 
Park Pl, MGTriStOwn NJ 07960. Equal op- 
portunity employer. 


SALES MANAGER 

lowa daily with 18,000 circulation is seek- 
ing an aggressive, promotion/marketing 
specialist to supervise advertising and cir- 
culation departments. Will be responsible 
for developing and implementing sales, 
service and promotion programs in display 
and classified advertising plus circulation. 
This person must be able to develop an- 
nual marketing goals, programs and de- 
partmental budgets. Solid sales and man- 
agement experience in the newspaper field 
essential. College degree in business/ 
liberal arts preferred. Please send resume 
and cover letter with salary requirements 
to Box 31385, Editor & Publisher. Equal 
opportunity employer M/F. 


PUBLIC INFORMATION 


INSTITUTIONAL RELATIONS OFFICER 


Institutional relations officer background 
and work experience: Central Wyoming 
College seeks an individual capable of 
handling all college informational and pub- 
lic relations needs. A one-person shop re- 
quires skills as writer, photographer, pub- 
lications, and advertising designer. 
Applicant should be well-organized and 
able to work fast. Please verify experience, 
a expertise in these areas in your applica- 
lon. 


Interest in, and commitment to, commun- 
ity college philosophy is very important. 
Requirements include a bachelor's degree 
in journalism, or public relations and work 
experience in print or broadcast media or 
college/university relations. 


All applications must be received at Cen- 
tral Wyoming College no later than De- 
cember 18, 1979. 


All inquiries and applications should be 
sent to: 
Dr. William W. Day, President 
Central Wyoming College 
P.O. Box 1520 

Riverton, WY 82501 
Central Wyoming College is an equal op- 

portunity employer 


HELP WANTED 
PUBLIC RELATIONS 


DIRECTOR OF COMMUNICATIONS 


The National Agricultural Chemicals As- 
sociation, Washington D.C., offers a 
unique opportunity for an experienced in- 
dividual with excellent communicative 
skills to join its top management team. 
This position needs a creative leader to 
direct and implement a dynamic and 
sound communications program both in- 
ternally and externally. 
Specific responsibilities include speech 
writing, press releases, personal press re- 
lations as well as day to day management 
of large agency-conducted programs. 
A knowledge of agriculture and/or the 
chemical industry would be helpful al- 
though not essential. 
Salary commensurate with previous job 
accomplishments and future potential. 
Excellent benefit program and the oppor- 
tunity for creative and professional 
growth. 
If you feel you can meet this challenge 
please send complete resume and salary 
history in confidence to: 
Suite 501 
1625 | St. N.W. 
Washington, D.C. 20006 
No Phone Calls, Please. 


PUBLIC RELATIONS 
DEVELOPMENT ASSOCIATE 
Excellent opportunity for self-motivated 
individual interested in career in public re- 
lations and development. Ability to write 
clearly, accurately, speak effectively. 
Knowledge of layout, graphics, photogra- 
phy, for news media, brochures, internal 
publications. Three hundred eighty bed 
community hospital with proven PR/ 
development programs in central Connec- 
ticut university town. Cultural, recrea- 
tional facilities. Favorable salary, excep- 
tional benefits for employee and family. 
Resume including sours and salary re- 
quirements to Box 31317, Editor & 

Publisher. 


SYNDICATE SALES 


AMBITIOUS, determined sales representa- 
tive with syndicate experience needed for 
promising syndicate. Good opportunity to 
grow. Salary and commission negotiable. 
Box 31299, Editor & Publisher. 


SERVICE/SALES 


POSITIONS 
AVAILABLE 


WEB PRESS CORPORA- 
TION, a Seattle-based manu- 
facturer of web offset news- 
paper printing presses, is ex- 
periencing rapid growth. Due 
to continued strong domestic 
and export sales, we have 
several openings for persons 
with background in printing 
press equipment design, ser- 
vice and sales. 

Available positions include: 

e Engineers 

e Press erectors 

e Sales representatives. 


Web Press Corp offers in 
addition to a comprehensive 
company paid benefits pack- 
age and competitive salary, 
challenge, responsibilities and 
opportunity for advancement. 
Please send resume and salary 
history to: 


Personnel Manager 
Web Press Corp 
829 Houser Way North 
Renton WA 98055 


Equal Opportunity Employer 
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Positions Wanted... 


PERSONNEL AVAILABLE FOR ALL NEWSPAPER DEPARTMENTS & ALLIED FIELDS 


ADMINISTRATIVE 


GENERAL MANAGER/AD DIRECTOR 
Advertising director, 68,000 daily. Avail- 
able January 1, 1980. Degree. Creative, 
profit, people oriented, strong on special 
interest editions. Prefer Zone 4. Top refer- 
ences. Call (912) 233-2436 or write Box 
33276, Editor & Publisher. 


EXPERIENCE—After 7 years of successful 
sales management on a larger medium size 
daily, | joined a small daily with a long 
history of losses and as publisher made it 
very profitable. Now |'m seeking general 
management of a medium daily or sales 
management of a large daily. Degree, solid 
family man and community leader. Box 
31241, Editor & Publisher. 


PUBLISHER/GENERAL MANAGER—1980 | 


will be a yen of drastically increasing ex- 
penses. So maximizing sales effort and 
cutting expenses is a must! | can meet the 
challenge of this situation. Presently GM 
on mid-size daily and Sunday with shop- 
per, weeklies, and job printing. Extensive 
background in sales and budgeting. Con- 
sidered able leader and motivator with 
much community involvement. Let's talk! 
Box 31237, Editor & Publisher. 


PUBLISHER 34, now in Zone 5, experi- 
enced as No. 2 man on daily, No. 1 on 
weekly group and tri-weekly. Shopper ex- 
perience. Looking for publishers position 
on small to medium daily. Box 31226, 
Editor & Publisher. 


EDITOR-GENERAL MANAGER, 32, with 
Ours anne, award-winning background, 
seeks leadership position on small or 
medium-size daily. B.A., top references. 
Prefer newspaper which is excellent, or 
one which wants to be. Box 31215, Editor 
& Publisher. 


YOUTHFUL GO-GETTER with experience 
in news, advertising, and circulation seeks 
top spot with small daily or good sized 
non-daily. Compensation requirements: 
upper teens. Box 31352, Editor & 
Publisher. 


PUBLISHER—An experienced publisher 
with strong management background, 
seeks opportunity to run either a weekly or 
small daily. Complete resume and inter- 
view now. Prefer South or Southwest. 
Write Box 31291, Editor & Publisher. 


ADVERTISING 


LOOKING for an ad manager with the 
know-how to get new linage? | have a solid 
background all phases—promotions, staff 
training. David Wise (513) 474-3494. 


RETAIL ADVERTISING SALESMAN— 


Seeks career position with notable daily or | 


weekly. Over 2 years experience with major 
newspaper, excellent references. Creative, 
enthusiastic, hard worker. Box 31326, 
Editor & Publisher. 


WE GET PEOPLE MOVING! 


And we keep our circulation depart- 
ment hopping with changes of address- 
es from former Positions Wanted adver- 
tisers! 

Here's a post script attached to a re- 
cent change of address request: 
“It's all your fault anyway. Positions 
Wanted ad did a great job, which is why 
I'm now here (Illinois) and not there 
(New Hampshire)!” 


M.W. writes: ‘Success through E&P 


Classified! In 2 days | leave to become 
city reporter for an 8000 circulation 


the editor having seen 


Florida dail 
my ad in EAP 
The next move is up to you. If you've 
got what it takes (ability and initiative, 
mainly)—we've got what it takes (the 
largest newspaper audience in the 
world)! So get moving and send us 
your Positions Wanted classified ad 
today! 


E&P CLASSIFIEDS 


We produce jobs for newspaper people 


ADVERTISING 


NEWSPAPER PRO with 30 year success 
story seeks new challenge. Knows how to 
work, train, build and manage. Available 
now! Box 31268, Editor & Publisher. 


ARTIST 


COMMERCIAL ARTIST for General Motors. 
Cartoonist for 3 weeklies. Seeking new 
career on daily. Solid portfolio. Bob 
Seymour, 4651 Graford Ln, Stow OH 
44224. 


CARTOONIST 


EDITORIAL CARTOONIST—Syndicated, 
award-winning veteran pro. Employed but 
languishing in a marriage to the wrong pa- 
per. Strong on both national and local is- 
sues. Resume, portfolio. Box 31341, 
Editor & Publisher. 


CIRCULATION 


MANAGER with top 10 paper seeks chal- 
lenging position with income in upper 
twenties. Top motivator ready to relocate. 
Box 31359, Editor & Publisher. 


CLASSIFIED ADVERTISING 


| CLASSIFIED MANAGER, (10 years, 50K 


daily). Sales, planning, promotion, 
budgets, VDT input, people oriented, retail 
experience. ANCAM. Resume, references. 
Dwight Thomas, 1201 N 64, Waco TX 


| 76710. (817) 772-1697. 


EDITORIAL 


SPORTS EDITOR, veteran 15 years and 


| currently employed Zone 5, seeks move to 


similar position or columnist post. Popular 
daily column, comprehensive local cover- 
age blended with national news into at- 
tractive layouts. Write Box 231, Onalaska 
WI 54650. 


WRITER-REPORTER, 33, Nieman Fellow 
with eight years experience as writer and 
correspondent for leading national 
magazine seeks to regain his byline on a 
good-sized metropolitan daily. Box 33206, 
Editor & Publisher. 


STRINGER—Words/pictures, Silicon Val- 
ley area, California. Box 33228, Editor & 
Publisher. 


TAXES—LAW—FINANCE 
Translating legalese into English is my tal- 
ent. Can originate copy from tax rulings or 
court cases. Or rewrite your lawyer's stuff 
so human beings can understand it. Ex- 
perienced. Freelance or part time. Box 
33286, Editor & Publisher. 


CHECK ME OUT 
Proven sports writer (24) seeks change to 
soft news spot with chance for arts/ 
entertainment and feature writing. Six 
years’ full and part-time experience on two 
metro dailies. Excellent clips and refer- 
ences prove capabilities. Prefer Zones 5, 
7, 8 and 9. Box 31263, Editor & Publisher. 


SPORTS DESKMAN/WRITER seeks new 
challenge, 10 years experience, 5 as top 
man. Would like to be sports editor. Box 
31371, Editor & Publisher. 


SUN spot reporting shot as low man on 
staff sought es high honors Michigan State 
J-grad with 2 years campus work. Box 
31367, Editor & Publisher. 


COPY EDITOR will add authority, vitality to 
major daily’s desk. Capable, creative pro. 
MA, VDT experienced, layout flair, sound 
judgment, steady temperament. Solid man 
for solid spot. Box 31366, Editor & 
Publisher. 


EXPERIENCED, young sportswriter at 
20,000 daily/Sunday wants to tackle 
major/medium ef Have covered pros, 
preps, colleges and shared daily column. 
Will relocate anywhere. Box 31364, Editor 
& Publisher. 


CREATIVE WRITER and experienced 
editor, supervision skills, seeks position 
any Zone. Am community oriented with 
many special talents. Box 31354, Editor & 
Publisher. 
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EDITORIAL 


EDITOR-IN-CHIEF, late 20s, has run 
dailies and weeklies, top references, look- 
ing for urban or college town weekly that 


wants to seize or retain control of the 18- | 


to-35 year old market. | can give you big 
growth, but | need an ad staff that can 
explain demographics. | can build a top 
investigative team, but | need personnel 
and budgetary control. Feature and enter- 
tainment sections a specialty. You'll be 
surprised at how much you can get for a 
reasonable investment. No dailies, no 
eriatric sensibilities. Box 31235, Editor & 
ublisher. 


VERSATILE sportswriter seeks new chal- 
lenge. Have four years experience covering 
college basketball and pro baseball, foot- 
ball and hockey. VDT experience. Box 
31233, Editor & Publisher. 


YOUNG SPORTSWRITER with 3 years part 
time experience at 500,000 suburban daily 
seeks entry level position on small or 
medium-sized daily in Zones 1 or 2. Takes 
direction well. VDT experience. Box 


| 31225, Editor & Publisher. 


DESIGN AND EDITING 


Some of the best of both, with six years 
varied experience. |’m seeking a responsi- 
ble spot with a daily under 150,000 or in- 
novative weekly. Detailed resume, samples 
on request. John Norris, Box 224, Gulfport 
MS 39501. (601) 863-7082. 


EDITORIAL WRITER—Facile, informed, 
non-ideologue, thorough researcher. Box 
31209, Editor & Publisher. 


EX-WASHINGTON, state house corre- 
spondent seeks good, challenging job 
anywhere. Skilled writer, editor, inves- 
tigator, 44. Awards. Sober. Earning 
$25,000, in dull job, bad city. Box 31208, 
Editor & Publisher. 


LAZY FEATURE WRITER, 7 years experi- 
ence, needs butt kicked by someone who 
knows ‘why they're doing it. No social dis- 
eases or felony convictions, but sometimes 
forgets to wash hands after going to the 
bathroom. Will consider offers from major 
metropolitan dailies, magazines or small 
weeklies with unlimited travel budgets. 
Box 31204, Editor & Publisher. 


ZONE 5 writer with flair for humorous and 
imaginative features seeks worthwhile po- 
sition, Solid interviewing, reporting skills, 
too. Box 31321, Editor & Publisher. 


INTELLIGENT, conscientious 1979 J-grad 
(summa cum laude) seeks entry-level posi- 
tion with small-large daily. Salary negoti- 
able. Prefers Zones 1, 2, or 5 but will con- 
sider all areas of U.S. References and writ- 
ing samples available upon request. Good 
feature writer. Box 31289, Editor & 
Publisher. 


EXPERIENCED Writer-Editor, city desk, 
layout, production, plus 15 years covering 
business, government, finance, justice, 
environment, arts. Philadelphia area. Box 
31288, Editor & Publisher. 


EDITORIAL 


EX-NEWSPAPERMAN seeking editorial 
spot with small publishing house needing 
versatility, resourcefulness, experience. 
Box 31315, Editor & Publisher. 


EDITORIAL WRITER position sought by 
former newswoman with 15 years reporting 
experience and 9 years in PR. 3802 N 4th 
Av, Tucson AZ 85705. 


A NEWSMAN’S GRAPHICS EDITOR 


| value my news judgment as much as my 
graphic know-how. Graphics and layout 
must be consistent with each story's mes- 
sage and a paper's overall news 
philosophy. My BJ and 10 years as report- 
er, editor, photographer and designer in- 
sure such consistency. 

Many photo and graphics editors treat type 
as merely another design element. | don’t. 
Type must have impact but never at the 
expense of communication. 


Box 31290, Editor & Publisher. 


TIRED OF CITY—I am a family man, 35, 
with a BA, 5 years experience as a weekly 
editor/news editor and 8 years experience 
with a top-notch Western daily. Excellent 
references. Position desired with a weekly 
or small daily in a pleasant area of the 
West. Box 31328, Editor & Publisher. 


PHOTOJOURNALISM 


PHOTOGRAPHER SEEKS POSITION—Will 
work in any Zone. Have 3 years experience 
in sports photography and darkroom. BA. 
L.K. Armstrong, 300 Old Fort St, Tul- 
lahoma TN. (615) 455-4350. 


PHOTOGRAPHER NEEDS BREAK—| haven't 
a degree or much experience, but | have 
the know-how and talent to produce 
award-winning news photos, excellent fea- 
ture shots, and innovative scenes of your 
community. 2 years experience on NYC 
weeklies, with knowledge of design and 
layout. Michael Schwartz, 5730 Mosholu 
Av, Bronx NY 10471. 


PLEASE ANSWER THIS AD. 
Box 31338, 
Editor & Publisher. 


PRODUCTION 


SEASONED, RESULT-ORIENTED Produc- 
tion Manager with proven record in prod- 
uctivity improvement, expense reduction, 
electronic systems design and manage- 
ment, quality control and plant design is 
looking for challenging position with 
medium to large daily. Two jobs in 19 
years. Top references. Reply with confi- 
dence to Box 33109, Editor & Publisher. 


DON’T LET 18 years of newspaper techni- 
cal and managerial experience go to waste. 
If you need a composition manager or as- 
sistant production manager on your Mid- 
west paper call or write Les Moyer, Rt 4, 
nee 162, Bolivar MO 65613. (417) 326- 
5327. 


E&P Employment Zone Chart 


Use zone number to indicate location without specific identification 


Shop Talk at Thirty 


By Robert U. Brown 


On signing editorials 


The argument whether it is the best 
journalistic practice for a newspaper to 
publish signed or unsigned editorials will 
continue as long as there are newspaper 
editors to talk about it. 

It has been a subject for discussion for 
many years before the National Confer- 
ence of Editorial Writers, and it still is. 

There aren’t many newspapers that 
publish signed editorials but those that 
do have editors who feel strongly about 
it. Inthe current Masthead of NCEW the 
discussion continues and Tom Schmidt, 
managing editor of the Delaware State 
News, Dover, Del., says: 

‘*As a final rationale, we require signa- 
tures on virtually every letter-to-the- 
editor appearing opposite our opinion 
page. Doesn’t it seem fair that a newspa- 
per that requires signatures on the opin- 
ions of its readers respond in kind with 
editorials that carry the signature of the 
author?”’ 

Stephen D. Isaacs, editor of the Min- 
neapolis Star, explains in another piece 
that his paper not only has recently 
started publishing signed editorials but it 
is running them some times on the front 
page. This is the first time in four de- 
cades, he says, the paper has front-paged 
an editorial. And that marks the revival 
of another argument, we believe. 

Opinions pro or con signed editorials 
are one thing. Evidence of reader reac- 
tion is something else. 

The Windsor (Ont.) Star is a rarity be- 
cause under a new publisher it went from 
unsigned to signed editorials and after a 
three-year experience it discontinued the 
practice (E&P, June 9, 1979). 

Writing in The Masthead, Pat 
Whealan, editor of the editorial page, 
provides the only before-and-after evi- 
dence we have seen. 

‘*Reader reaction to both the start and 
the end of signed editorials was scant. I 
don’t recall that we received a letter to 
the editor one way or the other. Personal 
friends were inclined to praise the original 
decision to start signing and commiserate 
with one on the decision to stop, but I 
put that down to personal friendship. 

‘““As page editor, I noticed very little 
difference. With signed editorials, com- 
plaints (frequent) and praise (rare) 
tended to be directed to the writer rather 
than channeled through me. Personal 
abuse in letters to the editor seems in 
retrospect to have been worse when the 
writer was identified, although this is 
hard to judge. I didn’t experience from a 
signed editorial—even if I was particu- 
larly proud of it—the thrill that used to 
come years ago with a bylined news 
story. 

“‘I can’t speak for the editorial writers, 
but I have an impression that, for them, 
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dropping the signatures wasn’t an out- 
right catastrophe. Individual writers may 
have lost a following—those readers who 
knew what line the writer would take and 
who read his editorials either to be 
pleased or to be disgusted. I have not 
noticed any greater tendency to sloppi- 
ness in writing or logic since we stopped 
using signatures. 

‘‘Summing up, I think I’m happier 
with unsigned than with signed edito- 
rials, but it doesn’t really make that 
much difference to me. Two caveats, 
mentioned mainly because this piece is 
signed: 1. My name appears on the 
masthead daily, anyway, and 2. I often 
wonder if a penchant for consistency is 
just another way of saying that’s the way 
we ve always done it, so why change.” 

Perhaps! But Whealan is one of the 
few to have lived through the experience 
and his comment that reader reaction 
was ‘“‘scant’’ to signed or unsigned edito- 
rials is pretty significant. We don’t think 
newspaper and/or editorial readers in 
Windsor are any different from those in 
other cities. If a majority of them are not 
concerned enough to make a comment 
about it, then why do editors make such 
an issue out of it. 

Readers, according to Whealan, seem 
to be happy for each editor to do his own 
thing. Then why not do so, as the spirit 
moves each one? 


Reid buys two 


Oklahoma weeklies 


Ownership of the Kingfisher (Okla.) 
Times and the Kingfisher Free Press, 
weekly newspapers, will pass December 
1 from Jack and Beverly Hubbard to Ken 
Reid, publisher of the Weatherford 
(Okla.) Daily Times. 

Reid, formerly co-owner with Ed Burch- 
fiel of the Pauls Valley (Okla.) Daily 
Democrat, is president of the Oklahoma 
Press Association and with associates 
has publishing interests in several other 
Oklahoma papers. 

The town has a daily newspaper man- 
aged by Larry R. Adkisson. 


Sale terminated 


A.H. Belo Corporation said that it has 
terminated negotiations to purchase 
KTAL-tv, the NBC affiliate for Texar- 
kana, Texas and Shreveport, Louisiana. 

Joe M. Dealey, president, said, ‘“We 
regret not being able to arrive at terms 
satisfactory to both parties, particularly 
since Belo continues to seek strong 
newspaper and broadcasting properties 
in the Southwest.”’ 

Walter E. Hussman, Sr. of Camden, 
Arkansas is president of KCMC, Inc., 
parent company of KTAL-tv. 


Publisher elects 
to sell station 


Johnson Newspaper Corporation, 
Watertown, N.Y., which was ordered by 
the F.C.C. to sell either the Watertown 
Daily Times or WWNY-tv by January 1, 
1980, has elected to sell the television 
station. 

WWNY-tv has been placed on the 
market through Dan Hayslett & As- 
sociates, Dallas, at a price of $9,200,000. 
The company will also entertain a trade 
for a newspaper or another television 
station. 

Although not required to do so by the 
divestiture order, Johnson has also de- 
cided to sell its radio properties in north- 
ern New York. WWNY-radio in Water- 
town has been put on the market at 
$500,000 and WMSA-radio in Massena, 
N.Y., at $250,000; both through the 
Hayslett firm. 


Past Week’s Range 
of Stock Prices 


NEWSPAPERS 
One 
Year 
11/27 11/20 Ago 
Affiliated Publications (AMEX) ...... 24% 24% 19% 
Blue Chips Stamps (OTC) .......... 21Y2 21%2 18% 
Capital Cities Comm (NYSE) ........ 49 46% 38% 
Gowles:Gommi(NYSE) ss.c-. ees) 2o) ee ceal iy? 
Dow Monesi(NYSE)l <2. cau ee 39%2 38% 32% 
Early Calif Industries (OTC) ......... 8% 9 N/A 
Ganinetts(NYSE) seh cee ase ao eue 4 Omens 
Gray Comm (OTC) ... 31 31 24 


Harte-Hanks (NYSE) ... 
Jefferson Pilot (NYSE) 
Knight-Ridder (NYSE) . 
(a) Lee Enterprise (NYSE) 
Media General (AMEX) .... 


Media Investment (OTC) ............ 54 54 57% 
Multimedia (OTC) .................. 29% 29% 24% 
New York Times (AMEX) ........... 22 21% 25% 
Panaxe(OlC). oy eeah occsaatee hatte OY 2m OMS} 
(b) Post Corp. (Wis) (AMEX) ........ 18% 15% 15 
Quebecorm(AMEX)i isc. sees 10 9 8% 
Stauffer Communications ........... 27Y2 27Y2 23%2 
Thomson Newspapers (CE) ......... 14% 13% 15% 
Timiesuinicx(NYSE)! ~.si Ss). sereme tee 43% 42 40% 
Times Mirror (NVSE)) 2ecraceden geno 37 35Y4 282 
Jioronto*Sun) (CE). ean. same es 13% 13% 13% 
Morstara(GE) ie tisacws tas ae eee 21%2 20% 17% 
(c) Washington Post (AMEX) ....... 20%2 20% 43% 
(a) Stock split 3 for 2, effective 10/31/78 

(b) Stock split 2 for 1, effective 11/30/78 

(c) Stock split 2 for 1, effective 12/27/78 

SUPPLIERS 

Abitibin( CE) iz Apiamuscier rns wetter 17 17% 18 
AMbIntho(NY SE) eecevicen aceter mt 13% 13% N/A 
Altair: (OMG) aromas cet retoe te saaes ects 5¥%e 4% 4% 
Boise Cascade (NYSE) ............. 32% 33 25% 
Compugraphic (NYSE) ............. 37 385% 35% 
Consol) Bath: (Mont)! 25.2 eae 12% 12% N/A 
Crown Zellerbach (NYSE) 39%2 36% 30% 
Digital Equipment (NYSE) .......... 68% 64% 48%. 
Domtar,: (AMEX) i ars be cmon cure tices 19% 19% 18% 
Dow-Chemicalli(NYSE)" wens. ees 31%4 29% 26% 
Eastman Kodak (NYSE) 4858 49%2 58V2 
Eltrau(NYSE) gens cce 49¥2 49%2 27% 


Georgia Pacific (NYSE) .. 
Grace, W.R. (NYSE) ..... 
Great Lake Forest (CE) .. 


Great No. Nekoosa (NYSE) .. 32% 32 31% 
HakrisiConpe(NYSE) ss mseten games 32% 30% 30% 
Hunt: Chem (NYSE)) 7c. fas-e sseceaaetlily2 einhyeumaie 
International Paper (NYSE) ......... 37% 36% 39% 
Itek* Corp (NYSE) een eter ace 27%2 252 18% 
Kimberly Clark (NYSE) ........0.... 39% 40% 43%2 
KogEtrontcss(OmC) mee ere 13% 13 12% 
Eogicons (AMEX) hesenecree rece ene 14% 14% 11% 
MacMillan Bloedel (CE) ............ 22% 21% 22V2 
Minnesota Min. & Mfg. (NYSE) ..... 50% 49% 60% 
Raytheon (NYSE) .. eladetsie’- ch OLY 4 Olas 4ON4 
Rockwell Intl. (NYSE) .............. 427% 40% 33% 
StiiRegis|(NYSE)ie. scat eccueiyen CL ome CUA OO) 

Southwest Forest Ind. (NYSE) . 15 14% 11% 
Sun Chemical (NYSE) ..... 24V4 23% 25 


Visual Graphics Corp. (AMEX) 
Voltinfo2\(@MG): tis ensue ee 
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Special Features 


N Y U The NewYork Times Syndication Sales Corporation, 200 Park Avenue, NewYork, N.Y. 10017, (212) 972-1070, Telex: 640-198. 


THE 1979 
E. W. SCRIPPS 
AWARD 


Feb. 1 is postmark 
deadline in competition 
open to newspapers 
in the cause of the 


First Amendment 


February 1 is the postmark deadline for entries in 
the fourth annual Edward Willis Scripps Award 
named in honor of one of the giants of American 
journalism and founder of the Scripps-Howard 
Newspapers. The Scripps Award was established 
to recognize that newspaper which in writing, 
reporting, and public education, contributed 
most significantly during 1979 to the cause of the 
Constitutional guarantee of a free press. 


A bronze plaque will be presented to the win- 
ning newspaper, with a cash prize of $2,500 
given to the editor for distribution to the individ- 
ual or individuals on the staff who contributed 
most significantly to the endeavor. 


No entry blank is required. Material submitted 
should be mounted in some manner and accom- 
panied by a nominating letter from someone 
who was not directly involved with the entry. 


Since its start in the Bicentennial, the Scripps 


Award has been noted for its distinguished judg- 


ing panels. This tradition will be continued. U.S. 
District Court Judge John J. Sirica will be the “non 
news” member. He will be joined by four news 


professionals: Louis Boccardi, The Associated 
Press; William Hornby, president of the Ameri- 
can Society of Newspaper Editors; Allen H. 
Neuharth, president of the American Newspaper 
Publishers Association; and H. L. Stevenson, 
United Press International. 


Send exhibits, which become property of The 
Scripps-Howard Foundation, to the address be- 
low. Winner of the 1978 Scripps Award was 
Gannett Rochester Newspapers, Rochester, N.Y. 


OTHER FOUNDATION DEADLINES 


ERNIE PYLE 
Human Interest Reporting 


WALKER STONE 

Newspaper Editorial Writing 
EDWARD J. MEEMAN 

Newspaper Conservation Reporting 


ROY W. HOWARD 
Public Service Reporting 


Broadcast: 
Newspapers: 


Scripps-Howard 
Foundation 


200 PARK AVENUE, NEW YORK, N.Y. 10017 


